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The hotter it gets in 
the South the better 
they like it. Missis- 
sippi can hold as 
pepful a hardware 
convention in July 
with Scoates on the 
job as Greenland can 
in January. Here’s 
the proof. Page 59, 
this issue. 
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Coming Next Week 


It was merely a kitchen floor that needed 

paint. Finally it got the new coat, but 

in the process Farrington and his wife 

ran onto many a merchandising shoal. If 

they’re in your store blast them out. 

Read “A Can of Paint for the Floor’ in 
next week’s issue. 


Here’s your chance, 
boys, to show up the 
boss. When the cat’s 
away the mice will 
WORK. Try it. It 
may mean a raise 
September first. You 
may be able to 
swallow that dusty 
Adam’s apple pain- 
lessly if you read 
page 68, this issue. 
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New National Garage Door Set 


Behold the No. 806 National, the same dependable Garage Door 


Set as our No. 805 Set which was described in our ad last week. 

The only difference is that with this outfit we furnish our much 
sought for No. 27 Latch, illustrated below. 

There is no latch on the market that compares with this one 
either in appearance or performance. 


And as suggested in a former ad, the way to sell National Garage 
Door Sets is to equip your own garage with one and let the 


National do the talking. 


We've made the price on this Garage Door Set an incentive to 
quick sales. And we've fixed the profit so that you'll forever after 
want to handle National Builders’ Hardware and buy direct. 


So act now. National Catalog and Convenient Order Blanks 
sent on request. 


National Manufacturing Co. 
Sterling, Illinois 
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Moves Washers 


By W. C. SMITH 


ness in these piping times of peace is the man 

who goes after it. You must take your goods 
to your prospects either by advertising, by window 
display, or by personal demonstration. Behold the 
canvasser. He is always on the job. He demon- 
strates. He delivers his sales talk and literally 
takes the ‘“‘show-me” salesmanship into the home in 
a way that convinces and makes a patron of his 
prospect. 

A year or two ago a young man came into our 
territory with a well-known line of washing ma- 
chines. This line was handled by one of the local 
hardware stores that had carried it for several 
years as a “floor-warming” proposition. The new- 
comer was sent by the factory to help the merchant 
sell washers. He was a canvasser. With a Ford 
and a thorough knowledge of his line, he put on 
fifty-four demonstrations and sold $1,200 worth of 
washing machines in an eight-day canvass of the 
farming community adjacent to the store. He was 
a specialty salesman on one line only. 

The hardware dealer must and can specialize on 
many lines, and washing machines are a mighty good 
line to start on. 

I recently overheard a man tell one of our hard- 
ware dealers that “So and So,” naming a prominent 
farmer, was in the market for a washing machine. 

“T will call him up,” was the answer. Presently 
the dealer came away from the ’phone, with the 
comment that “So and So” had stated that he had 
decided not to buy now—“stuff was too high and 
they would get along without the washer for a 
while yet. 


The “Show Me” Dealer Works Fast 


WANTED to see how our other dealer would 
handle a tip of this kind, so I walked down to 
his store. 


Tne man who gets the washing machine busi- 


3 


“How is the washing machine business?” I asked. 

“Fair,” he answered. ‘Prices went up just be- 
fore I bought my last carload, but I am selling some 
washers.” 

I told him I had heard that “So and So” was in 
the market. The dealer was interested at once. 

“Want to take a drive out there with me?” he 
asked. Before we started he backed his delivery 
car around to the door and loaded a washer into it. 

“No use in making two trips,” he laughed; “I 
believe in showing the goods.” 

He did. He knew that washer like a sailor knows 
his ship, and he sold it. More than that, he had 
made its new owner familiar with its mechanism. 
She knew what to expect from her new washing 
machine and how to operate it. She knew what not 
to do. She was not only a customer but a customer 
that would in all probability be satisfied and come 
back to the store. She would send her friends to 
the dealer who had connected her machine up with 
the farm lighting plant, and who had shown her how 
a couple of pieces of hose would save her a lot of 
lifting and lugging in getting the wash out of the 
way early. 

That may be an extreme case but later, at differ- 
ent times, I saw this same dealer with an oil stove, 
a cultivator, or another washing machine, drive 
away from the store. He always returned with an 
empty truck. I suspect that a great majority of 
the articles were unsold when they left the store, 
but the “show-me” method sold them. I do know 
that this man gets the business, and that his com- 
petitor is looking for a chance to sell out. 


It Pays to Advertise 
HEN there is the psychological side of the mat- 
ter. Farmer Hayden sees Dealer Brown drive 
by with a washing machine in his truck. A few 
days later he sees Brown take another washer past 
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A “show me” washer ad 


Let the Thor Do Your Washing 
While You Prepare Breakfast 


a have never thought it possible to do two things at once—surely 







en ae ee 


you never thought of doing vour washing and getting breakfast at 
the same time 

You CAN do it with the Thor Electrie 

Washing Machine. Just put the clothes and 

the soap and water into it and press the 


button. It does the work with no further 
attention until you want to stop it 


That gives the op- 
portunity to prepare 
your ineal without a 
thought of the wash 
ing. You get twice 
as much work done 
io an bour as you 
could if you did the 
washing vourself — 
and without the 
drudgery 











Wash and 
Wring at the 
= Same Time 
Heve is another way the Thor saves time for you’ Whale the machine is 
washing the clothes, the wringer can be at work also 
You simply sun the clothes from the evlinder thre nigh the wringer 
into the ruse water—put a new lot of clothe s into the cylinder and 4 
while these are being washed, vou ave wringing the tirst bateb dry 
Its almost like play—it is so simple. Really there is nothing you can think 
of whi ‘h is easier todo. You will almost disbelieve your eves when you ae- 
tually see the washing done, Uneonstiously—you'll say “Can that be all?” Y 
¥ 
YES MADAM, ITIS ALL. THE WASHING IS FINISHED. } 








A SMALL PAYMENT DOWN SECURES A THOR | 


Tar FOWARDS & (WAMBERLIN 





MARDWARE COMPANY. @® 








his house and as this continues Farmer Hayden 
says to himself: ‘That man Brown must sell a 
lot of washers. He is always delivering.” 
Eventually that brings Farmer Hayden into the 
store. He tells his neighbor and they both come in. 
It is word-of-mouth advertising and sight-of-eye 
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advertising that moves washing machines in car 
lots for Brown. 

Some dealers doubt the worth of the demonstra- 
tion, but most of the successful ones use it in some 
form or other. 

To be a successful exponent of the “show-me” 
method the dealer must first show himself. He 
must know washing machines and be a specialist 
in that as well as in .many other lines. 

Jumping from one line of washing machines to 
another seldom gives a man any but a meager work- 
ing knowledge. “Get a good line and stick to it” is 
pretty good advice. Many customers, when buying 
a new article, consider one make simply because 
their local dealer has handled it for years. 

“It must be good,” they reason, “or Brown would 
have changed to something else.” 


Demonstrations Keep Washers Sold 


TILL, it is a good plan to learn the good fea- 
tures of the other fellow’s line as well as its 

shortcomings. The points of excellence may in no 
way excel those of your own line, and the study 
gives a clearer conception of the worth of your own 
washer. 

The competent demonstrator does much to build 
a bulwark of satisfied customers that will come into 
your store week after week and year after year. 
Nearly every case of dissatisfaction with a wash- 
ing machine can be traced directly to improper dem- 
onstration or to absolute lack of demonstration. 
There are very few dealers who have not had at 
least one case where the customer was going “to 
chuck the damned thing out in a fence corner and 
let it rot” before he would settle. 

I know of cases like that, and each of them could 
have been prevented by proper ‘‘show-me” methods 
in the first place. 

Yes, the “show-me” method sells the goods, and, 
what is more important, it keeps them sold. 


Elmira Dealer Says Canvasser Pays in the City 


boosters of Elmira, N. Y., are taking a lot of 

profit out of washing machine sales, and they 
have found that house-to-house canvassing and 
thorough demonstration play an important rdéle in 
discovering prospects and clinching sales. They sell 
machines on installments and also for cash. 

This well-known hardware house increases washer 
sales by having a special agent or canvasser solicit 
from house to house, also by advertising, and 
through show window displays. They have found 
that window displays are one of the best ways to 
increase sales, especially if the window trimmer 
creates interest in the display by the use of life-size 
figures. A demonstration period once a month con- 
ducted in the Barker, Rose & Clinton house furnish- 
ing department is an important factor in holding 
the attention of women and in landing prospects. 


B ‘coster ROSE & CLINTON CO., hardware 


Simple Installment Forms 


N handling installment business this store has 

simple forms, a sample of which is reproduced 
herewith. The main feature of these provides for 
an initial payment of about one-quarter of the value 
of the goods sold, and monthly payments so divided 
that the account will be taken care of in about four 
months. The simplicity of the agreement is an 
important point, because if the customer is con- 
fronted with a formidable document he is alarmed 
and will not sign. This is especially true when the 


prospective purchaser is a woman. 


S. Edward Rose, vice-president of the company, 
believes that the outside washing machine repre- 
sentative should be a woman, well educated, and, if 
possible, known throughout the city. “It should be 
her duty,” he says, “to go from house to house, get- 
ting acquainted with the people. She can ascertain 
the types of washers that are being used, and judge 
for herself the efficiency of the same. And she can 
make appointments for a store or home demonstra- 
tion of the washer you are selling.” 


The simple installment form used by Barker, Rose & 
Clinton in selling washing machines 
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One thousand nine hundred and Between BARKER, ROSE @ CLINTON CO, ELMIRA, WN. Y. 


# the fret part, and ee — 


of the second part 


WITNESSETH, That the frat party. in consideration of the payments to be Inade by the second party, agrees to 


And the second party agrees to pay to Barker Rose & Clinton Co. the 
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and the Curther sum of. dollars 
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shall bind the heirs, executor, 





it us hereby agreed that the above stipulation 


in witness whereof the said parties have set (heir hands 























JMI 


peat’ | 
jpoone ss Salm 


Fa 


ST ne 
“se 


¢ 
1 







“> v. 
a 
ae 





A “Live Wire” 
House Furnishing 


Goods Department 


By J. H. 


PANGBURN 


with Weeks Hardware Company, Scranton, Pa. 


top-notch house furnishing goods department. 

First comes impression, as created by window 
display, arrangement of stock and courteous atten- 
tion. Second is a modern up-to-date stock of house- 
hold utensils, with an adequate supply on hand. 
Third, a clean stock, with heat and efficient clerks 
blessed with a pleasing personality, are a necessity. 

An attractive display on entering a store means 
a great deal, especially to a new customer, and we 
strive to have counters filled with the best articles 
available at all times, with care relative to arrange- 
ment. I am thoroughly convinced that merchandise 
shown below the line of vision is 100 per cent more 
attractive than if above, therefore we work to that 
end as much as possible. 

Every article sold by the Weeks Hardware Com- 
pany is subject to rectification in case of error or 
defect, and the class of merchandise sold is not sur- 
passed anywhere for the amount invested. 


Teo facts are essential to the building of a 


Housefurnishings Right Up Front 


Oe front floor is occupied on the side by all- 
glass cases filled with fine nickel and copper 
ware, consisting of chafing dishes, casseroles, cus- 
tard sets, 5 o’clock tea sets, crumb sets, table 
kettles, trivet trays, mahogany trays, salad sets, 
mayonnaise bowls, bon-bon dishes, etc. 


A goodly part of the store front is covered with 
eight-foot wall cases which contain a large assort- 
ment of aluminum and nickeled copper percolators 
from the low-priced sort up to those with electric , 
attachments; also the regular line of nickeled copper 
tea and coffee pots, tea ball pots, silver-plated ware 
and bath-room fixtures, all of which, with brilliant 
electric lights, make a bright and very attractive 
store front to greet all comers. 

Above the cases we display lines of enameled and 
aluminum wares, and on down to end of main floor, 
and in the basement is a general line of household 
goods. 

The housefurnishing department occupies the en- 
tire left-hand side of store and most of the center. 
A part of the goods handled in this department are 
sold in the basement under the first floor, which is 
used for such articles as willow and wooden ware 
and galvanized ware. Paints, stoves, refrigerators 
and scales occupy the most of the remainder of the 
basement, although we handle garden tools, plows, 
rope, glass, track and hangers, and these are also 
shown in the basement. 

We do not go outside and solicit business, as a 
rule, although occasionally we call on the architects 
and builders. Most of our business is secured from 
daily advertising in the newspapers and street cars. 
Our location is exceptionally good, and as we carry 
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A house-cleaning window in the Weeks store 


a very large assortment of merchandise we are fa- 
vored with a good retail business won by service 
and location. 


Efficient Store Arrangement 


HE arrangement of our stock and the division of 

departments may be interesting to other hard- 
ware men. Our store is narrow, about twenty-five 
feet center to center of walls, with fifteen-foot ceil- 
ing. It must be lighted with electricity throughout. 
Depth of the store, 155 feet, and we have excavated 
under the alley in the rear of store which gives us 
additional space in the basement twenty-five by 





The Building Boom 


“Pll let you have it for three thousand a year 
and I’ll fix the fence.” 














fifty feet, which is used for receiving and packing 
goods. 

The cutlery department is on the first floor at the 
right. This does not take up a great deal of space 
outside of the show case, which is fifteen feet long 
with small end cases on top. The shelving allotted 
the cutlery department is about 100 feet square. 
The builders’ hardware department uses the balance 
of the shelving, both below and above the ledge, and 
extends back for about two-thirds of the distance 
toward the rear of the store. In the rear is the tool 
department which occupies the balance of right- 
hand side of the store. 


Coming Conventions 


TENNESSEE RETAIL HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, Chattanooga, Aug. 5, 6, 7, 1919. 
Walter Harlan, secretary, 1426 Candler Building, 
Atlanta, Ga. 

NATIONAL HARDWARE ASSOCIATION AND AMERICAN 
HARDWARE MANUFACTURERS’ ASSOCIATION CONVENTION, 
Atlantic City, N. J., Oct. 15, 16, 17, 1919. Headquar- 
ters, Marlborough-Blenheim. T. James Fernley, secre- 
tary, National Hardware Association, 505 Arch Street, 
Philadelphia, Pa. F. D. Mitchell, secretary, American 
Hardware Manufacturers’ Association, Woolworth 
Building, New York City. 

OKLAHOMA HARDWARE AND IMPLEMENT ASSOCIATION 
CONVENTION AND EXHIBITION, Oklahoma City, Dec. 9, 
10, 11, 1919. W. B. Porch, secretary-treasurer, Okla- 
homa City. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Milwaukee Auditorium, Milwau- 
kee, Feb.-4, 5, 6, 1920. P. J. Jacobs, secretary-treas- 
urer, Stevens Point. 

NEw YorK STATE RETAIL HARDWARE ASSOCIATION 
CONVENTION AND EXHIBITION, Syracuse, Feb. 17, 18, 19, 
20, 1920. Headquarters, Onondaga Hotel. Exhibition, 
State Armory, Jefferson Street. John B. Foley, secre- 
tary, 607 City Bank Building, Syracuse. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION AND EXHIBITION, Mechanics’ Building, 
Boston, Mass., Feb. 23, 24, 25, 1920. George A. Fiel, 
secretary, 10 High Street, Boston, Mass. 

OHIO HARDWARE ASSOCIATION CONVENTION, Hotel 
Gibson, Cincinnati, Feb. 24, 25, 26, 27, 1920. James B. 
Carson, secretary, Dayton. 











JMI 


Cashing In On 


Spielberger of Philadelphia Gives 
Some Pertinent Pointers 
from Shannon’s 


By CHARLES DOWNES 


phia think that Independence Hall, Benjamin 
Franklin’s memory and the Liberty Bell are 
all there is to the City of Brotherly Love. Cynics 
call it “Slow Town” and the Weather Bureau 
abuses it in hot weather, to show the maximum 
heat the sun has hurled each day on granite, 
bricks and asphalt. In fact, however, as a hust- 
ling business city, the third largest in America, 
Philadelphia needs no champion. It has a rare 
collection of hardware stores running from 
antique shops and “follow-the-course-of-the-least- 
resistance places” up to stores that sell Hardware 
with a capital “H” and feature cutlery for a profit. 
William L. Spielberger, head of the cutlery de- 
partment of the J. B. Shannon Hardware Co., 
Philadelphia, is one of those salesmen who can 
be described only by that eloquently suggestive 
slang phrase “he’s all there.” Selling cutlery is 
his business, and making it attractive for selling 
purposes is his hobby. His display of pocket 
knives, for instance, is not only large and varied, 
it is extraordinary for these times for slow de- 
liveries. 
“You’ve got an unusually large variety of pat- 
terns there. How do you do it?” I asked him. 
He looked at me a moment and then winked. 
“Its a trick of the trade,” he said. “Its impos- 
sible nowadays to keep a full stock of all these 
patterns. Some of them can’t be obtained at all. 
But it looks good and is pleasing to the eye to 
have a large and assorted variety on display.” 


Gini folks who have never been in Philadel- 


Attracting the Eye 


PIELBERGER uses the cardboard boxes in 

which the knives come from the factory, 
usually boxes that hold a half dozen each. The firm 
carries several brands, so most of the boxes are 
different and present an agreeable variety of 
color. He places them in his case neatly arranged 
and on the top of each box a sample of what the 
box contains. He opened random boxes and 
showed some with only one or two knives left 
and a few which contained none at all except the 
sample on top. 

A salesman’s first objective is the eye of his 
customer. Winning the eye is the thing. This 
is most essentially true in selling cutlery. And 
if cutlery were made for no other purpose it 
could not be more admirably suited to fulfill this 
requirement. 

It naturally attracts the eye. It sparkles. It 
is packed in neat boxes that have the additional 
feature of color. It is indispensable. It has the 
double appeal of utility and attractiveness. 

Cutlery presents more raw material for display 
than any other line of hardware merchandise. 
It is clean and easy to handle and it nets liberal 
profits. What more can be asked? 

As Spielberger says, “You’ve got to concentrate 
on the essential things. Explain some one strong 
feature of the thing you’re displaying in a few 
terse words on a neat card and give the public 
credit for common sense. The quickest way to 


Pocket Cutlery 





Thank You! 


Walden, N. Y., July 14, 1919. 

Editor Hardware Age: 

E have before us a copy of the Hard- 

ware Age of July 10, 1919, and desire 
to compliment you on the splendid article 
you have published in reference to the 
manufacture of pocket knives. This should 
be a decided help to all manufacturers and 
retailers. We particularly want to express 
our appreciation to you in reference to the 
market quotations under the heading, 
“Trade Conditions in Cutlery, Chicago 
Cutlery Market.” These market quotations 
are correct according to the latest prices 
and will serve to post the retail dealer on 
what the actual market quotations are. 
THEY ARE THE ONLY QUOTATIONS 
THE WRITER HAS EVER NOTICED 
THAT WERE LISTED SO THEY WOULD 
MEAN SOMETHING TO THOSE INTER- 
ESTED IN POCKET KNIVES. We remain, 

Yours very truly, 
SCHRADE CUTLERY CO., 
J. LOUIS SCHRADE, 
President. 











get attention and the surest way there is to sell 
goods can be explained in one word—demonstrate. 


Spielberger Talks 


“—? a man is interested enough to look at a knife 

you can usually sell him one if you talk selling 
points. People appreciate it if you tell them the 
good points of a knife. Furthermore, I always 
put a drop of oil on the spring when I’ve sold 
a knife, calling attention to the necessity of keep- 
ing it in good condition. Another thing, and one 
that is most important to the dealer, is to keep 
cutlery that is on display always in good condi- 
tion. Tarnished or dusty knives and scissors in 
a window or a case are a black eye for the store 
and its manager. 

“We sell on an average of four to six pocket 
knives a day and from five to seven scissors, due 
wholly to the fact that we display them so people 
can see that we’ve got a large variety to choose 
from. I don’t understand why we should sell more 
scissors than pocket knives just now but there 
seems to be more of a demand for them. 

“Another thing I’ve noticed,” continued Spiel- 
berger, “before the war almost everybody knew 
the names of foreign makes of cutlery and would 
come in and ask for their favorite brand and 
wouldn’t take anything else. During the war they 
gradually got away from that and tried Ameri- 
can goods because they couldn’t get the imported. 
They’ve forgotten the foreign brands now. A 
funny thing, too, we used to have foreign goods 
come back more frequently than was agreeable. 
Now we never get any more requests for imported 
cutlery and we have practically no American cut- 
lery brought back because of dissatisfaction.” 


A Tip to Manufacturers 


"TuaT seems as good evidence as anybody could 

desire in support of the dependability and 
value of American cutlery, doesn’t it? 

“But,” he declared, “I’ve got a fault to find with 
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American cutlery that is fair enough and ought 
to be remedied. The average American penknife 
that I’ve seen won’t bite into a lead pencil and 
cut away the wood the way some of the old 
knives used to. Our knives are all right except 
the edges aren’t as keen and deep-biting as they 
should be. The nail files in our penknives, too, 
seem of a»much inferior quality to the old type 
of imported goods. Our manufacturers don’t make 
a deep grooved pocket knife file, it’s just a rough 
piece of steel. But on the whole there has been 
quite a noticeable improvement in American cut- 
lery during the war from what I can judge.” 

“I notice you have everything price marked,” I 
ventured. 

“Yes. Price marks are drawing cards. No mat- 
ter how often or how enticingly an article is dis- 
played in a store window the average person will 
seldom take the time to go into the store to in- 
quire the price unless he actually needs some- 
thing. But if he sees an article tastefully dis- 
played and offered at a certain price he has some 
definite idea about the value of the article, which, 
if the price is reasonable, will be much more of 
a temptation than it would be unmarked.” 


Price Tickets Sell Goods 


HICH has the ring of sound sense. Failure 

to show the price often has a tendency to 
beget suspicion. It sometimes looks as though the 
dealer were timorous about the matter of prices 
or else concealing something. 

Apropos to which it might be permissible to 
mention that during the war, in Flanders, there 
were merchants somewhat overbold in this respect. 
Signs were displayed over baskets of merchandise 
giving three prices, starting with the lowest for 
civilians, a little higher for British troops and 
the highest conferred with special honor on 
American soldiers. But those were war days. 

Nothing like that could be attempted here, of 
course, but it lacks something of frankness and 
good business judgment to withhold the price tag. 
It also seems that a little more prominence could 
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be given prices in advertisements to the practical 
saving of much letter writing, time and postage 
stamps. 

It’s just another phase of letting people wait 
on themselves as much as possible, which Spiel- 
berger is strongly in favor of up to a certain limit. 
Much can be done, he thinks, with pans or boxes 
of knives in places where customers can make 
their own selections and save time for themselves 
and the men behind the counter. 

A Novel Kitchen Knife Display 

‘Tae Shannon Company has rather an unusual 

way of displaying household and _ butcher 
knives. A large glass-doored panel running back 
nearly a foot and a half into the wall displays 
several dozen beautifully polished knives of vari- 
ous shapes and styles arranged according to size 
on grooved wooden pegs. It is convenient, p'eas- 


‘ing to the eye and a dust proof method of display- 


ing as well as keeping stock. 

J. A. Walters, one of the prominent dealers of 
Philadelphia, moved his cutlery stock to the very 
front of the store and “played it up” a bit in the 
window. He declares that since doing so he has 
been more than compensated for the trouble be- 
cause he has actually been selling an average of 
one to three carving sets a day and the same pro- 
portionate increase in pocket knives and razors. 

Which encourages the injection here of an old 
bit of doggerel verse that cutlery is 


A goose that lays ye golden eggs 
If handled fair and roundlee 
But when ye lay it on the shelf 

Ye miss ye profits soundlee 


It is regrettably true that a number of Phila- 
delphia dealers are missing profits which could 
be easily obtained simply by more aggressive and 
enterprising methods of featuring and selling 
American cutlery. You can’t make a plant grow 
without putting the seed in the ground. Nor can 
you sell cutlery efficiently without putting it in 
your window. Give it a thought. 


Note the counter display case for kitchen cutlery, left center, in store of the Waring Hardware Co., 
Williamsburg, Pa. 
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Southern Dealers Meet in Convention 





Twelfth Annual 
Meeting of the 
Mississippi Retail 
Hardware and 
Implement Asso- 
ciation Held at 
Agricultural 
College 


At the right is re- 
tiring President G. 
S. Turner, and at 
the left the newly 
elected president, 
Kirby Lann. 














HE Mississippi Retail Hardware and Implement 
Association assembled in convention for the 


twelfth time at Mississippi A. and M. College, 
Agricultural College, Mississippi, July 8, 9 and 10. It 
was one of the best attended meetings in the history 
of the association. 

The convention was called to order by President 
Turner at two o’clock, July 8, with singing of “Amer- 
ica.” F, P. Gaines, publicity man for the college, offered 
the invocation. President W. H. Smith of the college 
then gave the visitors warm words of welcome as well 
as a view of the possibilities of the institution and its 
needs. 

President G. S. Turner of the association then de- 
livered his annual address, which was received with 
a great deal of interest. In part he said regarding 
prices: 

“By far the greater part of the value of the items, 
and this is true of many lines of manufactured articles, 
is the labor cost. Thus until we see a material de- 
cline in this item there will still be high prices. We 
can’t expect a sudden or drastic reduction at any time 
in the near future. The wages cannot be reduced, be- 
cause everything they buy has increased as their wages 
have increased, and until the cost of living is reduced 


it will not be possible to reduce wages and cost of 
production. 


World Demand and Prices 
ss’/T’HE prices of manufactured articles, food and raw 


materials are interdependent in large measure, 
and there is an enormous world demand for some of 


these, notably food, at the present time. This demand 
cannot be satisfied quickly, and will probably increase, 
particularly as to raw materials and manufactured arti- 
cles. While it is true that a considerable part of the 
demand is from abroad, yet it has, and will have, a 
direct effect on domestic supply and prices. An in- 
stance of this aspect of the situation in our own coun- 
try is the enormous volume of building which impends 
as a direct result of the war, due principally to the 
fact that because all energies were devoted to activities 
which contributed more directly to the success of the 
war, other matters, like building, which could wait, were 
pushed aside.” 

The following committees were appointed: Resolu- 
tions—J. R. Chambliss, J. E. Sommers, Curtis Morgan. 
Nominating—W. B. Yeates, A. W. Willis, W. B. Fitts. 
Place of Meeting—R. E. Addkinson, Kirby Lann, B. E. 
Moore. Suggestions—J. C. Cox, A. B. Crawford, R. A. 
Stingley. Sergeant-at-Arms—W. B. Waring. Assistant 
Sergeant-at-Arms—H. J. Perkins. 

Secretary Scoates then read his report, which showed 
the association had a healthy growth in the past year. 

Leon D. Nish, secretary of the Illinois Hardware 
Association, was present and gave a very interesting 
talk on mutual fire insurance. He went into the details 
of the insurance business, showing how the funds were 
handled, together with the reliability of hardware 
mutual insurance. 

Herbert P. Sheets, secretary of the National Retail 
Hardware Association, came next with a discussion of 
the “national” accounting system. 

The first number on the evening program was a talk 


Part of the Mississippi delegates snapped at the entrance to the convention hall 
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BELOoOw—W. B. Yeates, George R. James and R. K. Add- 


kinson 


by J. C. Herbert, professor of history and economics 
at the Mississippi A. and M. College, on the subject 
“Social Radicalism.” Professor Herbert showed what 
the convention element stood for in economics and then 
showed what the I. W. W., Bolsheviki and like organiza- 
tions stood for. George R. James, president of James 
& Graham Wagon Company, Memphis, Tenn., gave a 
very interesting talk on “Service.” He also took up 
other questions of the day, including the “Better Pay 
for Teachers” problem. 


Boost for Farm Boys 


HE Wednesday morning session opened with an ad- 
dress by C. A. Cobb, who has charge of the Boys’ 
Club work in the State. He is putting on a Boys’ Farm 
Mechanics School at the College, Aug. 18 to 26. At 
this school the boys will be taught to lace belts, pipe 
fitting, rope tying, operation of farm machinery, gas 
engines, tractors, etc. Mr. Cobb asked for the aid of 
dealers in getting the boys up to this school. He ex- 
pects 200 boys. Leon Nish gave $50 to be used in 
paying some of the boys’ expenses to this school. The 
dealers were very much interested in the proposition. 
E. R. Gross, extension specialist in agricultural engi- 
neering, gave the results of his three months of wash- 
ing machine demonstrations in Mississippi. He showed 
that there was considerable interest in washing ma- 
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chines. He has been working entirely through the 
dealers and has gotten excellent co-operation. He 
urged the dealers to follow up the campaign and get 
the benefits. 

George R. Hewes, United States deputy collector for 
Mississippi, gave a review of the‘luxury and excise 
taxes, explaining how they would affect the hardware 
dealer. 

A discussion on “Trade Relations” was then lead by 
John Sommers of Clarksdale. ; 

F. T. Watson read a paper on “The Dealers’ Financing 
Problems” which was written by R. S. White of the 
AmericangSteel & Wire Company. This paper was very 
well received. It contained many suggestions as to the 
handling of the hardware business. 

The association then adjourned to take dinner as the 
guests of the American Steel & Wire Company. 


The Closing Sessions 


EDNESDAY afternoon a tractor demonstration 

was given. The idea of this demonstration was 
to give the dealer some information as to plow hitches 
and plow adjustments, but just when the demonstration 
was getting nicely started rain came and prevented 
further work. 

Wednesday evening the annual banquet was held, 
with F. P. Gaines as toastmaster. President Smith, 
C. S. Bennett, W. T. Watson and Herbert Sheets re- 
sponded to toasts. 

On Thursday an entire new constitution was adopted. 
One of the most outstanding features of the new con- 
stitution was the raising of the dues from $6 to $10. 

The nominating committee then presented their re- 
port and the following officers were elected: President, 
Kirby Lann, Aberdeen; vice-president, Robert Stingley, 
Pelahatchie; secretary-treasurer, D. Scoates, A. and M. 
College; executive committee, W. S. Turner, Starkville; 
W. L. Turner, Philadelphia; B. D. Spamn, Moss Point; 
E. E. Flint, Batesville; J. E. Sommers, Clarksdale. 

The resolutions committee presented the following 
resolutions, which were adopted: 

Be It Resolved, That we, the Mississippi Retail Hardware 
and Implement Association, now in session, endorse the exten- 
sion work being done by A. and M. College in introducing 
labor-saving implements and devices; also urge our members 
to assist the county demonstrators in the Junior Farm 
Mechanics Campaign now being inaugurated. 

Whereas, The attention of the association has been called 
to the effort now being made by the manufacturers to stand- 
ardize the track of farm wagons; and 

Whereas, The standard track for farm wagons adopted 
by the National Implement and Vehicle Association—viz., 56 
inches center to center of tire on ground—conform to the 
track adopted by the automobile and auto truck manufac- 
turers; and 

Whereas, We recognize as a fact that the automobile traffic 
on public highways greatly exceeds the traffic of farm 
wagons; and 

Be It Resolved, That the Mississippi Retail Hardware and 
Implement Association, now assembled in convention, does 
hereby endorse the standardization of track of farm wagons 
and recommends that the dealers in farm wagons in our state 
shall use their best efforts in making standardization effective 
at the earliest possible moment. 


No wonder Agricultural College was chosen for the next 
convention 
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Back to Nature on 


A Hardware Vacation 


From Eureka to the Yosemite the 
Man Behind the Counter Found 
the Trail Paved with Hardware 


By L. S. SOULE 
The Man Behind the Counter 


dreamed of vacation and is back on the job 

with a new coat of tan and a new load of pep. 
It was some vacation—so good that he has just 
got to tell you about it. It started at Eureka, Cali- 
fornia, and take it from me, there isn’t a better 
starting point from Vancouver to San Diego. 
Eureka means “I have found it,” and I have a 
hunch that it was named by some enterprising 
hardware man with a vision of sporting goods 
profits. 

Folks live in their cars at Eureka and use their 
homes as bedrooms. I actually believe half the 
inhabitants sleep with fishing rods in their hands. 
To begin with, Eureka is a hustling little city of 
about 17,000, located on Humboldt Bay, at a point 
about as far west as you can get and keep your 
feet dry. It was built as a lumber town, pure 
and simple, and for years about the only indus- 
try was that of lumbering. Also the men behind 
the mills were out for the Almighty Dollar, with 
mighty little regard for the town proper or the 
people in it. They cut down the redwood for- 
ests with a wastage that would bring tears to the 
eyes of a Wisconsin lumber jack, and sent out 
their finished product by boat to all parts of the 
world. They hated the word “railroad” as the 
devil does holy water, because they were making 
the passenger traffic on their steamers pay the 
freight on their lumber. Naturally they fought, 
tooth and nail, against the incoming of the pas- 
senger train and they were scrappers enough to 
keep it out for a good bunch of'years. Also, they 
had the rugged coast range to back up their fight. 
Finally, however, engineering skill and railroad 
pluck won out and Eureka got a peek at the 
Pullmans. 


Te Man Behind the Counter has had that long 
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Did I say Pullmans? Well, I meant day coaches. 
They get one train each way from Eureka to 
’Frisco daily over a road bed that crawls through 
more than 50 tunnels in less than 300 miles. How- 
ever, they have a railroad and they are as proud 
of it as New York is of the New York Central. 
It looks mighty good to a land-locked population 
with a tendency toward sea sickness. 


Saw Mills and Dairy Barns 


‘THERE is still plenty of lumber activity around 
Eureka. In fact it is estimated that at the 
present rate of manufacture, it will take 75 years 
to shift Humboldt County from a lumbering to a 
farming section. Also it will take several thou- 
sand tons of giant powder to blast out those giant 
redwood stumps. 

There are saw mills in Eureka that are real 
mills. I thought I had seen saw mills, but I 
changed my mind while in Humboldt County. My 
grandfather was the pioneer lumberman of Min- 
nesota, but his biggest mill was only knee high 
to shingle mill in Eureka. It takes some plant 
to handle logs 15 ft. or more in diameter, and that 
is the kind of logs they cut in the redwood belt. 

But Eureka has a lot of things beside big trees. 
When the land is logged-off it takes on a dairy 
value almost as great as its timber value. It is 
an ideal dairy country, where the stock feeds out 
the year round and where the market for milk is 
gilt-edged. A hardware store in Eureka might 
as well be out of business as out of cream separa- 
tors or dairy barn equipment. 

The cow follows the tree and the revenue 
keeps up. 


Building Ships for Uncle Sam 


URING the past two years shipbuilding has 

been some item in the industrial life of 
Eureka. There are several husky shipyards on 
the Bay, each with a life-size pay roll. You can 
imagine what their start meant to the tool stock 
of Eureka dealers. They smile as they tell you 
about dozens of tools now in stock that they had 
never heard of three years ago. And not only 
tools—there were tool boxes and equipment, 
household supplies, ranges and a thousand other 
hardware items in demand. 

Altogether Eureka is a hardware town with five 
distinct hardware angles—lumbering supplies, 
dairy equipment, tools, house furnishings and 
sporting goods. 

I might have added auto accessories, but frank- 
ly the dealers haven’t as yet really got into the 
game as the conditions warrant. They sell ac- 
cessories—but they could go a lot stronger with 
the line. However, they do go the limit on sport- 
ing goods and campers’ equipment. I know—you 
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see I’ve been investing along that line myself re- 
cently. 


Why Camp Kits Sell in Humboldt 


HE day after I struck Eureka, Ches Thompson 
of the Thompson Furniture Company and 
“Yours Truly” began planning vacation trips. 
Say—we mapped out tours enough to last a year. 
And we managed to take a few of them, too. We 
went out to Curry’s Camp, Big Lagoon, Trinidad, 
Mad River, Bull Creek and a dozen more. The 
fishing was great and the scenery greater. Often 
we rode for hours through forests so dense it 
made twilight of a bright June day. Trees from 
5 to 20 ft. through and as close together as nature 
could put them. It was like riding down the aisles 
of some giant cathedral. I caught myself digging 
up a dime for the collection more than once. 
The roads are mountain roads, but hard sur- 
faced and good for 35 miles an hour on the aver- 
age. You simply can’t resist their lure and you’re 
bound to have a car and a camp kit even if the 
landlord has to wait for his rent. We spent a 
week in the redwoods, then hit out bright and 
early one morning for a thousand mile trip 
through the Yosemite. Did we have some equip- 
ment. I’ll tell the world we did, and what’s more 
—it all paid hardware profits. 


Camp Comfort De Luxe 


T? begin with we had one of those auto beds 

that clamps to the running board of the car 
and unfolds into a full size bed. With it was a 
tent to be tied to the car top and the foot of the 
bed. It had a Pullman berth beat a mile, and 
when it was rolled up it didn’t take up any more 
room than an ordinary golf bag. 

We gave our wives the private bedroom, while 
Ches and I bunked on a couple of folding cots 
under an improvised tent made from a tarpaulin. 
Honestly, we got so expert we could set up that 
outfit in the dark and inside a 10-minute limit. 
The whole lay-out came from a hardware store 
and it didn’t make such a terrible dent in our 
vacation fund either. 

Then there was the slickest little folding table 
you ever cast your eyes on, and four mighty com- 
fortable camp stools. Did I. say four—I meant 
five. I nearly forgot the wooden one we used to 
put our camp stove on. Sure, we had a stove— 
one of those Kamp-Kook ones, that burns gasoline, 
has two burners and folds up to the size of a baby 
suit case. 

Of course we had our camp grid—the old camp 
fire comes in mighty handy at times—but we were 
prepared for the strips of desert country where 
wood is an unknown quantity. Believe me, that 
little stove was a lifesaver more than once. My 
wife threatens to kiss the hardware man who sold 
it to us. We could set it up and have coffee boil- 






Snapped by the 

Man Behind the 
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ing in less time than it takes to kindle an ordinary 
fire. Besides, it doesn’t black up the camp kettles 
or fill your eyes with smoke. 

We also had a big thermos bottle to help cut 
the road dust from our throats and a whale of a 
water bag. Most water bags are a nuisance to 
carry on a car, but ours was easy. Through hard- 
ware channels we annexed a strap arrangement 
which held it firmly in place in the center of the 
spare tire. 

Then there was the grub box that fastened to 
the rear of the car, with its complement of alumi- 
num camp ware, kettles, etc., our spare tires, tool 
kits and car accessories, to say nothing of the 
valises. 

Do you wonder I call it a hardware vacation, 
when you think of the plunder those dealers sold 
us. About the only items that failed to bear the 
hardware stamp were the blankets and the canned 
goods. Even the oil, the gas and the extras were 
passed out to us along hardware lines. 


Traveling by Map 

[ts a safe bet that I will never forget our third 

day out. The night before we had put up ata 
private camp-ground at two bits per car, and had 
fallen in with a fellow who was on his way back 
from the park. He was long on free information. 
I remember he confided to us that all the tourists 
he had met on the road were liars. He was sure 
of it, because they had all given him bum road 
information. Finally he sprang his map on us, 
and in the goodness of his heart he presented it 
to us. It was some map. On it was every cross- 
road, bridge, sign post or tree from Oakland to 
Yosemite. The mileage was all down in plain 
figures. All we had to do was set our speedome- 
ter at our distance from Oakland and go by the 
map. Correct—say it didn’t so much as miss a 
culvert an inch. For two hours it worked like a 
new Waterbury watch, then we passed through 
Merced and started for Hornitus. 

I was all swelled up over that map—yes, I even 
made the mistake of calling the ladies’ attention 
to its clock-like precision and accuracy. Never 
again. Just out of Merced it steered us onto 
the worst piece of road in all California. Out 
through a dry parched country where the grass- 
hoppers all die of starvation, and over a trail of 
dust and rocks. Hot—it was hotter than Hades. 
Soon it dawned on us that there wasn’t another 
car in sight anywhere and we began to worry, 
but that pesky map continued to tie up with the 
landmarks with uncanny accuracy. 

We were tired, dusty and burned to a frazzle 
when we finally hit Hornitus and drove up to the 
filling station. Naturally we “cussed” the road a 
little, and the gas man inquired which way we 
came. We explained with gusto. Then he laughed 

(Continued on page 65) 


Neither “L. S.” 
nor Mrs. “L. S.” 
appears in this 
picture. See page 
65 
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Washington News 


Refuses to Override President's Veto 


House Defeats Desperate Effort to Force Repeal of Daylight Saving Law— 
Luxury Tax Repeal Bill Sent Back to Committee—Must Find 
Other Revenue Sources—Burleson Saves Money 
at Expense of Mail Patrons 
By W. L. CROUNSE 


WASHINGTON, July 21, 1919. 

AS President Wilson’s veto saved the day- 
H light saving law? The most experienced 

observers here are confident that it has, in 
spite of the fact that the farmers’ lobby is moving 
heaven and earth to kill the Calder law by hook 
or by crook and has already secured the co-opera- 
tion of the leaders of the Agricultural Committees 
of both Houses. 

President Wilson threw into Congress a bomb 
loaded with TNT when he returned the agricul- 
tural appropriation bill on the 12th instant with- 
out his approval. This measure was one of the 
important budget bills which failed of enactment 
when Congress adjourned in a filibuster last 
March. Its passage was long overdue and the 
money which it carried was sorely needed by the 
Department of Agriculture and the thousand and 
one activities which it sustains. 

President Takes Bit in Teeth 


HE President must have known that the veto 
of this bill nearly two weeks after the be- 
ginning of the fiscal year would let him in for a 
vast amount of criticism, not only from the far- 
mers who have been urging the repeal of the 
Calder act, but also from many other people in- 
terested in the passage of the agricultural bill, 
all of whom would be likely to point out that if 
President Wilson had been in Washington instead 
of in Paris during the past seven months, this 
important budget measure would have long ago 
have been placed on the statute books. 
Nevertheless and notwithstanding, Mr. Wilson 
took the bit in his teeth and decided the daylight 


saving law was so important to the country at: 


large that it justified holding up the agricultural 
bill, indefinitely, perhaps. He therefore vetoed 
the bill. : 

The President’s veto message reached the 
House on a sultry Saturday afternoon when but 
a handful of members were present in the cham- 
ber. The chairman of the Committee on Agricul- 
ture and Interstate and Foreign Commerce who 
had co-operated in bringing about the repeal of 
the Calder act held a hasty consultation and de- 
cided to postpone until the following Monday any 
attempt to pass the bill over the President’s veto. 


Rough House Tactics by Farm Lobby 


JXPERIENCED men in both Houses shook their 
heads when the farmer lobby leaders de- 
manded that the friends of repeal marshal their 
forces for a fight on Monday to put the bill 
through, the President’s disapproval to the con- 
trary notwithstanding. They pointed out the fact 
that the special bill for the repeal of the Calder 
Act was passed by the House by three votes less 
than two-thirds of the members voting and they 
predicted that the psychological fact of the Presi- 
dent’s action would weaken the ranks of the re- 
pealers and strengthen the friends of daylight 
saving. 
This prediction was fulfilled to the letter when 


the agricultural bill was called up on the House 
for action on the veto. Chairman Haugen de- 
cided that there should be no debate on the vete 
message, declaring that everyone in the House 
understood the issue and moving that the bill be 
repassed in spite of the President’s disapproval. 

The outcome was exactly what might have been 
expected. The big majority recorded in favor 
of the special repeal bill was whittled down, the 
vote for passage over the veto standing 248 yeas 
to 135 nays, or 8 votes less than two-thirds. 

It goes without saying that the friends of re- 
peal, who are extremely well organized, made 
every effort to have their followers in the House 
when the vote was taken, while the champions 
of the Calder Act, whose fundamental weakness 
has been lack of organization, were by no means 
so successful in marshalling their forces to sustain 
the veto. 

Farmers Try a New Tack 

Bu the farm lobby could not accept the verdict 

of the House. Immediately after the vote sus- 
taining the veto the National Board of Farm Or- 
ganizations and the National Grange, Patrons of 
Husbandry, sent the following letter to each mem- 
ber of the House and Senate: 
To the Congress of the United States: 

In voting to repeal the daylight saving act, Congress 
mét the wishes and had the approval of the farmers of 
the United States, as expressed through their principal 
organizations, including the National Grange and the 
National Board of Farm Organizations. The latter has 
as constituent members the National Farmers’ Union, 
the National Milk Producers’ Federation and others. 

All of these combined represent the organized 
farmers of America. 

Such daylight saving law has resulted in a distinct 
and material loss to farmers, which loss is reflected 
both in decreased production and increased cost to con- 
sumers. No sufficient reason has been advanced for 
such a change in the custom of generations. 

Following receipt of this communication a con- 
ference was held by the leaders of the House and 
Senate Committees on Agriculture at which sev- 
eral senators demanded another vote on the mo- 
tion to sustain the veto. To bring this about, it 
would only be necessary for the House Committee 
to report the agricultural appropriation bill with 
the daylight saving repeal rider in place in ex- 
actly the language in which it was rejected by 
the President. 


Leaders Resent Charge They Were “Half-Hearted” 


‘THE House leaders agreed to put the matter up 
to a full meeting of the House Committee 
but resented the suggestion of several senators 
that the effort on Monday to pass the bill over the 
veto of the President was “half-hearted.” The 
House members also promised that if they failed 
to repeal the daylight saving law through the 
adoption of a rider to the agricultural appropria- 
tion bill they would introduce a special measure 
making the new daylight saving schedule opera- 
tive for five months instead of seven months each 
year. 

When the House Committee met it was decided 
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to drop the rider vetoed by the President but to 
substitute another in the form of the special bill 
which passed the House several weeks ago. When 
the Agricultural Bill with the new rider was taken 
up for consideration, however, more than fifty 
advocates of repeal developed cold feet, and in- 
stead of overriding the veto the House voted, 203 
yeas to 171 nays, to strike the rider from the 
measure. 

It now remains to be seen whether the farm 
lobby will make another attempt to pass the 
original repeal bill as a separate measure. The 
chances all favor its defeat. 


Tax Repeal Bills Held Up 


Ta look blue for repeal of the luxury 
taxes. It is a question of revenue and, with 
Congress, money always talks. 

So discouraging is the outlook for the elimina- 
tion of even the most obnoxious of the war rev- 
enue imposts except the soda water tax that Chair- 
man Fordney of the Ways and Means Committee 
has obtained unanimous consent to recommit 
House Bill 2021, which provides for the rescind- 
ing of Section 904 of the revenue act imposing 
taxes on a large number of so-called luxuries, in- 
cluding wearing apparel, hunting clothes, rugs, 
carpets, etc. If it is impossible to repeal Section 
904, it will be even more difficult to secure the 
striking out of the taxes on automobiles, sport- 
ing goods, fire arms, ammunition, and similar ar- 
ticles which heretofore have been included in 
the category of taxes which may now be dispensed 
with. 

The mainspring of Mr. Fordney’s action in de- 
ciding to reconsider the important question as to 
whether it is practicable to relieve the business 
public from the vexatious manufacturers’ and con- 
sumers’ taxes, is a letter from Commissioner Roper 
in which that official gives in detail his views of 
the present revenue situation. This letter, which 
is of great interest to all business men, is as fol- 
lows: 

Roper Is Pessimistic 
Y dear Mr. Fordney: Referring to your telephone 
request for my opinion with regard to the pos- 
sible yield of revenue for the first 12-month period 
under the revenue act of 1918, I regret that our experi- 
ence thus far, covering only a period of four months 
under the law, will not enable me to speak as definitely 

as you would desire and I should like. 

Between July 1, 1918, and Feb. 24, 1919, when 
the present law went into effect, there was collected 
from all sources under the act of 1917 and deposited in 
the general depositories, as reported to this bureau, 
$1,081,000,000. 

Between the effective date of the present law, Feb. 
24, 1919, and the close of the fiscal year, June 30, 1919, 
there has been collected $2,758,000,000, making a total 
for the fiscal year 1919 of $3,839,000,000. 

We have, as you know, had the benefit of only two 
of the four installment payments under the present law. 
On the March 15 installment we collected from income 
and profits taxes $1,185,000,000; from the second in- 
stallment due June 15 we collected from income and 
profits taxes $949,000,000. The collections, therefore, 
from income and profits taxes for the two installments 
amount to slightly more than $2,134,000,000. | 

It is my opinion that the number of individuals and 
corporations that have paid their income and profits 
taxes in full will reduce the September and December 
installments from these sources to possibly $900,000,000 
each, making the collections from income and profits 
taxes under the law for the first 12-month period 
$3,900,000,000. The estimated yield under this law 
from income and profits taxes was $4,400,000,000. We 
are expediting the audit of old income and profits 
returns in such a way that we may be able to make up 
from back taxes, the canvass of delinquent taxpayers 
and other internal revenue sources the apparent deficit 
in the estimates above indicated. 

We have been delayed in interpreting the law and 
getting out the necessary regulations and forms for the 
collection of the sales and miscellaneous taxes, but this 
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is now under full headway and we expect to collect 
slightly more than the amount estimated. 

I am of the opinion that we shall be able to collect 
during the first 12-month period under the new law 
the estimated amount $5,800,000,000, and the estimated 
$4,000,000,000 during the second 12-month period under 
the reduced rates. At this time there is not sufficient 
indication of additional margin over the estimated 
amounts to justify a recommendation for the repeal 
of any revenue-producing section of the law other than 
as already indicated by the department without there 
should be substituted therefor equally productive rev- 
enue sources. 


Must Have Other Revenue Sources 


N view of Mr. Roper’s calculations, which are 

based upon cold facts and figures which leave no 
room for argument, the conservative leaders in Con- 
gress are convinced that it will be unwise to attempt 
to repeal any provisions of the war revenue act, ex- 
cept possibly the vexatious soda water tax, until 
plans have been perfected for supplementing the 
revenues from some other source. Mr. Fordney 
is said to believe, however, that the outlook for 
obtaining other revenue is sufficiently promising 
to justify striking out section 904 of the act of 
Feb. 25, 1919, before adjournment, and it is prob- 
able that there will be a lively scrap in the commit- 
tee over this detail of the problem. 

The so-called luxury taxes provided in the sec- 
tion referred to are estimated to yield about $85,- 
000,000 of revenue, and the feling is strong among 
certain members of the committee that the taxes 
on automobiles, sporting goods, firearms, etc., 
should be stricken out by Congress before repeal- 
ing the imposts on costly clothing, rugs, carpets, 
etc. 

The House leaders are very confident that the 
tariff can be made to produce three hundred million 
dollars additional, and they will soon attempt to 
prove it. The committee has been working on vari- 
ous phases of the tariff revision puzzle during the 
past month, and in the course of a fortnight or two 
hearings will begin on the general schedules of the 
dutiable list of the Underwood-Simmons tariff law. 


No Tariff Law This Session 


I DO not think any serious attempt will be made 

to pass the tariff bill before the present session 
of Congress adjourns, but, as I have before pre- 
dicted, indications now point to an agreement un- 
der which the Ways and Means Committee will 
continue work during the recess which Congres- 
sional leaders hope to take about Oct. 1. If this 
hope is realized, Congress will have two months’ 
rest before the regular date of meeting in Decem- 
ber. 

The Postmaster General has recently tossed him- 
self a beautiful bouquet concerning the record of 
the air mail service with which the Post Office De- 
partment is experimenting, apparently without any 
authority of law. Here is a recent bulletin issued 
by the Department’s bureau of publicity, main- 
tained at the expense of the taxpayers for the 
purpose of lauding the Postmaster General and 
his eccentric performances: 

The air mail was run today from New York to Cleveland 
in 3 hours and 38 minutes. The average speed was 119 miles 
an hour for the entire distance of 430 miles, the flight being 
with a De Haviland plane of 400 h.p. The first 215 miles 
from New York to Bellefonte, Pa., was made in 1 hour and 
28 minutes and the second leg from Bellefonte to Cleveland, 
215 miles, in 1 hour and 50 minutes 

The Air Mail Service employed two extra planes on the 
4th of July, making ten planes in the flight on that day. At 
the request of the citizens of Chicago and Toledo, stops were 
made and mail taken on at Toledo. The shortest of the ten 
air mail trips, made on the 4th, was 215 miles and the 


longest was 325 miles. Every plane arrived and departed on 
time, with no forced landings, making a perfect score. 


Congress Asks Burleson Pertinent Questions 
At first blush, the average citizen might think it 


would help some if Burleson would resign in 
favor of the chap who supervises the air mail 
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WASHINGTON, D. C., July 18.—The Post 
Office Department announced to-day that let- 
ters and other first-class mail matter accepted 
for transportation by airplane would hereafter 
be carried at the two-cent an ounce rate, thus 
putting this service on the same basis as the 
regular train service. Instructions have been 
sent to postmasters in New York City and 
other communities reached by the aerial mail 
routes to make necessary arrangements. 


Officials of the Post Office Department de- 
nied to-day that the reduction in rates had 
been brought about by a complaint made in 
the Harriman Bank cases, to the effect that 
regular mail was being loaded on airplanes 
because of an insufficiency of airplane mail at 
the higher rate. 


The Post Office Department issued this 
statement in connection with the reduction of 
air mail postage rates: 


“The successful operation of the air mail 
for more than one year, and the great develop- 
ment for commercial work in the airplane in 
that period has taken this phase of mail trans- 
portation entirely out of the class of experi- 
mental work. The great saving of time now 
effected over the fastest railroad train between 
New York and Chicago will enable the de- 
partment to make a saving in car space of 
more than twice the cost of the operation of 
an air mail service on that route. It will 
therefore no longer be necessary to charge 
more than the regular rate of postage for the 
transmission of airplane mail.” 











service. It is many a day since the land mail 
service has been within a million miles of making 
a “perfect score.” 

It is well, however, to investigate a little before 
accepting Mr. Burleson’s bulletins at their face 
value. While his zealous press agent was engaged 
in preparing the bulletin above quoted, Represent- 
ative Steenerson, chairman of the House Post Office 
Committee, was introducing a resolution calling 
upon the Postmaster General to inform the House 
whether a number of letters mailed by the Harri- 
man National Bank of New York to certain banks 
and trust companies in Chicago, containing drafts 
and checks to the amount of $63,000, “were, after 
having been mailed in New York, without the con- 
sent of the sender, placed in an aeroplane for trans- 
portation to Chicago, and which aeroplane, together 
with said mail, was destroyed by fire on the way 
to its destination.” 

But Mr. Steenerson does not stop here. On the 
contrary, he submits six other pertinent questions 
for which he demands prompt answers from the 
Postmaster General. They are as follows: 


What, if any, statutory or other authority exists or is 
claimed to exist for transporting or attempting to transport 
mail by aeroplane without aeroplane stamps affixed? 

To what extent and under what circumstances the practice 
prevails of transporting mail by aeroplane without special 
stamps”? 

By what authority has mail matter, without special stamps 
or extra postage, been placed in aeroplane for transportation. 


Whether, after the discovery of the loss of the said mail, 
referred to in paragraph 1 above, by the burning of the aero- 


plane containing the same, the department refused or neg- 
lected to inform the said Harriman National Bank of New 
York of the facts in regard thereto? 

Whether the practice of transporting mail by aeroplane 
without the consent of the sender, expressed by the presence 
of special aero-mail stamps affixed, is the established policy of 
the department. 

Under the rules of the department, what precaution can 


the sender of mail take to prevent the same being exposed 
to the hazards of aero-mail transportation? 

It is Postmaster Burleson’s boast that he is 
saving money by transferring mail from the rail- 
roads to the department’s airplanes. Up to date, it 
is claimed that he has saved $32,000—less than half 
the loss of the Harriman National Bank. 
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Chairman Steenerson, however, believes that the 
business men of the country are entitled to say 
whether they wish their valuable letters im- 
perilled to make more or less thrilling experiments 
to please the Postmaster General. 

Parsimony Cause of Disgraceful Service 

‘T= busy press agents of the Post Office Depart- 

ment are loading up the desks of the Washing- 
ton correspondents with fulsome praise of Mr. Bur- 
leson for having turned in a suprplus of $17,000,- 
000 of postal revenue during the fiscal year ended 
on the 30th ultimo. To experienced observers, 
however, this announcement merely serves to let 
the cat out of the bag. 

Every patron of the United States mails knows 
how unspeakably rotten the service has been 
throughout the past year. Now they know why. 

Mr. Burleson’s fatuous project for making 
money out of the postal service at the expense 
of its patrons is at the bottom of the disgraceful 
conditions that have so long prevailed. It will 
be a queer sort of business man who will find con- 
solation in the fact that a part of the money he has 
paid to have his mail promptly transported has 
been turned back into the Treasury, while his 
valuable letters and papers have been indefinitely 
delayed in transit or burned up in aeroplane ex- 
periments. 


A Hardware Vacation 


(Continued from page 62) 


—he fairly roared, “Why there’s a paved highway 
clear through to Merced,” he said, “and you fel- 
lows have gone 12 miles farther on an old trail.” 

“We followed the map,” I parried feebly. 

“Let’s see it,” he said. 

Then he laughed again, “I’ll get you a real map,” 
he added. “By the way, what is the date of that 
one you have.” I pretended not to hear that last 
question, but when he went in after his guide I 
confided to Ches that our infallible map was of the 
vintage of 1916. I won’t tell you what he said. 
It would never get by the censors. For the balance 
of the trip the only thing we heard from the back 
seat was: “Is it on the map?” 

I am getting that map framed as a souvenir and 
from now on I’m a bug for dates. Also I’m off 
maps for life. 


Good Roads and Road Signs 


OU really don’t need a map in California, any- 

way. The roads, for the most part, are won- 
derful, and there is a good legible road sign at 
every crossing. All you need to know is the towns 
you want to pass through, and you simply can’t 
get off the road. 

Those signs lure you on from town to town and 
those good roads make a hundred miles seem like 
a few city blocks. No wonder California dealers 
who try can sell auto supplies, sporting goods and 
camp outfits. Who couldn’t. I’m tempted to 
throw up my job and sell motor hardware in Sunny 
California. 

To make a long story short, we toured “the 
Park” and I was back on my route at schedule 
time, tanned to a Mexican tint, but fat and happy. 

A few days later I was in Los Angeles—the 
land of beaches and “peaches,” oranges, and a few 
“lemons.” I’ll tell you about that later. 

Gee—I wish vacations were as long as the work 
times. I’ve learned to like them. 

Yours for good roads and good business, 


The Man Behind the Counter. 
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Abbott & Son Not Sold 


HEN a report drifted into the office of HARDWARE 

AGE that the Abbott & Son hardware business, 
Marshalltown, Iowa, had been sold we sent a flash to 
L. C. Abbott to learn the truth. Here is his reply: 

“The Abbott interests retain one-half of the invest- 
ment in the Abbott & Son business. 

“For fifty-nine yars Abbott’s Hardware has been 
doing business in Marshalltown. During this period 
it has been managed by three generations of the Abbott 
family. The passing away of two of our boys the 
past year places the present management in a position 
where it is necessary to inject new blood into the 
business. 

“August 1, we will re-organize our business and 
take into our corporation E. L. Billings, who was 
formerly with Bowles & Billings of this city, and 
previous to that time in the retail business in Grundy 
Center. Also associated with us and interested in the 
business will be two of our old employees, T. W. 
Coughlin and J. H. Crosby. These three men, with 
L. C. Abbott, will form the directorate of the new 
organization.” 


Camillus to Open Branch 


BRANCH factory will be opened by the Camillus 

Cutlery Company of Camillus, N. Y., at 117 East 
Taylor Street, Syracuse, where fifty men will begin 
work at the end of August. 

Owing to the circulation of false reports about a 
strike at the Camillus factory the company takes this 
occasion to announce to the trade that there was at no 
time any suspension of work at their factory. The 
employees presented demands for shorter hours and 
increased pay and these demands were met by the 
company in an open and democratic manner. The 
working hours were reduced, proportionate increases 
in wages made and an employees’ committee organized 
to represent the workers in all factory matters. 


Completes Canadian Factory 


i Northwestern Chemical Company, of Marietta, 
Ohio, announces that their new Canadian factory 
is completed. This new addition to the manufacturing 
capacity of this firm is located at Ville St. Pierre, 
Montreal, Quebec. 

F. R. Hall, general manager of The Northwestern 
Chemical Company, states that this will be distinctly 
Canadian institution, employing only Canadian labor 
and selling throughout the Dominion. The Norwesco 
Line, which is already well known throughout Canada, 
will now be made in Canada. 

_, All of the products will be placed on the market 

in Imperial measure containers. Jobbers and dealers 
will immediately recognize this big improvement over 
the former package which was U. S. Standard, 1/6th 
smaller than the standard Canadian measure. 

The Canadian Branch will be managed by Prescott 
W. Robinson of Montreal. Mr. Robinson will also 
have charge of sales in New Brunswick, Ontario, 
Quebec. Nova Scotia and Prince Edward Isle. The 
sales offices will be located in the Drummond Building, 
Montreal. 

E. Victor Vallance will have charge of Manitoba, 
Saskatchewan and Alberta sales, with offices in the 
Confederation Life Building, Winnipeg. I. D. Cross, 
with offices at 77 O’Farrell St., San Francisco, will 
have charge of British Columbia sales. 


Miley Goes to National 


C E. MILEY has assumed the office of vice-presi- 
edent in charge of sales of The National Tire & 
Rubber Co., with headquarters at East Palestine, Ohio. 
Through his ten years service as general sales man- 
ager of the McGraw Tire & Rubber Company, he has 
become one of the most widely known figures in the 
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automobile tire industry; having an intimate acquaint- 
ance with practically every jobbing house and large 
dealer in the United States. 


Regarding Screen Prices 


Detroit, Mich., July 11, 1919. 
Editor, HARDWARE AGE: 
ie your issue of July 3, in your trade report from 
the Twin Cities, you have an item regarding 
screen doors and window screens, reading as follows: 
“The sale of screen door sand window screens 
still continues to be good even despite the high 
prices.” 

For your information and for such use as you care 
to make of it, I would say the prices on screen doors 
and window screens are not high. They are lower 
to-day than for some time, when you take into con- 
sideration the cost of labor and raw materials such 
as lumber, wire cloth, etc. 

As a matter of fact, with the continued advance in 
the price of lumber and the scarcity of labor, I cannot 
see anything but further advances in the prices of all 
screen goods. 

Yours very truly, 
THE CONTINENTAL COMPANY; 
W. D. Biggers, Sec. and Gen’! Mgr. 


Hardware Veteran Retires 


A. GRIFFITH, who has been in the hardware 

e business in Madisonville, Ohio, a Cincinnati 
suburb, 26 years, has retired and has been succeeded 
by the firm of Sprague & Easton, composed of Paul 
C. Sprague and E. J. Easton. 

Mr. Griffith who is 86 years old, is a charter mem- 
ber of the Ohio Hardware Association and was also 
the oldest active hardware man in the state at the time 
he retired. At the regular meeting of the Hardware 
Guild of Cincinnati, held at the Cincinnati Business 
Men’s Club, July 9, he was unanimously elected a 
life member of that organization. President C. L. 
Gwaltney in notifying him of his election paid him 
a high tribute as a man and hardware dealer and 
called attention to the fact that he was rarely absent 
at any business or social meetings of the Guild. 


Change in Freight Allowance 


HE Bridgeport Chain Co., Bridgeport, Conn, has 

sent out the following notice: 

“The heavy increase in freight rates and changes 
in classification on practically every item which we 
make compel us to revise our maximum freight allow- 
ance. Therefore, until further notice the following 
will govern: 

“Actual freight allowed up to 25c per 100 lb. on 
any one shipment of not less than 300 lbs. This does 
not include the war tax on transportation. To com- 
petitive points, we will equalize with the Cleveland 
freight rate.” 


Annual Salesmen’s Convention 


HE combined United States and Canadian sales 
force of the Buffalo Specialty Co. of Buffalo, 

N. Y., Bridgeburg, Canada, and London. England, is 
attending the fourteenth annual Convention at Com- 
pany headquarters, Buffalo, July 21-26, 1919. 

Amid great enthusiasm announcement was made 
that three new products would be marketed this fall. 

Among the many enjoyable events of the convention 
was a trip to Pine Grove Farms, owned by Oliver 
Cabana, Jr., president of the company. These famous 
farms are the home of Segis Fayne Johanna the much- 
talked-of “Champion Liquid Veneer Cow,” also the 
scene of the recent great Holstein sale where Rag- 
apple The Great, the World Wonder Bull, was sold 
at auction for $125,000, together with the other mem- 
bers of the greatest herd of Holsteins that had ever 
been assembled by a single owner. 


Sprayer Business Moves 


HE Lesser Manufacturing Co., Inc., of Warren, 

Pa., manufacturers of hand sprayers and cattle 
spray has been purchased by the O. W. Pierce Co. 
and E. B. Saunders, and the plant and equipment 
moved to Olean, N. Y. The new company will be 
known as the Lesser Manufacturing Co. of Olean, N. Y. 
which will continue the manufacture of the same hand 
sprayers and cattle spray as did the old company. 








Letters of a Sales Manager to His Men 
XXVIII 


This is the twenty-eighth of a series of sales letters, which, 
though intended primarily for traveling men, will be of interest 
to every member of the trade. They were written by the sales 
manager of a great hardware jobbing house to a corps of sules- 
men who in the last eight years have doubled the business of 


the firm. The letters are really short editorials which prefaced 
actual merchandise instructions. The author has consented to 
their publication at the solicitation of HARDWARE AGE, in which 


they will appear in succeeding issues through the year. 


“The strength of the wolf is in the pack” 
“The strength of the pack is in the wolf” 











_ is Kipling’s way of stating a truth that is as old as the history of Man. Otherwise stated one 

might say that no business institution can reach its maximum ability to expand unless every human 
being forming a part of that business family does his work at the right time, in the right way and the 
best he knows how. 


Kipling’s lines suggest the exact status of the success or failure of an established business. 
Success means co-operation of each individual. 


A business glerives its strength from the people who constitute its business family and every in- 
dividual worker derives his strength from the business that he becomes a part of. 


To grow we must have back of us the help of all our people; and the traveling salesman, detached as 
he is from the parent office, is still the most vital individual point about us. 


Miles separate us from him, yet his every movement affects our prosperity one way or the other. 
We seek to give a service to our customers better than they can get anywhere else. 


This does not mean that we always give every merchant everything he asks for. That would be im- 
possible. But we make a special effort to get the merchant’s point of view—To see the proposition as 
he sees it, and if we can meet his wishes we gladly do so. 


Your actions, being so vital to our success, require the most careful watching. We know you see 
through your customer’s eyes and we expect you to do so, to a certain extent—but remember, that the 
bread and butter comes from this end, and try to be impartial in your decisions. 


Don’t be “scared” too quickly by a threat to “quit buying of you.” We don’t want to lose even the 
smallest customer we have, and yet we must not lose our self-respect. 


When a merchant makes a request to you that he be permitted to return certain goods for credit 
don’t answer him until you have carefully inspected the goods. Please don’t take his word for it that 
they are just as he received them. See for yourself. 


Recently a salesman wrote us that he had given his customer permission to return some silver- 
ware. Our salesman assured us that the stock was in the original packages, and so it was—but the 
merchant had his cost and selling marks on the boxes, and they could not be erased. Some of the 
goods were unwrapped and before we could put the goods in stock we had to re-wrap them and put 
them in new boxes. 


This is only one of numerous instances of a like nature. 


Another merchant returned some hand saws. He had put his cost and selling price mark on the 
handles with a hard lead pencil, that left a depression on the surface of the handle which we could not 


erase or remove. 


You must see that we cannot ship this kind of stock out on orders, and so we have to sell it to 
the second hand stores and swallow a loss that we have had no part in the making. 


A very careful inspection of the merchandise by the salesman, and an explanation to the merchant 
of why we cannot take the goods back, will save us many dollars in a year. 
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The Chance of a Life- 
Time for “the Boys” 


S a barefoot boy did you ever swelter 

under a July sun in the center of a 
red-hot, dusty onion field? Yes? Then just 
as you reached the road end of the patch, 
laboriously crawling on all fours, searching 
for the baby weeds that might interfere with 
the full maturing of the fruit, your chum 
Huck probably jogged by back of old Dobbin. 
Huck didn’t want to be mean, so he just 
yelled “Hello, Bill!’ But you could see the 
bamboo poles dangling astern of the creak- 
ing buckboard. In their ignorance they 
shouted, louder than Bill, “the bull-heads are 
biting big over in the creek.” 

You swallowed what seemed like your 
Adam’s apple just as a handful of wind 
whipped a barnful of Dobbin’s dust off the 
road into your throat. You waved a weak 
farewell to Huck and then turned, on all 
fours again, and started for the ever-reced- 
ing point where the next row of onions hit 
the pasture fence. 

Maybe you swallowed that same dusty 
Adam’s apple again yesterday. Maybe you 
sweat blood mounting a pair of spares on 
the boss’ car when he passed the store on 
his way to the shore, or the hills, or the big 
woods. 

If you did, then thank your lucky stars 
that he’s gone. Shake hands with yourself 
that he has left you to the greatest oppor- 
tunity that ever faced “the boys” in Ameri- 
can hardware stores. 

Adjust your tie, shine your shoes and 
pitch in today to show up the boss. 

How? 

It’s easy! 

Remember how puffed up “the old man” 
was over the record business he did in May? 

Then June came along and beat any June 
in the history of his store, stepping so far 
past the May record that the boss couldn’t 
wear his old vest any longer. His achieve- 
ment in hustling hardware over the counter 
in June increased his chest measure six 
inches. 

Of course you and the rest of the boys 
knew that you and not the boss were 
responsible for the tremendous sales. But 
here is your chance to prove it. 

The boss is away—on his vacation. If 
July is a record month in sales you and not 
the boss will have the glory uncontested. 
You can do it. You can make July, and 
August too, top all previous sales records. 

Why? Because the last of the consumers 
who have been waiting for lower prices have 
now been convinced that they can hold their 
breath no longer. They realize that many 
prices are advancing instead of falling, that 
they failed to consider all of the factors con- 
trolling the present economic situation. 





So they are in the market—buying. They 
are buying everything that comes to the call 
“hardware.” 

And they are building. Read this from 
Dun’s Review: 


Further concrete evidence of a widespread revival 
of construction activities appears in the latest sta- 
tistics of new building, permits issued at 101 of the 
country’s representative cities in June, involving an 
estimated expenditure of $114,582,111. This total 
is not only 193.7 per cent in excess of the $39,009,011 
of the same month of 1918, but is the largest of any 
month in a long period and contrasts with $94,284,- 
615 at 104 centers in May of this year, $73,366,125 at 
101 cities in April and $51,282,735 at 102 points in 
March. Each month this year, aside from January, 
has shown more or less expansion over the 1918 
figures, the increase in May being 110.7 per cent, in 
April 89.5 per cent, in March 54.5 per cent, and in 
February 15.0 per cent. What recent returns have 
made clear is the fact that expectations of declining 
prices of materials, rather generally entertained 
earlier in the year, have been largely dissipated, if 
not wholly eliminated, and that important work 
which had long been held in abeyance is now going 
forward. The returns, in detail, follow: 


JUNE JUNE 1915S. 


1919. 
Akron .... $2,348,282 








$812,550 Oakland .. $704,782 $589,422 
Aibany ° 342,460 105,245 Omaha ... 634,320 4674650 
Allentown. 114,450 119,925 Paterson . 359,492 133,309 
Atlanta .. 1,181,037 449,203 Peoria .. 1,068,965 103,430 
Baltimore. 5,080,692 474,600 Phila. ... 249,175 1,671,900 
Bingh’ton. 324,446 130,750 Pittsb’g . 1,160,79 976,259 
Birm’ham. 295,097 73,158 Ptland, M 96,93 18,840 
Boston ... 2,746,264 1,166,298 Id., Ore. 1,063,118 476,230 
Bridgep’t . 69 241,655 Pueblo .. 43,20 41,692 
Buffalo ... 1,576,000 687,000 | Reading 200,100 60,800 
Butte .... 135,643 62,155 Richmond 634,625 198,548 
Camden .. 274,204 169,995 Rochester. 597,066 293,415 
Canton ... 471,870 205,075 Saginaw 246,233 98,396 
Charlest’n, } St. Joseph 187,855 22,56 
W. Va.. 230,820 125,350 St> Louis 2,016,711 891,863 
Chicago .. 11,415,600 4,062,500 | St. Paul.. 1,066,432 276,696 
Cincinnati. 902,100 474,895 | Salt Lake. 273,405 165,815 
Col’mb’s,O. 648,660 325,870 | San Fran. 1,516,778 1,115,339 
Covington. 76,025 4,500 | Savannah. 97,100 17,225 
Davenp’t . 345,747 69,887 | Schen’tady 143,855 84,240 
Dayton 864,853 395,112 Scranton.. 165,310 43,085 
Denver .. 521,650 225,600 | Seattle ... 1,755,795 023,525 
Des Moines 532,140 143,099 | Shrevept... 174,673 36,401 
Detroit .. 6,649,045 012,975 | Sioux City 820,475 139,150 
Duluth . 277,863 420,572 Ss. end... 961,878 63,148 
E.St. Louis 54,05 167,825 Spokane .. 330,620 13,150 
El Paso. 221,297 58,727 | Spgfd, Ill. 173,390 63,285 
Erie ..... 223,581 285,925 Springfield, 
Ft. Smith 208,000 11,40 Mass. .. 927,864 132,900 
Ft. Wayne 245,143 123,155 | Superior .. 119,265 57,285 
Ft. Worth. 750,66 242,989 | Syracuse . 840,695 170,223 
Gd. Rapids 637,010 91,580 | Tampa ... 75,650 31,430 
Harrisb’g. 480,850 28,800 | T. Haute.. 80,54 77,745 
Hartford . 777,939 487,645 | Tacoma .. 364,357 240,303 
Houston .. 598,552 125,626 | Toledo ... 654,832 507,534 
India’p’lis. 1,044,260 541,651 | Topeka ... 152,790 27,645 
Jack’ville. 304,795 38,365 | Troy ..... 6,63 27,200 
Jersey City 475,29 1,232,547 | Utica .... 330,085 179,375 
K. C., Kan. 170,276 97,475 | Wash’ton.. 2,780,986 755,465 
K. C., Mo. 937,55 698,820 | Wheeling. 1,00 18,714 
Lawrence. 145,460 428,868 Wichita . 801,340 419,350 
Lincoln .. 161,380 141,951 | Wilkes-B. 2,832 56,527 
iL. Angeles 1,914,470 78,780 | Wilm’ton. 649,889 452,484 
Louisville’. 73,50 178,512 | Worcester. 491,973 307,914 
Manch’ter. 57,445 27,720 | Youngst’n. 769,820 442,567 
Memphis.. 524,340 50,607 | 
Milwaukee 1,407,640 670,898 | Total ..... $88,923,987 $35,488,369 
ei 
Mobile ... . , | z ° 
M’gomery 58,537 CY i I lab 
Muskogee. 53,350 70,400 | Manhat’n..$10,700,286 $1,215,100 
Nashville. 495,622 $3,275 | Bronx .... 2,785,700 264,300 
Newark .. 1,430,885 580,921 | Brooklyn.. 7,379,545 1,522,827 
N. Bedford. 434,300 68,150 | Queens ... 4,401,161 403,954 
N. Haven, 784,528 179,012 | Richmond. 391,432 114,461 
N.Orleans. 422,865 161,781 | 
Norfolk .. 1,097,463 311,785 | Total .....$25,658,124 $3,520,642 
$114,582,111 $39,009,011 
94,284,615 44,743,448 
73,366,125 +718, 202 
51,282,735 33,197,513 
29,074,28 25,275,348 
18,992,972 (25,245,136 
16,320,984 28,656,867 
15,351,136 37,831,454 
22,401,591 41,849,521 


Remember our statement in the Spring 
Buying Number of HARDWARE AGE—“No 
man has ever seen a bad business year in 
the United States when there were good 
crops that sold at high prices.” 

The year 1919 is no exception to the rule. 

So roll up your sleeves, hustle hardware, 
and show up the boss. 
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NEW YORK 


Office of HARDWARE AGE, 
New York, July 21, 1919. 
HE vice-president and manager of a big interest 
making a universally used commodity, sold through- 
out the world, says that their books are full of orders 
and the entire force very busy, the main obstructions 
being the restlessness of labor and the getting of suffi- 
cient materials. That their is no trouble in securing 
orders, which is “dead easy.” Rather, they are turning 
back commitments when specifying future deliveries on 
the basis of present prices, but, he says, buyers come 
back immediately with directions to execute at once. 
In this instance orders are being accepted solely at 
prices prevailing when goods are shipped. 

Manufacturers of mechanics’ tools for working wood 
and metals say the business is better, and that orders 
are fast accumulating. Merchants are coming to 
realize more and more that any general reduction is 
unlikely, that the tendency is upward. We are told that 
the buying movement is spreading over the entire 
U. S. A., and that foreign business is coming in better 
continually. For overseas the shipping situation is 
constantly improving and more deep sea tonnage is 
becoming available. In this connection it is well to 
remember, as there is a direct bearing on the domestic 
situation, that approximately there is now 13,000,000 
gross tons of U. S. A. shipping flying the American 
flag, reaching domestic and foreign ports. To better 
comprehend what this means it may be said that at 
the outbreak of war in 1914 there was roughly 
49,000,000 tons of ocean going shipping for the world, 
of which Great Britain had 20,000,000 tons. Also that 
for the fiscal year ended June 30, nearly 4,000,000 gross 
tons of American ships were added to our commercial 
fleet, of which about 700,000 tons all told was the quota 
for June. The practical application of this is that 
with the very great expansion in the way of foreign 
branches of our leading banks, made possible by the 
Federal Reserve Act, there is a wider field for Ameri- 
can products and a consequent possible reduction in 
unit cost. 

Merchandise has become increasingly scarce during 
the past three weeks, even the help operating ware- 
house elevators calling attention to the decreased bulk 
of incoming freight. One manager says that with 
adequate stocks they could double their business, but 
notwithstanding all this that they are away ahead in 
sales of the corresponding period a year ago. 

The labor condition is a great handicap. At one 
factory, and this is fairly typical, the plant was closed 
down Thursday, July 3, until the following Monday, 
to better enable the employees to celebrate Independ- 
ence Day, but Monday morning there was only a third 
of the force on hand. All of this interference cuts down 
production and increases the cost. As often expressed 
wages are so high that more time off is required to 
spend the money. 

Retailers appear to have concluded that prices are 
unlikely to decline generally, and that to transact busi- 
ness they must have goods. It is also said that there 
seems to be nothing in the way of a good fall trade, 
but the uncertainty of labor. 

Collections continue to be very good, and there are 
those who say they do not remember when they were 
better. 


Linseed Oil.—There has been another advance of 5c. 
per gal. in linseed oil since our last quotation, with 
no apparent signs of a reaction to lower figures. The 
demand is much in excess of the supply and the con- 
sumption is going on at good speed and for a large 
bulk. The flaxseed crop outlook is good in some sec- 
tions of this country and only fair in other localities 
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of the Northwest. Quotations at present apply up to 
October. For from November and December to May, 
1920, some crushers are chary of quoting on carloads 
before another crop of seed is available, but those 
quoting name $1.95 per gal. in carloads. 


_ Linseed oil in lots of 5 or more barrels and up to carloads 
is $2.20; less than 5 bbl., $2.23, and on the basis of carloads, 
2.17. 


Wire Nails.—There is a scarcity developing in wire 
nails among the leading common sizes, owing to the in- 
crease in construction. especially in the erection of 
residence buildings. We are told that leading mills 
are shipping direct from the machines in some cases. 

Wire nails, in store, are $4.10 and delivered by the job- 
ber $4.25 base per keg. 

Cut Nails.—Cut nails are becoming scarcer all the 
time and stocks are badly broken, especially 8-d floor- 
ing nails and other commonly used sizes. Much more 
business could be transacted in cut nails if the goods 
were available. The largest mill in this line is still out 
of production because of a strike. 

Cut nails, in or out of store, are $5.75. 


Naval Stores.—Stocks of turpentine in this line are 
very moderate, and users in want of supplies are com- 
pelled to purchase at market prices for small lots. 
Naturally, they are not taking much beyond actual 
needs on the current high basis. The demand for this 
product is increasing and only the high figures inter- 
fere with a more active trade. 

Turpentine, in yard, ranges at $1.23 to $1.25 per gal. 

Rosin stocks are light and crop indications, it is 
reported, are not particularly favorable. The pale 
grades have advanced recently by from 10c. to 25c. 
per bbl 

Rosin, common to good strained, in yard, on the basis of 
280 Ib. per bbl., is $16.30, and D grade $16.75, with the finer 
grade E to WW covering a range of $16.95 to $21.50 per bbl. 
according to quality. 

Rope.—Trade in rope in this locality is of moderate 
volume and the present harbor strike is not likely to 
improve the demand while it lasts. There is quite a 
good inquiry for foreign consumption which is expected 
to result in good business later. During the past week 
or so there has been a reduction in the price of sisal 
fibre first to 12c. and more recently to 10c. per Ib. 
We are advised that a large quantity of this fibre has 
been contracted for to make up into binder twine which 
latter has been reduced $5.30 per cwt. or from $21.30 
to $16.00 per 100 lb. There is no change in the prices 
of Manila or sisal rope so far, as manufacturers still 
have on hand considerable quantities of the raw stock 
at much higher prices. Rope prices are unchanged. 


Shot.—The market for drop shot is up a little and 
the situation is somewhat stronger, but so far leading 
makers have not altered the card, which is still as 
follows (all in 25 lb. bags), namely; drop, and up to 
B, $2.10; drop B and larger, $2.35; chilled, $2.60, and 
dust shot also $2.60 per bag of 25 lb. 

Window Glass.—There is continually a little better 
demand for this commodity with prices firm and well 
maintained. Manufacturers say there are no surplus 
stocks nor expected to be and that they anticipate no 
decline in price; that if there are any changes, they 
are more likely to be upward. Orders are better and 
there is a more general conclusion that if people want 
houses they must be built regardless of present costs. 

Some of the jobbers are accepting orders on the 
present basis, namely: 


A, single thick, all sizes, 79 per cent: B, single thick, all 
sizes, 80 per cent; A, double thick, all sizes. 80 per cent. 
and B. double thick, all sizes, 82 per cent discount from 
jobbers’ lists. All quotations are subject to stocks on hand. 
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Notes from Manufacturers on Prices 


Sheet Copper.—The U. T. Hungerford Brass & Copper Co., 
80 Lafayette Street, New York, announces that effective 
July 15, its “Star Brand’ sheet copper, mill shipments, is 
3l1.c. per lb. base, with regular advances for extras. Out of 
stock this price is subject to the usual 2c. per lb. advance for 
less than 300 lbs. It should be remembered that on July 9 
the charge for tinning was advanced to 6c. per sq, ft. and 
effective from June 10 the extra for polishing was increased 
to 4c. per sq. ft. 

Door Checks.—Sargent & Company, New Haven and New 
York, effective July 8th, advanced prices on all their liquid 
door checks and parts approximately 10 per cent. 

Handled Hammers.—The David Maydole Hammer Co., 
Norwich, N. Y., quotes revised prices as follows on handled 
hammers, namely: Blacksmiths’ Hand Hammer, 27% per 
cent; bricklayers’, 20-5 per cent: farriers’ driving hammers, 
list net; machinists’ ball pein, 35-10 per cent from the May- 
dole list. 

Chas. Morrill, Inc.—Chas. Morrill, Inc., 100 Lafayette 
Street, New York; is now quoting on Bench Stops, Box 
Openers, Nail Pullers, Punches and Seal Presses, 40 per cent 
discount. 

Paints and Stains.—-The Charles H. Brown Paint Co., Ful- 
ton & Clinton Streets, Brooklyn, N. Y., quote revised prices 
as follows, namely: Brown’s Pure Linseed Oil Paint, ordi- 
nary shades, one gal. cans, each $3.49; Brown’s Flat Wall 
Finish, white and ordinary shades, one gal. can, each $2.89; 
Woodlife, Ready Mixed, wood stains in one gal. cans, are per 
gal, $.94 to $1.43. 


Hardware Age 


Planes.—Sargent & Company, New Haven and New York, 
have withdrawn prices on Sargent Iron and Wood Bottom 
Planes and effective from July 15 have advanced this line 
approximately 10 per cent. 

The Star Heel Plate Company.—The Star Heel Plate Com- 
pany, Louis Sacks, Inc., 357-391 Wilson Avenue, Newark, 
N. J., has recently revised its prices and a new price list, 
together with latest catalogs, will be sent to the trade at 
once. 

Floor Varnish, Enamels & Coach Black.—The Boston Var- 
nish Company, Everett Station, Boston, Mass., quotes prices 
as follows: Kyanize Floor Finish (clear and 8 colors), 
gallons $4.75, % gallons $2.50, quarts, $1.35, pints 75c., % 
pints 45c. Kyanize White Enamel, (gloss, eggshell and 
flat), gallons $7.50, % gallons $3.90, quarts $2.00, pints $1.10, 
1, pints 60c. Kyanize Sanitary Floor Enamel, (8 colors), 
gallons $4.00; % gallons $2.15, quarts $1.15, pints 65c., % 
pints 35c. Kyanize Motor Car Enamels, (§ colors in addition 
to white and black). White and red: gallons $7.25, % 
gallons $3.75, quarts $1.95, pints $1.00, % pints 60c. Greens, 
greys, blues and cream: gallons $6.50, 1% gallons $3.40, 
quarts $1.75, pints 95c, % pints 55c. Brilliant coach black: 
gallons $5.50, % gallons $2.90, quarts $1.50, pints 85¢c., % 
pints 50c. These prices are subject to a discount of 30 per 
cent to retailers. 

Ventilators.—The Continental Company, 1323 Book Build- 
ing, Detroit, Mich., quotes revised prices on their Conti- 
nental ‘‘Fresh Air’’ cloth window ventilators, effective from 
July 10 and for early fall shipment with November 1 dating. 
These prices are for immediate acceptance inasmuch as 
there has been a decided advance in the price of cloth. 


CHICAGO 


Office of HARDWARE AGE, 
Chicago, July 19, 1919. 

HE average condition of business is better than the 

dealer or jobber had any reason to expect, and 
the daily improvement is so marked as to be almost 
sensational. In nearly all lines the pre-war activity is 
already exceeded and indications are for a continuation 
of general business expansion, providing a prompt set- 
tlement of labor conditions can be made. 

Strikes are still numerous and the number of strikers 
idle still continue greater than the number of idle 
through lack of employment. 

The market on all hardware lines is firm and revisions 
of prices are generally upward. A great many manu- 
facturers have voluntarily raised the wages of their 
employees, which naturally makes the cost of produc- 
tion higher. 

The screw manufacturers have advanced their price 


approximately 10 per cent and the mills manufacturing 
nuts, bolts and lag screws have notified the jobber of 
an advance of from 5 to 10 per cent. Local jobbers, 
in turn, have revised their prices, in order to take care 
of this advance. 

There has been a falling off in the sales of builders’ 
hardware. This is accounted for by strikes among the 
workers in the building trade. Also the lumber manu- 
facturers have recently increased their price, which had 
a tendency to discourage contractors from going ahead 
with work which they had planned. 

An effort to place manufacturers of steel products 
of Chicago and the Middle West in a position on an 
equal footing with the East was begun before the 
Federal Trade Commission. The Association of Rolled 
Steel Consumers asked the commission to make a thor- 
ough inquiry into the system of basing steel prices f.o.b. 
Pittsburgh, by which purchasers of steel at the Gary 








Current Metal Prices 


The quotations given below are for small lots, as sold 
from stores in New York City by merchants carrying stocks. 

As there are many consumers whose requirements are not 
sufficiently heavy to warrant their placing orders with manu- 
facturers for shipment in carload lots from mills, these prices 
are given for their convenience. 

On a number of articles the base price only is given, it 
being impracticable to name every size. 











Iron and Soft Steel Bars Per. tb. 
and Shapes Open-hearth spring steel... .6.00¢ 
Bars Standard cast steel, base 

Refined ipen, or price. 7 até SD” #50405 5-05 eee ed .00¢ 
Burden’s H. 8. bar Extra cast steel. -18.00@20. OoF 

fron, base by seeeecece 6.10¢ Special cast steel.. .23. 00 @25.00¢ 
Burden’s Best bar _ iron, 

base price.........+.+0+. 6. Tank Plate—Steel 
svredish _ base price. .20.00¢ Per Ib. 
Boft S % in. and heavier......... 3.67¢ 

% to. 1% in., round and 

BQUATE wee eese cere eee ede Sheets 

1 - 6 ‘ts. x % in. to 1 ste Blue Annealed come 

dicbescsasaeeeee - 

a to 6 in. x % and wer ane No. 8 and 8/16 tn......... 4.52¢ 
Rode—% and 11/16... ----8.42¢ No. aa... ese 
Bands, 1% to 6 = 3/16 No. 14 on 

‘1 ot¢ Se Sa 4.67¢ 

Oe Tisnsenksgere sess Pi Diivessvsexcesssivass 4.77¢ 
Shapes 
Seams ant channels—3 to Bor Annealed—Black 

Se OR, cw ob vss cvewes sous 3.47¢ 
Angles e Soft Steel Wood's 

3 in. x \% in. and larger. :. 47¢ C. —— a 

8 in. x 8/16 in. and % in.3.72¢ Ba ean eae ° 

1% to 2% in. x % in....3.52¢ Nos. 18 to 20..5. 

1% x 2% in. x 3/16 in. Nos. 22 and oe 

and thicker ........... 8.47 ood weet ee 5.20@5.22¢ 6.55¢ 

1 to 1% in. x 3/16 in....8.52¢ No. 26........ 5.25@5.27¢ 6.60¢ 

1 to 1% in. x % in......8.57¢ No. 28........ 5.8305. ave 6.75¢ 

ES a eee ae 3.62¢ a SSaeeey: 5.55 

A GE ae ...8.67¢ No. 28, 36 in. wide, 10¢ + ay 

a 2 ee eres: 4.47¢ Woods Keystone Hammered, 

i & SEO WB... ose we ees 5.17¢ 18-24 gage, 9%¢; 26-28 gage, 
Tees: 10%¢. 

1x% . eer cveccccccees 3.87¢ Galvanized 

1% in. 1% in. x 8/16 Per Ib 

AGRA SE TE — . ‘one 

1% to 34 x % in. ee oe 

1% to 8% x 3/16 e 

8 in. and larger......... ‘3. 52¢ 


Merchant Steel 


Tire 1% x % in. and he 3. "37¢ 
Toe calk % x % in. and 0. 7.00¢ 
WAPger occcacccccccces 4.00¢ No. 28. 86 in. wide. 20¢ higher. 





Corrugated Roofing, Gal- Tin 
vanized 
% in. corrugations, 10¢ per Seeatte are ee er ey 4 
1 lb. over flat sheets. jE pig. 99 per cent, 
Steel Wire T0@72¢ 


Base Price* on No. 9 gage and 
coarser : 


BPIGNt BAGlo.ocscccverces 5.25¢ 
PI ae ee 5.25¢ 
Galvanized Annealed....... 6.00¢ 
Coppered Basic........ +++-6.00¢ 
Tinned Soft Bessemer...... a; 


25¢ 
*Regular extras for lighter gages. 
Brass Sheet, Rod, Tube 
and Wire 
BASB PRICE 
High Brass Sheet..28c to 24%¢ 
High Brass Wire..23¢ to24%¢ 
Brass Rod........ 2144¢ to 23¢ 
Brass Tube....... 33% ¢ to 38¢ 
Copper Sheets 
Sheet copper, hot rolled, 16 oz., 
32%4@35 per I. base. 
Cold rolled, 14 oz. and heavier, 
1¢ per lb. advance over hot rolled. 


Tin Plates 


4x20 1 
BD: sicveess $11.30 $10.05 
+5 sine 13.50 12.00 
a eee 15.25 13.75 
is < ere 17.00 15.50 
eo: re 18.75 17.25 

Coke—14x20 
Primes Wasters 
 - Seer $8.3) 8.05 
BO BD. occcccce 8.4 5 
ee 8.55 8.30 
Me sneveeee 8.80 8.55 
a, seee ses + 10.00 

a s6veewe - 10.95 10.70 
PE «nesses 11.90 11.65 
oe <3 eee 12.85 12.60 


Terne Plates 
8-Lb. Coating 14x20 


SP TR, n0vecs eecensesces $8.50 
Se wepces wew4 an cine Re e'e 8.65 

Ran eerearsereeseeess 9.65 
Firedoor stock .......:006 11.50 


Copper 


Lake Ingot... 
Electrolytic 





Casting ... 
Spelter and Sheet Zine 
Western Spelter.......... 9@10¢ 
Sheet Zinc, No. 9 base, casks. —_ 
DP pstrcnsrewestaevenes 13¢ 
Lead and Solder 
American pig lead. - 6@6% 
Se MD 65605600659: ait tt60A 
Solder, % & % guarantee... .45¢ 
No. 1 eoldeP.....c. crccccce SOG 
aaa 34 


4¢ 

Prices of solder indicated by 

private brand vary according te 
composition. 


Babbitt Metal 


Best grade, per Ib........... 90¢ 
Commercial grade, per Ib..... 50¢ 
Antimony 
FT ER CLE 3 Pe eae 10¢ 
Aluminum 


No. 1 aluminum (guaranteed 
over 99 per cent pure), in 
aan for remelting, , 

Ib. erence obese ewes 37 @39¢ 
Old Metals 


The market is firm. Dealers’ 
paring prices are nominally as fol- 


Copper, heavy and crucible. .18.50 
Copper, heavy and wire....17.50 
Copper, light and bottoms. .14.50 








Brass, heavy..... 1.00 
ee eae 8.2 
Heavy machine composition.17. 50 
No. 1 yellow rod brass turn- 

sc easa dain t oan eens 9.50 
No. 1 red brass or eomposi- 

Chom Curmings......cccccece 13.25 
Se 4.75 
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mills pay the freight rate from Pittsburgh even though 
no transportation is involved. A Chicago base rate is 
asked. 

Jobbers are receiving orders from their salesmen and 
customers direct faster than they are able to take care 
of them with the result that they are working their 
force over time, but are making very little head way. 
Dealers are urged to anticipate their wants as far 
ahead as possible, for even after the goods are shipped 
the railroads are slow in making deliveries. 

Collections are uniformly good and cash sales continue 
to be very satisfactory. 

Axes.—There has been a slight improvement during 
the past week in the number of orders booked for axes. 
Dealers however, have come to the conclusion that lower 
prices are not to be expected, as the market is strong on 
all kinds of steel products. 

We quote from jobbers’ stocks, f.o.b. Chicago: First qual- 
ity single bitted axes, 3-lb. to 4-lb., $14 per doz. base. 

Alarm Clocks.—There has been no change in the situ- 
ation as to alarm clocks since last reported. Manufac- 
turers are from eight to nine months behind with their 
orders and the demand, if anything, is increasing. Job- 
bers’ stocks are badly broken and they are taking or- 
ders subject to stock on hand. 

We quote from jobbers’ stocks, f.o.b. Chicago: The Amer- 
ican Alarm Clock, in less than dozen lots, $11.04 per doz. ; 
dozen lots, $10.64 per doz.; case lots of 4 doz., $10.37 per 
doz. Lookout Alarm Clocks, less than dozen lots, $13.87 
per doz.; dozen lots, $13.46 per doz.; case lots of 2 doz., 
$13.07 per doz. Tattoo Alarm Clocks, dozen lots, $25.45 
per doz.; case lots of 50, $24.85 per doz. Slumber Stopper, 
radium dial, dozen lots, $32.15 per doz. Big Ben and Baby 
Ben, $2 each. 

Babbitt Metal.—There is a steady demand for babbitt 
metal and both jobbers and retailers report very satis- 
factory business. The market on babbitt metal has been 
held firm at the present price for the last two months 
and if any change is made, it is expected that the price 
will advance. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
babbitt metal, in full boxes, 9c. per Ib.; Revenoc brand, in 
full boxes, 18c. per Ib. 

Coil Chain.—A great many dealers who held off plac- 
ing their orders for coil chain, have come into the mar- 
ket since manufacturers made the reduction in price 
as reported July 10. Country merchants have been 
called upon to supply large quantities of chain to the 
farmer who uses this in connection with the haying and 
harvesting work. Jobbers state that deliveries from 
the manufacturers are very satisfactory and that they 
have fair stocks on hand. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
proof, fire welded coil chain, %¢-in., 84c. per lb 

Eaves Trough and Conductor Pipe.—The movement 
of eaves trough and conductor pipe, both from a jobbing 
and retail standpoint continues to be very satisfactory. 
There is a great amount of repair work being done and 
with the new buildings which were started in the spring 
about ready to be equipped with this material, there 
undoubtedly will be a heavy demand. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
lap joint eaves trough, 5 in., $5.15 per 100 ft.; 29-gage con- 
ductor pipe, 3-in., $6 per 100 ft. These prices are for full 
erate lots. 

Files.—A marked improvement is noted in the sale of 
files. Retail sales over the counter are better than nor- 
mal. Machinists and Carpenters are also using these 
in large quantities. Jobbers’ stocks are fair and de- 
liveries from the manufacturers are all that could be 
expected. A revision in price is noted since last re- 
ported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Nicholson 
files, 57144 per cent discount; New American, 60 per cent 
discount; Disston, 50-10 per cent discount; Black Diamond, 
50-5 per cent discount. 

Glass, Putty and Glaziers’ Points.—While sales on 
glass, putty and glaziers’ points are somewhat below 
normal, the demand is steadily increasing. Dealers’ 
stocks are low, but during the past three or four weeks 
jobbers have come into the market for large quantities 
of glass. Manufacturers have been carrying surplus 
stocks, but these stocks they claim are moving very 
fast. Present prices are held firm. 

We quote from jobbers’ stocks. f.o.b. Chicago: Single 
strength A, all sizes, 77 per cent off; single strength B, first 
three brackets, 77 per cent off; all sizes of double strength 
A, 79 per cent off. 

Guns and Ammunition—The general impression 
among the trade is, that there will be plenty of guns and 
ammunition owing to the large number of firms that 
were making this product during the war. This, how- 
ever, is not so, as firms who were making ammunition 
during the war have gone back to their regular lines, 
leaving very few companies, except the old ones in the 
field. It is predicted that there will be a shortage of all 


Standard 


29-gage, 
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kinds of fire arms later on and dealers who have not al- 
ready placed their orders should do so at once. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single bar- 

rel competition shotguns, 12-gage, 30 or 32 in. barrels, plain 
extractor, $7.15 each; with automatic ejector, $7.40 each; 
Standard shotguns, 12-gage, 30 or 32 in. barrel, plain ex- 
tractor, $8.35 each; with automatic ejector, $8.75 each; double 
barrel guns, 12-gage, with hammers, $17 each; hammerless, 
$20.25 each. No discount. 
_No. 22 short semi-smokeless cartridges, $5 per thousand; 
No. 32 short semi-smokeless, rim fire, $11.75 per thousand ; 
No. 22 long semi-smokeless, $6 per thousand; No. 32 long, 
semi-smokeless, rim fire, $13.50 per thousand. Discounts, 
10-7% per cent. Peters’ target shells, smokeless, 5 drams 
powder, 1% oz. shot, 1 to 10, $40 per thousand; Peters’ Ref- 
eree semi-smokeless, 3 drams powder, 1 oz. shot, 1 to 10, $37 
per thousand. Discounts 15 per cent. 

Galvanized Ware.—Present prices on galvanized ware 
are being held firm and manufacturers state that their 
cost of production is increasing. Jobbers report very 
satisfactory sales. They have fair stocks on hand but 
are not carrying a surplus. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
galvanized tubs, No. 0, $7.15 per doz.; No. 1, $8.80 per doz. ; 
No. 2, $10 per doz.; No. 3, $11.55 per doz.; medium grade, 
heavy galvanized tubs, No. 100s, $13.25 per doz.; No. 200s, 
$15 per doz.; No. 300s, $16.75 per doz.; common galvanized 
pails, 8-qt., $2.70 per doz.; 10-qt., $3.10 per doz.; 12-qt., $3.35 
per doz.; 14-qt., $3.75 per doz.; 16-qt., $4.65 per doz. 

Garden Hose.—Local jobbers and retail hardware 
dealers report a very satisfactory volume of business. 
Usually at this season of the year, sales on garden hose 
are at a standstill, however, this year has proved the 
exception, as the season is approximately from three to 
four weeks late. There has been no change in price 
since last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Crow brand 
Competition hose, not guaranteed, in 50ft. lengths, 10c. per 
ft.; 3-ply, 44-in. guaranteed hose, 12c.; 3-ply, %-in. guar- 
anteed hose, 15%e: 4-ply, %4-in. guaranteed hose, 1l4c.; 
4-ply, %-in. hose, 17c. 

Wood Handles.—The demand for wood handles is 
growing each week and manufacturers continue to be 
behind with their orders. Jobbers are out of some sizes. 
Present prices are held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 hick- 
ory axe handles, $3.75 per doz.; No. 2 hickory, $3 per doz. ; 
extra quality hickory, $4.50 per doz.; No. 1 railroad pick 
handles, $4.50 per doz.; second growth hickory hatchet and 
hammer handles, 14.in., $1.50 per doz.; medium quality, 14- 
in., 85¢c. per doz. 

Jack Screws.—The volume of business being done on 
jack screws is not as good this week, but this is ac- 
counted for owing to strikes among the building trade. 
Road builders however, continue to use large quantities. 
Jobbers have fair stocks on hand and are able to make 
prompt deliveries. 

We quote from jobbers’ stocks, f.o.b. Chicago: Jack screws, 
standard makes, 40-10 per cent discount from lists. 

Lanterns.—Lanterns are moving out of the jobbers’ 
hands in a much better proportion than they were a 
month ago. Retailers have been accepting deliveries in 
large quantities and from all indications, sales on lan- 
terns this year will be very heavy. 

_ We quote from jobbers’ stocks, f.o.b. Chicago: Competi- 
tion lanterns, No. 0 tubular, $6 per doz.; No. 2 tubular cold 
blast, $8.65 per doz. 

Lace Leather.—Always during the haying and har- 
vesting season large quantities of lace leather are used. 
Coupled with the demand from the manufacturing dis- 
tricts, sales on lace leather are well above normal. Job- 
bers have fair stocks on hand and are holding present 
prices firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Raw-hide 
lace leather, %-in., $1.65 per 100 ft.; ™%-in., $2 per 100 ft.; 
Chrome lace leather, %-in., $1.20 per 100 ft.; 14-in., $1.50 
per 100 ft. 

Nuts and Bolts.—Local jobbers have advanced their 
prices on nuts and bolts. There was a tendency on the 
part of the trade to hold off and order in small quan- 
tities, but the general feeling now prevails that prices 
will be well maintained. 

We quote from jobbers’ stocks, f.o.b. Chicago: Machine 
bolts up to % x 4 in., 60 per cent off; larger sizes, 40-10 per 
cent off; carriage bolts, up to % x 6 in., 50-10 per cent off; 
larger sizes, 40 per cent off. Lag screws, 60 per cent off; 
stove bolts, 75 per cent off; tire bolts, 60 per cent off. 

Wire Nails.—Several of the mills report that they are 
sold out on nails for the next three months and are not 
entering orders for deliveries for the last three months 
of this year, awaiting developments as to the cost of 
raw material and labor. Jobbers, however, are stocking 
up and have been able to obtain some very satisfactory 
shipments from the mills on common nails. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
wire nails, $3.90 per keg base; cement coated nails, $3.50 
per keg base. 

Rope.—Both jobbers and retailers report the demand 
for rope the past few days has improved with more in- 
quiries and a better volume of orders. A great many 
dealers held off buying their rope feeling perhaps that 
lower prices would prevail and now that the farmers 
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have come into the market, they have very little rope on 
hand to supply them with and are depending upon the 
jobbers for their stocks. 


We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 ma- 
nila rope, 2714c. per lb. base; No. 2 manila, 261¢c. per Ib. 
base: No. 3 manila, 2414c. per lb. base; No. 1 sisal, 2314c. 
per lb.; No. 2 sisal, 2012c. per lb. 


Roofing and Building Paper.—Even though July and 
August are considered the dull months, especially for 
roofing paper, jobbers state that they are doing a very 
good business and that the advanced prices recently put 
into effect by the manufacturers has had a tendency to 
increase sales rather than curtail them. Stocks of both 
roofing and building paper are able to meet all require- 
ments. 


We quote from jobbers’ stocks, f.o.b. Chicago: Certain- 
teed roofing, one-ply. $1.63 per sq.; Certain-teed roofing, two- 
ply, $2.14 per sq. Certain-teed roofing, three-ply, $2.65 per 
sq.; Major roofing, one-ply. $1.28 per sq.; Major roofing, 
two-ply, $1.69 per sq.: Major roofing, three-ply, $2.10 per 
sq.; Sentinel roofing. one-ply, $1.03 per sq.; Sentinel roofing, 
two-ply, $1.24 per sq.: Sentinel roofing, three-ply, $1.45 per 
sq.: tarred felt, $2.75 per 100 lb.; red and gray rosin paper, 
$45 per ton. 


Spark Plugs.—Both jobbers and retailers report a 
good volume of business and sales on spark plugs are 
running away ahead of last years. With the number of 
new cars on the market and a great many people taking 
automobile trips, naturally there is a heavy demand for 
spark plugs. Manufacturers are behind with their or- 
ders and jobbers are finding it difficult to obtain enough 
plugs to meet their requirements. 


We quote from jobbers’ stocks, f.o.b. Chicago: Hercules 
Giant, lots of 1 to 50, 65c. each; lots of 50 to 100, 62M%c. 
each: lots of 100 and upward, 60c. each; Hercules Junior, 


lots of 100 to 150, 37%c. each: 
Hel-Fi standard spark 
lots of 50 to 100, 42%c. 


each: 
35¢c. each. 


lots of 1 to 100, 40c. 
lots of 150 and upward, 
45¢c. each; 


plugs, lots of 1 to 50, 

each; lots of 100 and upw ard, 40c. each; Hel-Fi Superspark 
plugs, lots of 1 to 50, 65c. each: lots of 50 to 100, 62%c. 
each; lots of 100 and upward, 60c. each. 


Sand Paper.—Sales reported during the week on sand 
paper were very heavy. Stocks appear to be about nor- 
mal, which indicates a good average of shipments from 
the factories. Retail sales over the counter continue to 
be very good and large quantities of sand paper are used 
by furniture and automobile manufacturers. 

We quote from jobbers’ stocks. f.o.b. Chicago, as follows: 
No. 1 sand paper, best grade, $5.40 per ream; cheaper grade, 
$4.85 per ream. 

Solder.—Prices on solder are being well maintained 
and the general business being done is very satisfactory. 
Jobbers state that they have fair stocks on hand and are 
able to fill all orders promptly. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
50-50 solder, case lots, 40c. per lb.:; No. 1 plumbers’ 
case lots. 34c. per Ib. 

Steel Sheets.—There is very little price cutting being 
done in steel sheets, as jobbers who have stocks on hand 
feel that there will be a shortage later on and that they 
can easily obtain present prices. The mills state that 
the specifications received are about twice as large as 
their shipments. Conditions in sheet mills have im- 
proved very materially during the last six weeks. Pres- 
ent prices are being held firm. 

We quote from jobbers’ stocks. 
black sheets, $5.37 per 100 Ib.; No. 
100 Ib 

Sash Weights.—There is no sign of any lower prices 
on sash weights and dealers are not stocking up at pres- 
ent prices, only ordering enough to cover their imme- 


Warranted 
solder, 


f.o.b. Chicago: No. 28 
28 galvanized, $6.72 per 
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diate requirements. Jobbers’ stocks are low and they 
are depending upon the‘ manufacturers for deliveries. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash 
weights in ton lots, $44 per ton; in less than ton lots, $46 
per ton. 

Stove Pipe and Stove Board.—There are a great many 
dealers who have not as yet placed their orders for stove 
pipe and stove board and unless they do so at once, they 
will not be able to obtain enough of this product to sup- 
ply their fall trade. Jobbers have already sent in their 
specifications to the manufacturers and after the or- 
ders, which they now have on hand are filled, they will 
not have very large stocks left for the trade to draw on. 

We quote from local jobbers’ mocks, f.o.b. Chicago: Stove 
pipe, 30-gage, 6 in., $14.50 per 100; 28-gage, 6 in., $17.25 per 
100; elbows, heavy corrugated, 6 in., “$1. 80 per doz.; medium, 
6 in., $1.50 per doz.; common adjustable, $1.60 per doz. 

We quote from jobbers’ stocks. f.o.b. Chicago: Square 
crystal stove board, wood lined, 24 x 24, $11.05 per doz.; 
26 x 26, $13 per doz.; 28 x 28, $15.25 per doz.; 30 x 30, 
$17.15 per doz.; 33 x 33, $20.65 per doz.; 36 x 36, $24.65 per 
doz. Square crystal stove boards, ener ‘lined, 18'x 18, $5.90 
per doz.; 24 x 24, $7.15 per doz.; 26 x 26, $7.85 per doz.; 
28 x 28, $8.75 per doz.: 30 x 30, "$10. 40 per doz.; 32 x 32, 
$12.30 per doz.; 35 x 35, $15.35 per doz. Prices ‘subject to 
10 per cent discount in case lots. 

Tacks.—Nothing new has developed since last re- 
ported. There is still a feeling in some quarters that 
there will be a revision in price before long. The de- 
mand for tacks is as good as could be expected and job- 
bers have fair stocks on hand. 


We quote from jobbers’ stocks, f.o.b. Chicago: Upholster- 
ers’ tacks, 6-0z., 25-lb. boxes, 1444c. per lb.; bill’ posters’ 
tacks, 6-0z., 25-lb. boxes, 15c. per lb 


Wheelbarrows.—Wheelbarrows of all kinds and sizes 
are moving out of the jobbers hands approximately as 
fast as they can obtain them from the manufacturers. 
Stocks are badly broken and the demand is so great 
that they are unable to accumulate a surplus. Present 
prices are held firm. 

We quote to retailers, f.o.b. Chicago: 
rows, all steel, $7 each; common tray or stave barrows, 
each; angle leg garden barrows, $4 each. 

Wire Products.—Sales on wire cloth continue to be very 
heavy and jobbers will carry very little, if any stocks 
over into next year. Barb wire and staples are not 
moving quite as fast as earlier in the season, but this 
is to be expected, as the farmer is too busy harvesting 
to pay much attention to fences. Poultry netting is 
also selling very slowly. There is however, a market 
for some of the narrow widths. Jobbers report that they 
have been doing a very good business on all kinds of 
wire products and that the present prices are being held. 

We quote from jobbers’ stocks, f.o.b. Chicago: Painted 
barb —s $4.05 per 100 lb.: galvanized barb wire, $4.75 per 
100 lb.; No. 9 plain wire, $3.65 per 100 lb.; No. 9 galvanized 
wire. $4. 35 per 100 lb.; staples, plain polished, $4.00 per keg. 


No. 4 tubular bar- 


$2.25 


We quote from jobbers’ stocks, f.o.b. Chicago: Poultry net- 
ting, galvanized before weaving, 50 per cent discount; gal- 
vanized after weaving, 45 per cent discount. 

Wire Cloth.—We quote from jobbers’ stocks, f.o.b. Chi- 


cago: 12-mesh black, from $2.15 to $2.25 per 100 sq. ft. base. 
This price is for sizes from 24 in. to 48 in. Sizes below 24 in. 
are 10c. per 100 higher, sizes above 48 in. are 40¢c per 100 
higher. 

Game Traps.—A great many dealers are taking ad- 
vantage of the offer made by the jobbers to make full 
delivery on traps in barrel lots. Nearly every salesmen 
have been able to procure at least a barrel of traps 
from each dealer he has called on in the last ten days. 
Present prices are expected to hold for the balance of 
the season. 


BOSTON 


Office of HARDWARE AGE, 
Boston, July 19, 1919. 


ERETOF ORE in New England we have celebrated 

various kinds of “weeks,” such as “Old Home Week,” 
“Clean Up and Paint Up Week,” etc. This week, they 
sprang a new one on us—“Strike Week”—and it has 
been a complete success. The employees of the Bos- 
ton Elevated Railway Company went on strike Thurs- 
day. Previously the trolley men in Westerly, R. I., 
went on strike, and to-day the trolley men at Provi- 
dence are scheduled to go out. Announcement has been 
made by the tack makers’ union that they will not ac- 
cept the wages and schedule submitted by the manu- 
facturers. In addition more than 500 employees of the 
Peck, Stow & Wilcox Company at Southington, Conn., 
are out on strike. and there are a lot more strikes go- 
ing on. not to mention the great marine strike. In 
a strikes are just as fashionable as straw hats these 
ays. 

So far as Boston is concerned the trolley strike has 
had considerable influence on the hardware business, 
but largely from a labor standpoint. For instance. 
clerks, 2nd other members of office and store forces 





are more or less dependent upon jitneys to get to and 
from work. Everybody is late every morning, which 
makes for more or less disorganization of working 
forces. The general public is walking and for that 
reason not visiting retail hardware establishments any 
more than they have to, for nobody likes to carry bun- 
dles these days. Previous to the labor strikes, busi- 
ness was brisk, more so, in fact, than it had been in 
any corresponding period since the signing of the arm- 
istice. 

There have been a number of price changes since 
last reports, most of them upward, but the rank and 
file of retail dealers some time ago ceased to worry 
about such things. Here and there one discovers a 
retail house who is beginning to feel the improvement 
in building, which is a highly encouraging sign. The 
average jobber, when the question is first put him, 
will say there is nothing doing as yet in builders’ hard- 
ware, but when drawn out he has to admit that he is 
selling more such goods than he realized. So it begins 
to look as though our predictions of a good builders’ 
hardware trade were beginning to take shape. Local 
stocks of such things, both in retail and jobbers’ hands, 
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are not large, although some of the latter have been 
dipping in a little more freely of late. Indications 
are, therefore, that values will hold on or above their 
present basis for some time. 

In the heavy hardware field a decided wave of opti- 
mism has spread since last reports. Business on reg- 
ular lines is beginning to pick up, stocks are small, 
as a rule, and prices are very strong. A feeling that 
higher prices are in the making has permeated the dis- 
tributing and consuming fields, which, in a large meas- 
ure, accounts for the better business. As in the case 
of shelf hardware, a number of price revisions have 
taken place since last reports, and some of them 
are quite important. 

Automobile Accessories.—The old saying that it is an 
ill wind that blows nobody good unquestionably will 
prove true once more. This local trolley strike has 
brought a big strain on pleasure cars and trucks of all 
kinds. To meet the demands of people who desire 
to get to and from work, a lot of automobile acces- 
sories have been and will be bought, and this business 
should be reflected in retail channels. It is now said 
the tire manufacturers have abandoned their plans of 
making a further reduction in prices for their sgouds. 
When they made the 15 per cent reduction in April, 
it was thought they would have to make another cut 
to keep the market in a healthy condition with respect 
to margin of profit, and also give the consumer the 
benefit of the lower prices for rubber. The steadily 
advancing market for cotton fabrics, which form an 
important item in the manufacture of tires, has been 
such that a reduction in tires is now impossible. As 
a result the big tire fellows propose to stand pat. 

Bolts and Nuts.—In keeping with the change made 
in producers’ lists, the local jobbing trade has advanced 
its prices on bolts. Those on nuts, however, remain 
unchanged. The demand for both bolts and nuts has 
shown a really pronounced expansion since last reports, 
no doubt as a result of the change in quotations. Lo- 
cal stocks are comfortable, but that is about all. Un- 
less a freer movement of stock from the mills is estab- 
lished before long, this market should really be shy on 
goods in spots by Aug. 1, provided the demand con- 
tinues of present proportions. 

Machine bolts, C. T. & D. nuts, 1 x % and smaller, 40 per 


cent discount: 4% x % and larger, 30 per cent discount; 
with H. P. nuts, 4 and % and smaller, 35 per cent discount; 


4% x % and larger, 25 per cent discount; common carriage 
bolts, 6 x % and smaller, 35 per cent discount; 64 x % and 
larger, 25 per cent discount; tap bolts, list; Eagle carriage 
bolts, 70 per cent discount; stove bolts, large quantities, 70 
to 10 and 5 per cent discount; small lots, 50 per cent discount; 
bolt ends, 35 per cent discount; tire bolts, 50 and 10 per 
cent discount; semi-finished nuts, 9/16 and smaller, 70 per 
cent discount; % and larger, 60 per cent discount: finished 
ease hardened nuts, 60 per cent discount; H. P. square 
blank in full keg. list: tapped, list; hexagon, blank, list; 
tapped, lists; C. P. C. & T. square blank, plus lc.; tapped, 
list; hexagon, blank, list; tapped, list. 

Butts.—Local prices on brass butts have been re- 
vised upward, approximately 25 per cent. The ad- 
vance is due entirely to the pronounced increase in 
the cost of copper metal and not to any influx of new 
business. 

Clocks.—All of the leading manufacturers of alarm 
clocks have jacked up their prices about 15c. each clock, 
and naturally the jobbing trade has revised its prices 
to correspond. The advance is due to the increased 
cost of brass, which forms an important part of each 
clock. Stocks in local retail and jobbing hands are un- 
usually small and hard to get. 


Drills—All kinds and makes of drills are moving 
in satisfactory volume. Much of the buying is thought 
to be based on the belief of consumers and others that 
prices are likely to be higher within the near future. 
The manufacturers have had nothing to say in regard 
to prices, so far as can be learned. 


We quote from jobbers’ stocks: Carbon drills, sizes up to 
1% in. straight shank, 50 per cent discount. Bit stock drills, 
50 and 10 per cent discount: blacksmith drills, 50 per cent 
discount: ratchet, 15 per cent discount: wood-boring brace 
drills. 50 and 10 per cent discount: drills and countersinks 
combined. list. High speed drills, prices on application. 

Files and Rasps.—In the case of files and rasps, espe- 
cially the former, it is much the same as in drills. The 
general feeling is that prices may be higher and cer- 
tainly not lower for some time, and that it is good 
business judgment to get in out of the rain while the 
getting is good. 

We quote from jobbers’ stocks: Files—Nicholson and 
Black Diamond, 40 and 10 and 10 per cent discount: Great 
Western, Arcade, Kearnev & Foote, etc.. and American ma- 
chine cut, 50 and 10 and 5 per cent discount; Chelsea hand- 
cut, list: XF (Swiss pattern), list. 

Rasps—Heller. Chelsea and Nicholson, 12-in., $4.70 to $5.50; 
13-in., $5.50 to $6.50: 14-in., $6.50 to $7.50. 

Freezers.—Retail sales of freezers are somewhat bet- 
ter, but not what they should be at this season of the 
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year. People evidently have been so busy striking or 
trying to get enough ready quarters together to pay 
for jitney rides they have given little thought to ice 
cream. ‘here is no reason to believe that business will 
not be better within a short time. 

We quote from jobbers’ stocks: White Mountain freezers, 
1-qt., $2.43; 2-qt., $3.03; 3-qt., $3.60; 4-qt., $4.23; 6-qt., 
$5.37; S8-qt., $6.95; 10-qt., $8.80; 12-qt., $11.20; lo-qt., $13.35; 
20-qt., $17.31; 25-qt., $22.20 each. 

Glass—The leading glass interests here anticipate 
a further advance in the price of windshields for auto- 
mobiles within the next two weeks. They say the de- 
mand for such glass is far in excess of anything on rec- 
ord in previous years. The demand for window glass, 
in a retail way, has quieted down to small proportions. 
The wholesale market is active and strong. 

We quote from jobbers’ stocks: Glass, single A and B, 
first three, 80 per cent discount; above first three brackets, 
79 per cent discount from the list; double A, 80 per cent 
discount; double Bb, 82 per cent discount; A and kb quality 
by the light, 80 per cent discount; single lights, 8U per cent 
discount. 

, Leaded glass—Plain cathedral, 18c. per sq. ft.; monu- 
mental figured, %4-in. thick, 20c. per sq. ft.; double ground, 
23c. per sq. ft. 

Skylight glass—Rough or rolled, % in. thick, l6c. per sq. 
ft.; 3/16 in. thick, 20c. per sq. ft.; % in. thick, 25c. per sq. ft. 

Hack Saws.—A free movement of hack saws is re- 
ported by the jobbing trade. There has been consider- 
able gossip going the rounds of the hardware district 
to the effect that prices on hack saws are to be marked 
up, which unquestionably explains the sudden increase 
in sales. But the manufacturers have definitely stated 
that no such revision in values is contemplated, and as 
soon as this fact becomes generally known business pos- 
sibly will fall off again. 

We quote from jobbers’ stocks: 
more, 15 per cent discount. 

Haying Tools.—Conditions in the market for haying 
tools are unchanged. The great rush in the demand 
from jobbers is passed, but retail dealers in country 
districts report sales of scythes, etc., as entirely satis- 
factory. 

We quote from jobbers’ stocks: Scythes, Clipper, $13 per 
doz.; Little Giant, high grade, $16; snaths, ash, in lots of 
less than 20 doz., $12 a doz.; in lots of 20 doz. or more, $11.50 
a doz.; cherry in lots of less than 20 doz., $14.50; more, 
$14; brush, in small lots, $13.75 a dozen; large lots, $13.25 
a dozen. 

Horseshoes.—The horseshoe market, which has been 
rather quiet, has suddenly come to life once more, as 
a result of the general belief that prices are to be 
higher before long. It is extremely doubtful if the 
manufacturers are making more than a new dollar for 
an old one and a revision in their lists would appear 
justified. 

We quote from jobbers’ stocks: Standard makes in 100-Ib. 
kegs, to blacksmiths and consumers in Maine, New Hamp- 
shire, Vermont, Massachusetts and Rhode Island points, 
$5.40 per keg base. Direct shipments in any quantity from 
the mill, $5.40, with freight allowed on any quantity. Base 
prices are for No. 2 or larger. To Connecticut blacksmiths 
and consumers the base price is $5.15 per 100-lb. keg. No 
freight is allowed on store shipments. 

Fancy Shoes—Side weights, $12 per keg: track side 
weights, $1: ; toe weights, $10.75; steel shoes, $9.25; toe 
creased, $7.75;- side wear, $9.75; calked, $9.25; extra light 
calked, $10.25; iron countersunk, $8.25; steel countersunk, 
$10; tips, $9.25; light driving, $9.25; featherweights, $9.25; 
mule, $8; all assorted shoes, 50c. per keg extra. 

Toe Calks—Dull, $1.85 per box; sharp, $2.10: blunt heel, 
$2.10; sharp heel, $2.35. Broken boxes call for an extra 
charge of 1c. per Ib. 

Iron.—The demand for iron is decidedly better than 
it was on July 1, yet the market cannot be construed 
as really active. The improvement is such, however, 
that the jobbing trade is greatly encouraged. Not only 
is the buying better, but it is coming from a wider 
range of consumers, which leads the hardware trade 
to believe that the tide really has turned. Local stocks 
are moderately large in spots, but some houses admit 
they wish they had more on hand. That attitude might 
be an indication that stocks are really small. There 
appears to be a good assortment of sizes on hand, how- 
ever. 

We quote from jobbers’ stocks: Best iron, flats, rounds 
and squares. $5.50 base per 100 Ib.; H. & P. ovals, half ovals 
and bevels, $6.50: H. & P. half rounds, $5.50; refined iron, 
$3.40: Norway iron, $20. Broken bundles, add %c. Ib. 


Nails.—Nails are beginning to move quite freely. 
Local stocks are ample for all requirements and fairly 
prompt deliveries are being made. In common with the 
picking up in the demand for horseshoes, a _ better 
inquiry for horseshoe nails is generally reported by 
local houses. Prices on Crown nails have been ad- 
vanced about 50c., but on other brands they are as 
reported heretofore. 

We quote from jobbers’ stocks: Wire nails, $4.25 per keg 
base. Cut nails, $5.35 base. For galvanized nails an extra 
charge of 50c. per keg is made. Cement coated nails, stand- 
ard boxes, $5 per keg base. 

Horseshoes—New Standard 5s, $6.75: 6s. $6: 7s, $5.75; 
8s, $5.50; 9, 10 and 11s, $5.35. Reliance and Brighton 5s, 





Hack saws, one gross or 
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; " 5.50; 7s, $5.25; 3s, $5.00; 9, 10 and 11s, $4.90; 
ag P| oo $5.75; - $5; 7s, $4.50; 8s, $4.25; 9, 
10 and 11s, $4. Add ic. per pound for less than 25 pounds 
of a size. ; 

Pliers —All kinds of pliers are selling in normal 
amounts according to the retailers. Jobbers say it is 
extremely difficult to get high-grade goods, because 
the manufacturers are so far behind on orders. One 
unusually well-informed hardware man here does not 
say there will be an advance in prices for high-grade 
stock, but he does say such a revision would not sur- 
prise him in such a confidential manner we suspect he 
has some inside information he is not ready to give out 
just now. 


Kraeuter Goods—Combination pliers, 5% in., $9.20 per 


dozen; 6-in., $10.90; 8-in., $13.20; 10-in., $16.10. Side cutting 
pliers, 4-in., $13.20 per dozen; 5-in., $14; 6-in., $19.60; 
6%-in., $15.20; 7-in., $18 and $23.60; 8-in., $20; 816-in., 
$27.60, Buttons’ pliers, 6%-in., $9 per dozen; 8-in., $11.40; 
10-in., $13.80. Electricians’, ‘‘Milliners’,”” chain pliers, etc., 
4-in., $8.40 per dozen; 4%4-in., $8.80; 5-in., $9.20; 54-in., 
$9.70; 6-in., $10.60. 


Picks and Mattocks.—No new developments have 
taken place in the market for picks and mattocks. Busi- 
ness is all that could be expected at this season of the 
year, stocks are in fair condition and prices are strong 


all along the line. 
We quote from jobbers’ stocks: Contractors’ picks, 30 and 


10 per cent discount; railroad mattocks, 40 and 5 per cent 
discount, for the best grades in both instances. 

Rivets.—There is a strong feeling among the local 
jobbers that structural rivets are about due for an 
advance in price. The demand for such stock is far 
from brisk, but stocks are by no means large and manu- 
facturing costs are slowly but gradually increasing to 
a point where some revision must be made, according 
to the dope here. Small rivets have been advanced 
10 per cent, now being quoted at 50 per cent off the list. 

We quote from jobbers’ stocks: Norway iron rivets, 50 
per cent discount; structural rivets, $7.50 base per 100 lb. 

Roofing Felts.—Tarred roofing felt has been ad- 
vanced 15c. per roll, and is now quoted at $71 per ton 
base. The demand for felt has picked up wonderfully 
during the past two or three weeks, and the market, 
therefore, is very strong on the new price basis. 

Rubber Hose.—The leading manufacturers of rubber 

hose are mum regarding new season prices for hose. 
They have, however, announced that those on fruit 
jar rubbers for the new season are as heretofore, which 
would appear to indicate that no change will be made 
in hose values. In a retail way rubber hose is, perhaps, 
selling a little better, but not enough so to warrant 
anybody getting excited over the matter. 
* Rope.—The supply of Manila hemp is reported as so 
great that buyers entertain fears that fiber prices are 
designed to go to much lower levels. Such news will 
be welcome by the retail hardware dealer and jobbers, 
whose sales of rope have been exceptionally small, be- 
cause the consuming public have considered prices too 
high to justify a free buying movement. It would ap- 
pear, however, that any possible reduction in rope 
values is so far off there is little need to give the 
matter serious attention just now. 

We quote from jobbers’ stocks: Manila, 29c. per pound 
basis; sisal, 25c.; tarred lath yarn, 22c. 

Sash Cord.—A further advance of 3 to 5c. in local 
prices of sash cord are reported by some of the job- 
bers here, and they also intimate a still additional 
marking up of values will be necessary before long, 
according to the advices they get from the manufac- 
turers. The higher prices coming on the eve of a re- 
vival in the building boom possibly may have some 
effect on the consumption. Based on present sash 
cord prices, it is cheaper for the average contractor 
putting up a large office building, or even the construc- 
a a home, to substitute chain in place of cotton 
cord. 


Screws.—Aside from a slight revision in prices on 
coach screws, local quotations are as heretofore re- 
ported. Since the market for screws has advanced 
there has been an improvement in the consumptive de- 
mand, which has been reflected in local jobbing circles. 
The market, however, is still very far from active. 


We quote from manufacturers’ prints: Wood screws, iron, 
flat head, bright, 77% per cent discount; round head, blued, 
75 per cent discount. add 5; flat head, brass. 60 per cent 
discount: round head, brass, 57% per cent discount; flat 
head, galvanized, 6214 per cent discount; flat head, nick- 
eled, 65 per cent discount; round head. nickeled, 65 per 
no discount. Price to the consumer is 20 per cent beyond 
print. 

We quote from jobbers’ stocks: Cap and set screws, in 
full packages, set screws, including headless, 60 per cent 
discount; squares and hexagon head cap screws, 55 per 
cent discount; fillister head cap screws, 35 per cent dis- 
count; flat head cap, 25 per cent discount; round and but- 
ton head cap, 20 per cent discount. In broken packages, 
set, including headless, 40 per cent discount; square an@ 
hexagon head cap, 35 per cent discount; fillister head cap, 
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20 per cent discount; flat head cap, 10 per cent discount; 
round and button head cap, 10 per cent discount; coach 
screws, 50 per cent discount. 

Shoe Findings.—ln talking with one of the leading 
dealers in cut soles and strips this week, he said: “The 
day is passed when I have to go out of my store for 
business. They have to come to me now and pay my 
price. By that I do not mean I, or any other leather 
dealer in town, takes advantage of the buyer. We in 
turn are at the beck and call of the cutters. The situa- 
tion is such today that it is possible for you to buy 
cut stock and have it delivered to you before the mar- 
ket has advanced, so that you cannot duplicate the stuff 
at anywhere near the price you just paid for it. The 
leather market never before in its history has been 
as excited as it is today, and the unfortunate part of 
it is that there is nothing in view that even suggests a 
quieting down during the next two years, at least. I 
am beginning to believe that the day for cheap leather, 
as we remember it before the war, has passed. There 
is a possibility that leather will be so scarce for so 
— that you and I will have passed on before shoes, 
such as we are wearing, can be bought for $10 again. 
If such should prove the case, it stands to reason that 
more and more people are going to repair their shoes as 
long as they will stand it. In that event I cannot 
see where a retail hardware dealer can pick a safer 
gamble than cut stock. If you don’t believe me, when 
I say more people are having their shoes repaired or do- 
ing it themselves, just take a look in some of the Wool- 
worth stores and keep your eyes open.” We visited 
two varieties of so-called 10c. stores and found counters 
loaded down with cut soles, etc., and people buying 
them freely. The class of leather sold, however, was 
very poor, and not such as the average retail hardware 
house handles. But if Woolworth can make money 
on cut stock that is not A No. 1, why can’t the retail 
hardware dealer make money on choice stock, some- 
thing he can sell at 60c. or more. 

Taps—men’s light, $1.25 to $1.40 per doz.; 
$1.90 to $2.25; medium heavy, $2.60 to $3; 
$3.60; women’s light, $1.10 to $1.25 per doz.;: 
$1.35 to $1.50. 
$2 to $2.25. 

Strips—Hemlock (clean), 60c. to 70c. per lb.; branded, 45c.; 
oak, heavy, medium and light, 70c. to 85c. per Ib. 

Stanley Goods.—The Stanley Rule & Level Company 
has made a slight advance in its prices on planes 
and plane irons, as well as rules, amounting to approxi- 
mately 10 per cent in each instance. The jobbing trade 
has revised its prices to correspond. 


Steel—The improvement in the demand for steel has 
been even more pronounced than in iron. This fact 
possibly is accounted for by the enormous amount of 
substituting of iron for steel during the war from 
necessity. A lot of steel work that should have been 
consummated has been put off and put off in the hope 
that prices would be lower. But the average consumer 
evidently has made up his mind that prices are not 
going to be lower for some time, at least, and he is be- 
ginning to nibble at the market. There is so much 
of this nibbling going on that the aggregate sales this 
week are quite sizable. 

We quote from jobbers’ stocks: Bars, soft and steel flats, 
stock lengths, not wider than 6 in. or thicker than 1 in., per 
100 mn i sete b ae and squares, 1% in. and wider, 
per be : ase, oncrete, plain, round d . 
~~ od lb., ee base. . er 

Angles and channels, under 3 in., stock lengths, per 100 
Ib., $3.40 base; over 3 in., $3.50 base; toes, nies in., 
$3.55; over 3 in., $3.60. 

Cold rolled steel, rounds up to 1 15/16 in., squares and 
hexagons and flats, list. Tire steel. 1% x % in. and larger, 
$4; thinner and narrower, $4.50. On all broken bundles of 
steel add %c. extra. 

Hoop steel, per 100 lb., $4.70 base on full bundles. On 
— bundles add 2c. per lb. Band steel per 100 Ib., $4.10 

ase. 

_Vises.—A good demand for all sizes and makes of 
vises is reported in local jobbing circles. The market 
is fairly well supplied with stock and good deliveries 
can be made on most lines. 

We quote from jobbers’ stocks: 
cent off the list. 

Washers.—No improvement in the consumption of 
washers is noted, but enough stock is moving from 
day to day to keep interest alive and prices on a very 
steady basis. 

We quote from jobbers’ stocks: Malleable washers, 12c. 
per lb.; cast washers, 5% and smaller, 6c.; larger, 5c; cut 
washers, in full kegs (200 lb.) of a size, list; extras to ‘con- 
sumers of less than keg lots of a size, add to list as follows: 
100 to 199 lb. of a size, 1c. per lb.; 50 to 99 lb. of a size, 2c. 
per Ib.; 25 to 49 lb. of a size, 3c. per Ib.; 10 to 24 Ib. of a 
size, 4c. per lb.; 1 to 9 Ib. of a size, 5c. per Ib. 


medium light, 
heavy, $3.25 to 
medium heavy, 
Boys’ medium, $1.75 to $1.90 per doz.; heavy, 


Popular makes 25 per 


Watches.—The manufacturers of watches, such as 
are sold by the retail hardware trade, have advanced 
their prices on the popular makes from 10 to 15 cents 
each. Local jobbing lists have been revised to corre- 
spond with those issued by manufacturers. 
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Wire Cloth.—Wire cloth is selling satisfactorily, ac- 
cording to those retail dealers we have talked with 
since last reports. Their stocks, in some instances, 
have become too small for comfort, and they are re- 
ordering. Jobbers say business is better than it was 
a week ago. 

We quote from jobbers’ stocks: Black wire cloth, 12 mesh, 
$2.40 per sq. ft. f.o.b. Boston. Black wire cloth, 12 mesh, 
$2.30 per sq. ft. f.o.b. factory. Silver wire cloth, 12 mesh, 
$3.10 f.o.b. Boston and $3.05 per sq. ft. f.o.b. Pittsburgh. 
Prices on bronze wire cloth are quoted on the same basis 
and under the same conditions as last season, 

Wire Screening.—Both retailer and jobber have been 
doing a very good business in wire screening since last 
reports. Stocks in jobbers’ hands are getting down to 
small proportions, and there is every reason to antici- 
pate an exceptionally good clean-up this season. 


TWIN 


St. Paul and Minneapolis, July 17, 1919. 


gg enc ae earlier in the year were for a good 
increase in business in general by the middle of 
the year and a probable stiffening of prices. With 
present evidence both parts are coming true, with every 
indication of a steady increase from now until the end 
of the season. One returned overseas man said to-day 
that the revival of building is in evidence all the way 
across the country. Buildings here which were planned 
before the war are in the process of construction. It 
is said that there is a shortage of a million homes in 
this country, and it is certain that this district is short 
its full proportion. In some places practically every 
lot along a block has a new house started on it. 

The big difficulty now is the shortage of experienced 
men in the building trades. Skilled workmen in all 
lines are very scarce, and even at the high prices paid 
contractors are begging for more help of all kinds. 

Activity is not confined to the building trades alone, 
as every kind of business seems to be active. And it 
is not confined to the larger cities. Every smaller city 
and town show the same symptoms, and the farmers 
are no less active along the building line. A trip 
through the country shows new houses, stables, silos 
and machine sheds in the process of construction. One 
firm active in the planning and equipping new farm 
barns indicate that their business is far beyond any 
previous year. 

Road work is being pushed rapidly here, and auto 
trails are fast being put into shape for summer tourists, 
becoming “more trail and less trial,” as one tourist 
put it. A great amount of interest has been aroused 
in the past few years in this district in auto trails and 
steady and consistent work on the part of those inter- 
ested is putting “the cities” on the map literally and 
figuratively. 

Collections seem to be keeping up to their high 
standard, and cash sales hold their proportion of totals 
in good shape. Bank clearings are high and savings 
accounts show high totals. All of which indicates a 
happy condition for the hardware man in any stage 
of the game. 

Automobile Accessories.—Hardware stores carrying 
auto accessories are finding that department a very 
busy place. Tourists are becoming more and more in 
evidence, and the local auto owner is finding that he 
cannot get through the season without having to pur- 
chase many items to add to the comfort or efficiency 
of his car. Especially does the man who owns a car 
two or three years old need accessories and repairs. 
Tires are selling very rapidly, with some kinds very 
short in the local market. 

Axes.—Sales are fair, with orders to jobbers rather 
light. Heavy sales probably will not start before cooler 
weather comes. Prices show no change. 

We quote from local jobbers’ stocks: Single bit base weight 
axes at $13.75 to $14.50 per dozen; double bit base weights 
at $18 to $19 per dozen. 

Builders’ Hardware.—This class of goods is moving 
in ever-increasing volume. Contracts are being figured 
and sold very rapidly now, and some stores find them- 
selves extremely busy along these lines. Considering 
labor conditions especially and the advance of copper 
and brass, some lines of finishing hardware may show 
a strengthening of prices in the near future. 

Bolts.—Sale of bolts is beginning to feel market ten- 
dencies with a heavier call and a hardening, and in 
some cases some advance of price. Makers are very 
evidently having labor troubles, as the general trend 
is toward higher prices, caused, they say, by the fact 
that labor costs are advancing. 


We quote from local jobbers’ stocks: Small carriage bolts 
at 40-10 per cent, large carriage bolts at 30-5 per cent, small 
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We quote from jobbers’ stocks: 12 to 18 in., screening, $5 
per 100 sq. ft.; 18 to 24 in., $5.25; 24 to 48 im., $5.50. 


Wool.—Steel wool has been advanced from 15 to 20 
per cent. The demand for this article is up to normal 
and stocks are unusually small, according to jobbers. 


Wrenches.—There has been a reduction of 10 per 
cent in local quotations on Coes wrenches, which are 
now quoted 5 per cent off the list. The other manu- 
facturers have not changed their lists, but rumor has 
it they possibly may before long. 


We quote from jobbers’ stocks: Pipe wrenches, Stillson 


and Trimo, 60 and 5 per cent discount; parts, 60 and 5 per 
cent discount; Coes and parts 5 per cent discount; drop 
forged, 33 1/3 per cent discount; Westcott’s new list, 10 per 


cent discount. 
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machine bolts at 56 per cent, large machine bolts at 30-1¢ 
per cent; lag screws at 50 per cent; stove bolts at 70 per 
being and tire bolts at 50-10 per cent discount from standard 
ists. 


Brads.—Call now shows the heavier building program 
at present in progress. Stocks are good with a few 
chronic low spots. A little search usually finds any 
and all sizes here in stock. Prices show no change. 

We quote from local jobbers’ stocks: 
at 70-10 per cent from standard lists. 

Clocks.—The alarm clock situation is no better than 
several months ago. One clock maker states they are 
full to capacity with orders far in the future. Lack of 
skilled help again is shown to be the difficulty. Jobbers’ 
salesmen are working their orders to keep stocks evenly 
balanced and dealers are finding difficulty in obtaining 
the popular selling kinds. Prices are steady and strong. 

We quote from local jobbers’ stocks: American 1-day 
alarm clocks at 89c. each, Lookout 1-day alarm at $1.15 each 
Sleepmeter 1-day alarm at $1.22 each. Automatic 8-day 
alarm at $3.50 each. Automatic luminous dial 8-day alarm 
at $4.25 each. i 

Churns.—Stocks are in good condition and prices 
steady. Sales are somewhat lighter now, but are still 
very good. 

We quote from local jobbers’ stocks: 
at list less 50 per cent. 

Drills.—Call holds up extremely well. Stocks are in 
good conditions, mill shipments showing considerable 
improvement in the past few months. There is no 
change in price. 

We quote ro € j -rs’ 5 *KS: raig 3Ne < ‘ar 
bon drills Page oY poed _—a eo a ee au. 
and ratchet shank drills at 5 per cent from standard lists. 

Eaves Trough, Conductor Pipe and Elbows.—Sales 
show a good increase lately, keeping pace with the ad- 
ditional amount of building being done. Factories mak- 
ing this class of goods are working to capacity and are 
hardly able to meet the demand. Prices are holding as 
last quoted. 


We quote from local jobbers’ stocks as follows: 28-ga. lap 


3rads in 25-lb. boxes 


Belle brand churns 


joint single head 5-in. eaves trough, $5.85 per 100 ft.: 28 ga. 
3-in. conductor pipe, $5.70 per 100 ft.; 3-in. elbows at $1.30 
per doz. Another quotation in discounts is as follows: 


Conductor pipe, not nested, crate lots, 70-10 per cent; elbows, 
70-10 per cent from standard lists. 

Files.—The demand for files is holding up very well. 
Shipments from makers are coming through in fairly 
good time, with prices strong as last quoted. 

We quote from local jobbing stocks: Nicholson brand files 
at 50-10 per cent; Arcade brand at 60 per cent; Royal brand 
at 60-10 per cent, and Riverside brand at 50-10-10 per cent 
from standard lists. 

Freezers.—Dealers are moving their freezer stock, 
and finding the jobber is not overburdened with this 
class of goods. The popular sizes of some makes are 
already becoming scarce. Prices are unchanged. 

We quote from local jobbers’ stocks: 1-quart White Moun- 
tain freezers at $2.43 each; 2-quart, $3.03 each; 3-quart, $3.60 
each ; 4-quart, $4.23 each; 6-quart, $5.37 each; 8-quart, $6.93 
each; 10-quart, $8.85 each; 12-quart, $11.25 each. 

Galvanized Ware.—Sales continue to show good de- 
velopments, with prices strong and firm. Stocks are 
in good condition with both jobber and dealer. 

We quote from local jobbers’ stocks: No. 0 galvanized tubs 
at $7.25 per doz.; No. 1 at $8.88 to $9 per doz.; No. 2 at 
$9.85 to $10 per doz. ; No. 3 at $11.10 to $11.95 per doz.; No. 
1 heavy galvanized at $13.50 to $19 per doz.; No. 2 at 
$15.15 to $21 per doz., and No. 3 at $16.90 to $24 per doz. ; 
galvanized pail8, 8-qt. common, at $2.76 pre doz.; 10-qt. at 
$3.15 per doz.; 12-qt., $3.25-$3.40 per doz.; 14-qt. at $3.85 
per doz. ; 16-qt. at $4.65 per doz.; stock pails, 16-qt., at $6.30 
to $8.35 per doz.; 18-qt. at $7.35 to $9.75 per doz.; 20-qt. 
at $10 per doz. . 

Glass, Putty and Glazier Points.——Glass has taken 
an advance, as was predicted, but it was not so much 
that the consumer will be deterred from buying. The 
average retail purchase is for replacement, and no 
matter what the price, is almost compulsory. 
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Handles.—The shortage of small tool handles still 
continues and the foundries making them do not seem 
to be catching up very rapidly on their orders. Prices 
are very strong, as previously quoted, and even show 
some tendency to advance. Dealers’ stocks are far 
from being up to the standard. 

Hose.—Lawn hose is meeting with more ready sale 
than a week or so ago. There have been no rains for 
about that period, and at this season of the year does 
not take long for the ground to dry up. Prices show 
no change. 

We quote from local jobbing stocks : 
3-ply hose at 9c per foot: 5-ply, %4-in., at 
cotton, %-in. at 13%c. per foot. 

Lanterns.—The call for lanterns begins to show some 
improvement. The dealers are beginning to stock up 
for fall requirements, although not very heavily as 
yet. 

Lawn Mowers.—There is a constantly diminishing 
market for this product, and stocks are becoming very 
badly depleted. Some numbers of popular sellers are 


Competition, %-in., 
1214c. per foot: 


entirely out of the market for this year. Prices are 
holding steady as last quoted. 
We quote from local jobbing stocks: Styles C and E Phila- 


delphia lawn mowers at 25-71%. per cent; os ee Style 
A, at 20 per cent; Philadelphia Style K, at -21, per cent; 
Riverside ball bearing, 16-in. at $7.50 each ant. 

Metal Lath.—Metal lath is meeting with ready sale 
as building work develops. Prices show no change from 
last week’s quotation. 

Milk Cans.—The call still is very good along this line, 
with prices holding steady as last quoted. Stocks are 
in good condition to meet any present demand. 

We quote from local jobbing stocks: Railroad 5-gal. milk 
cans at $3.80; 8-gal. at $4.65 each; 10-gal. at $4.85 each. 

Nails.—Nails are coming through much better from 
the mills and call shows a steady improvement. There 
seems to be no tendency of any change in the market 
price. 

We quote from local jobbing stocks: Standard 
at $4.15 per keg, coated wire nails at $4.45 per 

Netting.—Poultry netting sales for the heavier part 
are over for the seasons. There is still a demand for 
the narrow widths of small size mesh but this is drop- 
ping off to some degree. Prices show no change. 

We quote from local jobbers’ stocks: Hexagon mesh poul- 
try netting at 50 per cent from standard lists. 

Nuts.—The call for nuts still is very good, although 
perhaps lighter than when war work was on. The 
demand is steady and continuous, however, which makes 
up for any heavy orders at that time. Prices show 


wire nails 
keg base. 


no change. 

We quote from local jobbers’ stocks: Square iron machine 
screw nuts at 35 per cent, hexagon brass machine screw 
nuts at 25 per cent, hexagon semi-finished at 60-10 in small 
sizes, 60-10 per cent on larger sizes: hot pressed square 
blank at $1.50 off; square tapped nuts at $1.25 off: hexagon 
blank nuts, $1.50 off; hexagon tapped nuts at $1.25 off 


standard lists. 

Paper.—The call for building paper shows consider- 
able improvement. Prices are strong, and even show 
some tendency to advance. Stocks here are in good 
condition. 

We quote from local jobbing stocks: No. 2 Barrett tarred 
felt at $2.50 per cwt.; Barrett threaded felt, 500 sq. ft. rolls 
at $1.54 per roll: 25-lb. red rosin, 500 sq. ft.. 63c. per roll: 
30-lb. red rosin. 70c. per roll: 35-lb. red rosin, 95c. per roll: 
40-lb. red rosin, $1.08 per roll; deadening felt and carpet 
lining, $4.50 per cwt. 

Scythes and Snaths.—The market for this class of 
goods still continues to be very good with fair stocks 
in everyone’s possession. Some of the better grades 
of scythes are pretty well sold out, as far as jobbers 
are concerned, and dealers are getting low in stock 
also. There is no change in price. 

We quote from local jobbers’ stocks: Grass scythe 
at $10.80 per dozen; bush scythe snaths at $12. 

Sash Cord —With the strengthening market on cotton 
there is liable to be a further advance in the price of 
sash cord-at some time in the near future. The present 
indications, however, do not show anything of this 
sort. Sales continue to show improvement, with stocks 
in fair condition. 


snaths 
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We quote from local jobbing stock: Common sash cord at 
50c. per Ib. base. Silver Lake sash cord at 92c. per lb. base. 
Samson sash cord at 92c. per Ib. base. 

Sash Weights.—The sash weight situation here has 
not changed any during the past week. There is still 
a very serious shortage of the better selling sizes, with 
no prospects of local foundries being able to resume 
operations to the extent of catching up with their 
orders. Sash weights are being shipped in freely from 
other foundries in other cities. Price remains the same 
as quoted. 

We quote from local jobbing stocks: Cast 
weights in regular sizes at $2.75 per 100 Ib. 


Steel Sheets.—The demand for steel sheets continues 


iron sash 


to grow. Stocks are gradually being rounded out to a 
working basis, and the prices show no change at 
present. 

We quote from local jobbers’ stocks: Black sheets at 
$5.59 per ecwt., base; galvanized sheets at $6.94 to $7.14 
per cwt. base. 


Solder.—Market on solder still remains extremely 
good, with prices holding as previously quoted. The 
present stocks seem to be sufficient to meet any de- 
mands. 

We quote from local jobbing stocks: Strict!y half and half 
solder at 38c. per lb., warranted half and half solder at 42c. 
per lb., wire solder at 44c. per Ib. 

Staples.—The call for staples is still very heavy, 
with “eapeed netting staples coming very prominently 


into the market for metal lath work. Prices have not 
changed. 

We quote from local jobbing stocks: Polished fence 
staples, $4.30 per cwt.; galvanized staples at $5 per cwt.; 


galvanized poultry netting staples at $6.00 per cwt. 

Tacks.—The demand for tacks still continues to grow 
as work is being developed here in the city. Prices are 
still holding steady as previously quoted. 


Tin Plate-——Stocks of sheet tin in this market are 
being filled up to much better form. The call is heavier 
than for many months past, and prices are holding 
steady as last quoted. 

We quote from local jobbers’ 


stocks: &-ounce American 


cut tacks at 0.71 per pound; tinned carpet tacks, 8-ounce, 
at 0.73 per pound: blued carpet at 0.73 per pound; double 
point blued at 0.38 per pound. 


Tinware.—Prices on tinware still remain very high, 
and stocks are only in fair condition. It has been and 
still is difficult to obtain good shipments from the fac- 
tory that make this class of goods. There is no change 
in prices. 

We quote from local jobbing stocks: 
cent discount from standard lists. 


Tinware at 25 per 


Wheelbarrows.—Call for contractor’s wheelbarrows 
is increasing daily. The garden wheelbarrow and 
wheelbarrow of this class for home use are meeting 
with fair sale, although this call is not increasing in 
proportion to the demand for the other type of barrows. 
Prices are holding steady as last quoted. 

We quote from local jobbers’ stocks: Fully bolted wood 
barrel tray wheelbarrows at $32.50 to $53.50 per doz.: nailed 
types at $30.50 per dozen. 

Wire Cloth.—The call for wire cloth still remains 
very good, with sash and door factories still re-ordering 
to meet the present demand. Retail sales in small lots 
have decreased considerably in the past few weeks. 
There is no change in price. 

We quote from local jobbing stocks: Black pinted wire 
cloth at $2.15 per 100 sq. ft. base: galvanized 12 mesh at 
$2.55 per 100 sq. ft. base. 

Wire and Wire Goods.—The demand for fence wire 
still holds up extremely well, with smooth wire both 
in the black and galvanized meeting with ready sales 
for special purposes. Wire goods in the forms of hooks 
and eyes are selling very briskly. Prices remain un- 
changed. 

We quote from local jobbing stocks: Bright wire goods at 
80 per cent discount; brass wire goods at 80 per cent from 


list. 

Black annealed wire at $4.25 per 100 Ib.: galvanized an- 
nealed wire at $4.95 per 100 lb.; painted Glidden cattle wire, 
80-rod spools, $3.75 per spool; galvanized Glidden cattle wire. 
80-rod spools, $4.30 per spool: painted Glidden hog wire. 
$4.02 per spool; galvanized Glidden hog wire, $4.60 per 
spool. 


PITTSBURGH 


Office of HARDWARE AGE, 
Pittsburgh, Pa., July 21, 1919. 
NLY the most favorable developments are coming 
out each week, relating to conditions in the steel 
and allied trades, and there is no longer any room for 
doubt that the steel business has made a decided turn 
for the better. In fact, the steel trade seems to be 


shaping itself for a long period of prosperity that will 
give the blast furnaces, steel mills and smaller manu- 


facturing plants full work for probably four or five 
years to come. The basis of the steel business is pig 
iron, and in the past three or four weeks a number of 
idle blast furnaces have been started in order to supply 
the increasing demand for pig iron. The steel works 
and rolling mills are filling up with business, and are 
using more pig iron than at any time since the slump 
in the steel trade started after the armistice was signed 
last November. 
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Jobbers and retailers are now carrying larger stocks 
than for a long time and are adding to them as rapidly 
as they can. Collections are good and a steady increase 
in volume of business over remainder of this year 
seems certain. 


Nuts and Bolts.—A meeting of the Institute of Nut, 
Bolt & Rivet Manufacturers was held in New York on 
Wednesday, July 16, and after a full discussion of con- 
ditions existing in these products, prices were advanced 
about 5 per cent and on a few lines of nuts and bolts 
slightly more. It is understood that rivets were 
advanced $2 per ton. 

In figuring prices on the discounts given below at 
least 5 per cent should be added in order to obtain the 
new prices. These discounts are as follows: 


Large structural and ship rivets. ........ccccseeeee $3.70 base 
EaPe WOUSP FIVOUD on ccc ccccccccccecccces se eeeececs $3.80 
y% in., 5/16 in. and 7/16 in. diam..... 65-10-5 per cent off list 


Machine bolts, h.p. nuts, % in. x 4 in.: E 
Smalier and shorter, rolled threads. .60-10-5 per cent off list 











Ce CE i cecck tc ekwew nse Gk Ke Cee KS 60-5 per cent off list 
Larger and longer sizes..............50-10 per cent off list 
Machine bolts, c.p.c. and t. nuts, % in. x 4 in.: . 
Smaller ANd SNOFter. ....cccccccove 45-10-10 per cent off list 
Laermer and 1OMMOF . ww cccccccccccccs 40-10-5 per cent off list 
Carriage bolts, % x6 in.: 
Smaller and shorter, rolled threads... .60-5 per cent off list 
Cut threads .............-+-..-.-..-90-10-5 per cent off list 
Larger and longer sizes............++. 45-10 per cent off list 
Be OD cececencekeecceree etre aeenemn 65-5 per cent off list 
Dew WON INOM 2, Fy Sa wcccccscecesuscses 60 per cent off base 
Hot pressed nuts, sq. blank.............. 3.25c. per Ib. off list 
Hot pressed nuts, hex., blank............3.25c. per lb. off list 


Hot pressed nuts, sq. tapped............. . .3c. per Ib. off list 
Hot pressed nuts, hex., tapped ». per lb. off list 
C.p.c. and t. sq. and hex. nuts, blank.....: . per lb. off list 
C.p.c. and t. sq. and hex. nuts, tapped >». per lb. off list 
Semi-finished hex. nuts: 


Ge Se, GU TOPMOE. 6a sce cceneccnsescns 70-10 per cent off list 
9/16 in. and smaller...... pan We eaaee ee 80 per cent off list 
Stove bolts, in packagesS..........- 75-10-10-5 per cent off list 
ee ee: 8 eee ee 214 per cent extra 
EO WEEE oc ccnccdtensicscocseecass 60-10-10-5 per cent off list 


The above discounts are from March 28, 1919. 

All prices carry standard extras. Pittsburgh basis. 

Iron and Steel Bars.—The demand for steel bars in 
the past month or more has been very heavy, and one 
large maker reports he is sold up for the third quarter. 

We quote steel bars, rolled from billets, at 2.35¢c. and 
from old steel rails, 2.45e. Eastern mills are quoting iron bars 
for eastern shipment at 2.35c., while for western shipment 
2.55¢., Pittsburgh, is quoted. Pittsburgh mills rolling iron 
bars quote at 2.75¢c., Pittsburgh, plus full freight rate to 
point of delivery. 

Sheets.—New orders and specifications against con- 
tracts for all grades of sheets are getting heavier right 
along. In one week recently the American Sheet & 
Tin Plate Co. booked more new orders and received 
specifications against contracts for hot sheet and tin 
mill products than in any one week in its history, 
except one week about two years ago. This concern 
operated its sheet mills last week to about 90 per cent 
of capacity, and the independent mills are running at 
about the same rate. The export demand is very heavy 
and regular shipments of black and galvanized sheets, 
also corrugated painted sheets are being made to the 
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OFFICE OF HARDWARE AGE, 
Cincinnati, July 19, 1919. 

LL kinds of advances have been received on differ- 

ent hardware articles, and one of the largest manu- 
facturers of builder’s hardware has sent out a general 
letter stating that all prices will take a uniform ad- 
vance of 10 per cent. Machine bolts, nuts, galvanized 
ware have been marked up from 5 to 15 per cent, and 
other advances that will be mentioned in the detail 
report are recorded. 

There is a scarcity of ice cream freezers, and the 
jobbers have practically none on hand. Considerable 
complaint is registered as to delayed shipments, and 
one instance in particular is where a shipment was on 
the way 28 days from the factory before reaching its 
destination. As has been previously reported, stocks of 
lawn mowers have been exhausted, but there does not 
seem to be much of a tendency to replenish them at this 
late season of the year. The farming trade is very 
good, indeed, as the farmers now have more time to 
visit the buying centers. 

While the month of July is generally a comparatively 
dull one, both wholesalers and retailers report that it 
bids fair to be the largest midsummer month in the 
history of their different businesses. In fact, one large 
merchant states that June was far ahead of any spring 
month and that July will probably equal the record for 
June. 


Agricultural Implements.—Suburban merchants con- 
tinue to send in fairly good reports, and all of them 
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Orient, India, South America and other countries. A 
local mill received recently quite a large order for gal- 
vanized sheets for shipment to Holland, this being the 
first order the company ever received from that country. 
There is some talk of higher prices on sheets in the 
near future, but it is said the leading interest is opposed 
to any higher market at this time. Prices on sheets 
are very firm, and it is said all cutting has about dis- 
appeared. 

Effective from March 21 the base price of No. 10 blue an- 
nealed sheets is 3.55c., the base price of No. 28, box annealed 
one pass black sheets is 4.35c. and for No. 28 galvanized 
sheets is 5.70c. in carload and larger lots, f.o.b. Pittsburgh 
or Youngstown mill. It should be noted by the trade that 
the above named prices are for carload or larger lots, the 
usual advances for small lots being charged over and above 
prices. 

Tin Plate—The new demand for tin plate is getting 
heavier right along and last week the American Sheet 
& Tin Plate Co. operated its mills to 96 per cent of 
capacity, while the independent tin plate mills are 
operating at 90 to 95 per cent. The demand for tin 
plate from California is especially heavy at this time, 
the fruit and vegetable crop in that state being from 
25 to 50 per cent heavier than ever known before. The 
export demand for tin plate is also active and a local 
mill booked an order last week for about 20,000 boxes 
for shipment to Japan. We note sales of 15,000 to 
20,000 boxes of stock plate at about $6.50 per base box 
at mill. Prices are very firm and it is said no cutting 
whatever is being done. 


We quote tin plate in large lots at $7.00 box, f.o.b. Pitts- 
burgh. 

New prices on terne plate, effective March 21, are as fol- 

ys: S-lb.—200 lb., $14.15; 8-Ilb.—I. C., $14.55; 12-Ib—I. C., 
; 15-lb.—I. C., $17.15; 20-lb.—I. C., $18.40; 25-lb.—I. C., 
; 30-lb.—I. C., $20.65 ; 35-lb.—I. C., $21.65; 40-lb.—I. C., 
. All f.o.b. Pittsburgh. 

Wire Products.—Two of the larger local mills making 
wire and wire nails are entirely sold up over third 
quarter and are said to have booked considerable orders 
for fourth quarter. Specifications against contracts and 
new orders received for wire and wire nails up to July 
15 by local mills are said to have been nearly double 
the amount of business received during the entire month 
of June. All the independent makers of wire and wire 
nails are strong for an advance in prices and it is 
now up to the leading interest as to whether the advance 
will be made. Prices are very firm and it is claimed 
there is no cutting any longer on coated nails. Prices 
on car loads and larger lots, effective from March 21, 
are as follows: 

Wire nails, $3.25 base per keg: galvanized, 1 in. and 
longer, including large-head barbed roofing nails taking an 
advance over this price of $1.50, and shorter than 1 in., $2.00. 
Bright basic wire, $3.15 per 100 lb.: annealed fence wire, Nos. 
9 to 9, $3.00; galvanized wire, $3.70; galvanized barbed wire 
and fence staples, $4.10; painted barbed wire, $3.40; polished 
fence staples, $3.40; cement-coated nails, $2.85 base; these 
prices being subject to the usual advances for the smaller 
trade, all f.o.b. Pittsburgh, freight added to point of delivery, 
terms 60 days net, less 2 per cent off for cash in 10 days. 
Discounts on woven wire fencing are 60% per cent off list 
for carload lots, 5914 per cent for 1000-rod lots, and 58 per 
cent off for small lots, f.o.b. Pittsburgh. 
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state that their stocks to be carried over will be lower 
than for any previous year. 
The wholesale price on tobacco transplantors is $48 per doz. 


Anvils.—Only a few anvils are being sold by mer- 
chants and they are not buying to replenish their stocks. 
Jobbers quote 80 and 100 Ib. anvils at 23c. per Ib. 


Axes.—An advance is scheduled, but notices have not 
yet been sent out. Business is very quiet. 


Babbitt Metal_—Sales made tend to cut stocks down, 
and some merchants are ordering to take care of busi- 
ness that is now coming in. 

Jobbers quote Wing’s babbitt metal at 28c. per Ib. 


Bale Ties.—Just at the moment there is a heavy de- 
mand from the farming trade and many dealers are 
ordering to replenish their stocks. The total business 
for the season bids fair to be above normal. 

Wholesale quotations on wire gage sizes, mostly in demand, 
are as follows: 9% ft. No. 15, $1.45 per bundle. 

Barb Wire.—No changes in quotations have been 
made, although there is a much better demand from 
the farming trade. 

Jobbers quote 4-point hog wire in 80-rod reels at $4.40 per 
reel, and 2-point cattle wire at $4.10. 

_Binder Twine.—In spite of the present high cost of 
binder twine, which is far above any previous year, 
the farmers are buying it freely and are paying cash 
for most of their purchases. 

The jobbers’ price on binder twine is 2114c. a lb. 
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Carriage Bolts—An advance on carriage bolts has 
been made and the jobbers’ discount to-day is around 
50, 10 and 5 per cent off list. 

Chain.—Considerable improvement is noted in the 
demand for common coil chain, and quotations are un- 
changed. 

The price of common coil chain is 6'%4c. per Ib. 

Coasters.—City merchants are still selling quite a 
number of these, and their stocks are very low. 

Jobbers’ quotations on coasters are as foilows: No. 1 
coaster, $4.70; No. 2, $4; No. 3, $4.40, and No. 4, $4.65. 

Cutlery.—For this season of the year the cutlery 
business is above normal and embraces every line. 
Stocks of pocket knives and razors are running very 
low, although supplies of safety razors can be obtained 
with a certain degree of promptness. 

Farm and Garden Tools.—Hay forks have been 
bought in comparatively large numbers lately, but 
other tools are not in very good demand. 

Jobbers’ prices are as follows: 414-ft. socket hoes, $6.75 
per doz.; cotton hoes, $5.05; planters’ hoes, $9.05; 3-tine hay 
forks, $9.54; 4-tine manure forks, $9.93; 5-tine manure forks, 
$12.03, and 6-tine manure forks, $13.78; garden steel rakes, 
14-tine, $6.92; 16-tine, $7.51 per doz. 

Finished Material.—Small structural shapes, as well 
as reinforcing concrete rods, have been bought by con- 
tractors lately in larger amounts. Although some of 
the rolling mills closed down for the hot season as 
usuai, they have been able to take care of all orders 
with a fair degree of promptitude. 


base. 


The following are present local jobbers’ prices; Steel and 
iron bars, 3.33c. base; bands, 4.03c. base; structural shapes, 
3.438c. base; plates, %4-in. and heavier, 3.63c. base; No. 10 
blue annealed sheets, 4.53c.; wire nails, $3.75 per keg base. 


Files.—No general advance has been made on files, 
but the price is expected to change any moment. 

Black Diamond files are quoted at 50 and 10 per cent off 
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Galvanized Tubs.—An advance of approximately 10 
per cent has been made that includes also galvanized 
pails and buckets. Much better business is reported. 

Jobbers quote galvanized tubs as follows: No. 1, $9.29 per 
doz.; No. 2, $10.26, and No. 3, $11.97. 

Garden Hose.—The demand for garden hose has been 
so good lately that retail merchants are carrying over 
very small stocks. 

Gas Mantles.—Considering the season of the year, 
orders received from the city and suburban merchants 
are considered very satisfactory. No changes in prices 
are reported. 

The Welsbach Co. quotations to dealers are as follows: 
No. 1 Reflex inverted mantles, $11.70 per 100; No. 107 
Reflex upright, $11.70; No. 4 upright, $9.45; No. 4 inverted, 
$9.45; No. 126 upright, $7.25, and No. 127 inverted, $7.25. 

Glass.—Considerable business is being done, but it is 
mostly for repair work that has been banked up, 
although the improvement in the building situation has 
caused many merchants who handle glass to increase 
the size of their orders. 

The William Glenny Glass Co. quotes window glass prices to 
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dealers as follows: S. S. A., all sizes, 77 per cent off list; 
D. S. A., 79 per cent off; D. S. B., 81 per cent off list. 
Hammers and Hatchets.—A general advance of 10 
per cent has been made. Sales are reported as being 
fairly good, but stocks on hand as below normal. 


Lawn Mowers.—Practically all stocks have been ex- 
hausted both in hardware and retail establishments, 
but except in the case of special orders dealers do not 
feel inclined to add to their stocks at the present time. 

Machine Bolts—Some improvement is reported on 
the eve of an advance in quotations that is approxi- 
mately nearly 10 per cent. 

Jobbers quote 34 x 4-in. and smaller at 50-10-5 per cent off 


list; larger and longer, 45-5 and 5 per cent. 

Milk Pails.—A large number of heavy tin milk pails 
are being sold and there is now not as much difficulty 
in securing these as was the case a short time ago. 


Jobbers quote as follows: 10-qt., $5 per doz.; 12-qt., $5.40, 
and 14-qt., $6. 


Nails.—While there has been considerable talk that 
the mill prices would be advanced, jobbers are still 
quoting $3.75 per keg base on wire nails and reports 
a fairly good demand for them both from the city and 
country merchants. 

Poultry Netting.—At this season of the year there is 
generally a let up in the call for poultry netting, but 
suburban merchants state that they are still selling 
quite a lot of it and have to order from time to time 
to fill their customers’ requirements. 

The jobbers’ discount on poultry netting after being galvan- 
ized is 40 and 10 per cent off list. 

Rivets.—An advance is scheduled on rivets, but has 
not yet reached here. Business is rather slow, although 
boiler and tank makers are buying more freely of heavy 
rivets needed in their particular business. j 

The wholesale discount is 65 and 5 per cent off list. 

Shovels and Spades.—Stocks of polished shovels and 
spades are almost exhausted, but there have been 
some black shovels put on the market by the Govern- 
ment which have proved to be very slow sellers. 

Jobbers quote shovels and spades at $13.50 per doz. 

Stove Bolts.—Structural iron workers have lately 
been very good customers for stove bolts, and the gen- 
eral wholesale price advance for the past week is 
around 5 per cent. 

The jobbers’ discount is now 70 and 5 per cent off list. 

Wood Screws.—An advance of 10 per cent has been 
made on wood screws, and business is only fairly sat- 
isfactory. 

The jobbers’ discount to-day is 80 and 10 per cent off list. 

Wire Cloth.—According to the report of one promi- 
nent jobbing house there was never a better demand 
for wire cloth except during the spring season. Both 
jobbers and retailers hesitate to order any stocks to 
be carried over into next year and for this reason there 
is practically little wire cloth of any kind held by these 
different merchants. 





Trade Conditions in Cutlery 





Chicago Cutlery Market 


Office of HARDWARE 
Chicago, July 19, 


‘oe is a genuine shortage of all kinds of pocket 
cutlery. Jobbers’ stocks are badly broken and they 
are making a desperate effort to obtain cutlery from 
the manufacturers. Manufacturers claim that there is 
a shortage of man power and that they are putting 
through every knife that it is possible for them to do. 
One of the largest manufacturers stated that they could 
use immediately one hundred good cutlers and grinders. 
In view of the large volume of orders which they have 
on hand and the acute shortage of stocks, they are un- 
able to make any promises as to future deliveries. Or- 
ders are coming in so fast that there is every prospect 
of a greater shortage in the fall. Manufacturers state 
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that they have considerable number of blanket orders 
on hand from the jobbers to ship anything available in 
the various classes of pocket cutlery. 

The advance of 15 per cent put into effect last week 
has been increased by some manufacturers to 20 per 
cent, but even at the advanced prices, there is no letup 
in the buying. 


Safety razors and o!d style razors are moving well 
and it is noticeable that the high priced sets and razors 
are in greater demand and the cheaper grades are mov- 
ing rather slowly. 

Deliveries on scissors and shears from the manufac- 
turers are improving. 

Sales on nickel silverware and silver plated ware, 
even at the advanced prices, continue to be very satis- 
factory and jobbers state that they are booking very 
satisfactory orders for immediate and future delivery. 


Jack Knives.—American two-blade standard gauge pocket 
knives, length 3% inches, stag or wood handles, $6.75 per 
dozen, net, f.o.b. Chicago. Above are steel lined and black 
inside and with steel bolsters and no cap. 

Length 3% inches, stag or wood handles, $11.50 per dozen 
net, f.o.b. Chicago. Above are brass lined with nickel silver 
bolsters, caps and shields and clean inside. 

Length 3% inches, stag or wood handles, $17.75 per dozen 
net, f.0.b. Chicago. Above have two cutting blades and one 
patented punch blade. They are brass lined with nickel 
silver bolsters, caps and shields. 

Length 3% inches, stag handles, “Boy Scout" pattern 
pocket knives, $19.80 per dozen net, f.o.b. Chicago. Above 
have one cutting blade, one patented punch blade, one can 
opener blade, and one combination screwdriver and bottle 
cap opener blade. 


Butcher Knives.—Standard beech handle, American-made 
butcher knives, ‘‘fully guaranteed.’’ Three brass saw screw 
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rivets in handles. 6-in., $3.50 per dozen, net - b. Chicago; 
7-in., $4.50 per dozen, ‘net. f.o.b. Chicago; 8- $5.25 per 
dozen, net f.o.b. Chicago. Standard patterns iil knives, 
75e. to $2.00 per dozen f.o.b. Chicago. 

Shears.—Standard steel laid shears, first quality, fully 
guaranteed, japanned handles, 6-in., $8.75 per doz. net, f.0.b. 
Chicago; 7-in., $9.75 per doz., net, f.o.b. Chicago; 8-in., 
$11.00 per doz. net, f.o.b. Chicago. Nickel plated handles, 
6-in, $10.25 per doz. net, f.o.b. Chicago; 7-in., $11.50 per doz. 
net, f.o.b. Chicago; 8-in., $12.75 per doz. net, f.o.b. Chicago. 

Barber shears, full nickel plated, 7-in., $11.50 per doz. net, 
f.o.b. Chicago; 8-in., $12.75 per doz. net, f.o.b. Chicago. 

Toilet Clippers.—Khedive, $1.55 per pair net, f.o.b. Chi- 
cago; Success, No. 1, $1.80 per pair net, f.o.b. Chicago; Suc- 
cess, No. 0, $1.90 per pair net, f.o.b. Chicago; Brown & 
Sharpe, No. 000, list per pair $4.00, less 25 per cent discount; 
3rown & Sharpe, No. 00, list per pair $4.00, less 25 per cent 
discount; Brown & Sharpe, No. 0, list per pair $4.00, less 25 
per cent discount; Brown & Sharpe, No. 1, list per pair, 
$4.00, less 25 per cent discount. 

Razors.—Old style open blade type. with rubber handle, 
full hollow ground, %-in., %-in., %-in., $21.00 per doz, net, 
f.o.b. Chicago. Three-quarter hollow ground, %-in., %-in., 
%-in., $18.00 per doz, net, f.o.b. Chicago. Half hollow ground, 
%-in., 5-in., %-in., $14.00 per doz. net, f.o.b. Chicago. 

Safety Razors.—Gillette Standard and vest pocket edition, 
list $60.00 per doz. 

Auto-strop standard and army edition, list $60.00 per doz. 
Above takes a discount of 25 per cent f.o.b. Chicago. 

Extra blades for above, 6’s, 50c., and 12’s, $1.00, less 25 
per cent discount per package. 

Gem Damaskeene safety razors, 1 dozen lots, $8.40 per 
dozen net, f.o.b, Chicago; 3 dozen lots, $8.00 per doz. net, 
f.o.b. Chicago; 12 dozen lots, $7.50 per dozen net, f.o.b. Chi- 
cago. Gem extra blades, lots of 1 dozen packages, $4.20 per 
dozen packages; 12 dozen packages, $3.84 per doz. packages; 
36 dozen packages, $3.60 per dozen packages. 

Ever Ready Safety Razors 1 dozen lots, $8.40 per dozen 
net, f.o.b. Chicago; 3 dozen lots, $8.00 per dozen net, f.o.b. 
Chicago. Ever Ready extra blades, standard package of 6 
blades, lots of 1 dozen packages, $3.36 per dozen packages: 
per card of 2 dozen packages, $6.72 per dozen; lots of 5 
ecards in one shipment, $6.24 per card. 

Table Cutlery.—‘‘Gross Goods,’’ standard makes and pat- 
terns, cocoa, ebony, and white wa handles, $11.00 to $33. 00 
per gross net, f.0.b. Chicago. 

Silverware.—1847 Rogers flatware, new list prices dated 
July 15th. 1919. On basis $11.00 per doz. for Teaspoons; 
on basis $22.00 per doz. for tablespoons, less 50-10-5 per cent 
discount. 

Oneida Community teaspoons, $4.40 per doz. net, f.o.b. 
Chicago; tablespoons, $8.80 per doz. net, f.o.b. Chicago. 

Solid handle knives and flat spoon handle forks, six knives 
and six forks in a set, $8.60 per set net, f.o.b. Chicago. 

Nickel Silverware.—Teaspoons, $13.40 per gross net, f.o.b. 
Chicago. Tablespoons, $26.86 per gross net, f.o.b. Chicago. 
Medium knives and forks. six knives and six forks in a set, 
$3.50 per set net, f.o.b. Chicago. 


Boston Cutlery Market 


Office of HARDWARE AGE, 
Boston, July 19, 1919. 
HE pocket knife manufacturers have not changed 
their prices as yet, although they are momentarily 
expected to do so. Those making steel table cutlery, 
however, have marked their prices up 10 per cent all 
around. Sentiment here is that this advance will be 
followed by a similar one on all other kinds of knives 
because of the position of the manufacturer. He has 
been obliged to shorten his working hours and to ad- 
vance wages. In addition his help is so well organized 
and restless it is practically impossible to keep output 
up to anything like a normal basis. 
Retail hardware dealers report the demand for cut- 
lery in general as only normal or slightly less so. In- 
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dividual things in this line, however, are perhaps selling 
unusually well, such as knives used on vacation trips 
and in camps. Everybody appears willing and anxious 
to get in supplies and some excellent business has been 
booked this month by the jobbers for delivery as soon as 
possible. There is nothing in the situation here that 
even suggests lower prices or an improvement in the 
supply situation for some time. 

Snips.—Trimmer, No. 12, 97c. each; No. 10, $1.58; No. 9, 


$1.72; No. 8, $1.95; No. 7, $2.45. Dental snips, No. 0, $9.80 
doz.; No. 1, $10.75. 


Scissors.—Heinisch and Wiss goods, standard embroidery 
(two sharp points), 3-in., $8.85 list per doz.; 3%-in., $9.20 


4-in., $9.50. Standard ladies’ (one round and one sharp 
point), 4-in., $9.50 list per doz.; 5-in., $10.10; 6-in., $11.40. 
Pocket (two. round points), 4-in., $8.85 list per doz.; 4%-in., 
$9.20; 5-in., $9.50. Buttonhole, 4%-in., $11.40 per doz. Mani- 


cure, 3 1/3-in., $12.65 per doz. Nail, 3%-in., $12.65 list per 
doz. 

Shears. —High-grade japanned. 6-in., $8.60 per doz.; 6%-in., 
$9.20; T-in., $9.70; TM%-in., $10.25; 8-in., $10.80; 8%-in., 
$11. 35; 9-in., $13.45; 10-in., ‘$16. 70: 1l-in., $18.85; 12-in., 
$20.45: 13-in., $22.60. Popular-priced goods (warranted), 
all sizes, $4 per doz. Low-priced goods, all sizes, $2 per doz. 

Knives.—Butcher knives, standard make, = in., $4 per doz.; 


7-in., $4.80; 8-in., $6; 9-in., $7; 10-in., -50; 12-in., $11; 
14-in., $14. 
Pocket Knives.—Standard make, $7.50 to $9 per doz. 


Hair Cutters.—Popular kinds, plain cases, Tic. and $1.50 
each. Fancy cases cost more. 

Safety Razors.—Gilette regular, sets, $5; traveling sets, 
$16 to $27, less, 25 per cent discount; Auto-strop, regular 
sets, $5; less, 25 per cent discount; Gem, $1 sets, $8.40 in 
dozen and $9 in less than dozen lots; Ever-Ready sets, 
$8.40 in dozen and $9 in less than dozen lots. 


Twin Cities Cutlery Market 


St. Paul and Minneapolis, July 18, 1919. 

OCKET knives and razors still continue to be the 

leading items in the cutlery trade here. It is diffi- 
cult to say which one is leading because of the heavy 
call for both of them, evidently for vacation equipment. 
Perhaps the fact that the small boy is working during 
his vacation and is able to purchase the long desired 
pocket knife has something to do with sales along this 
line. 

Safety razor blades are selling briskly. A heavier call 
is turning more and more to the safety razor instead of 
the old style straight razor. Even at the usually higher 
price:the better class of safety razor is receiving the 
preference, although some people starting on their va- 
cations prefer to buy one of the cheaper varieties. 

Many hardware dealers do not realize the value 
of proper displays of cutlery at this or any other time. 
On the other hand many of the leading dealers take par- 
ticular pains to show up cutlery, as it is seasonable, and 
find that their profits are increased accordingly. Carv- 
ing sets are still being featured by some dealers as a 
good early summer item. 

There is already being offered in this market some 
items of German manufacture in the cutlery line. A 
general tendency however among the buyers is to keep 
away from goods of this description and to give the 
preference to the American-made line of cutlery. They 
express themselves as well satisfied with the American- 
made goods and indicate a determination to continue to 
follow up this policy. 








TRADE CONDITIONS IN 


Paints, Oils and Colors 








Office of HARDWARE AGE, 
Boston, July 19, 1919. 


S was anticipated a week ago, prices for mixed 
paints, generally speaking, have been advanced 
25c. per gallon by the wholesaler and hardware jobber. 
There are, however, a few exceptions. One of the 
largest wholesale houses here, Gould & Cutler, is quot- 
ing prices on the old basis, the explanation being the 
firm had such favorable and long-time contracts it did 
not feel justified in revising its list at this time. In 
addition, there are a small number of manufacturers 
who hope, by maintaining the old standard of prices, 
to increase their sales. A feature of the paint busi- 
ness since Jan. 1, however, has been that cheap goods 
have not sold as well as might be expected. In ex- 
plaining conditions, the manufacturers say the average 
person, making up his mind he is going to paint, fig- 
ures that so long as all grades of paint are high, it is 
cheapest in the end to use the best money can buy. 
The past week weather conditions have been de- 


cidedly unfavorable for the consumption of paint, most 
of the days being dark, sticky or rainy. Business, 
according to wholesaler, "jobber and retailer, has held 
up remarkably well, however. According to the big 
fellows, their sales this month to date are considerably 
larger than those for the corresponding months in 1913, 
1914 and 1915. It looks more and more as though busi- 
ness would continue good right through the summer 
and that this will be one of the years when there will 
be no break between the so-called paint seasons. The 
large contractors, or master painters, have not become 
a market factor, but certain conditions suggest they 
should be before the passing of summer. So far as can 
be learned there is no scarcity of goods anywhere and 
the only reason some retail concerns are not getting 
goods faster than anticipated is that shippers have more 
business than is generally realized. It should be stated, 
however, that express company service is exceptionally 
poor. Paint houses will put in an order for this or that 
express company to call for goods, but the carriers may 
or may not do as requested. 
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Brushes.—Aside from a slowing up in the movement 
of brushes out of retail hands the brush situation re- 
mains as heretofore. The manufacturers are all busi- 
ness, however, but on other lines than paint brushes. 
So far as is known, the latter have not changed their 
attitude regarding next season’s prices, although it is 
reasonable to expect them to, if labor conditions should 
warrant. 

Dry Colors.—Comparatively little is doing in dry 
colors. In fact, this department is one of the quietest 
in the paint market. Almost nothing is said here in 
regard to foreign goods being imported, but almost 
everybody admits they expect some will be. The trade 
is hoping that Congress will take some measures to pro- 
tect the American industry which handled the rather 
delicate situation during the war so successfully, but 
we hear of no local parties participating in any move- 
ment in this direction. Local supplies of dry colors are 
comparatively small and prices hold very steady. 

Barrel Lots—Plaster of paris, $4 to $4.25 per bbl.; whit- 
ing, commercial (bolted), 2c. per lb.; whiting, gilders’, 2c. 
per lb.; dry zinc (American), 20c. lb.; lamp black, bulk. 
15¢c. Ib.; lamp black, in 1-lb. packages, 19¢c.; raw and burnt 
umber, 9c. to 12c. lb.: raw and burnt sienna, 15c. to 17c.: 
Prince’s metallic brown, 34c.; yellow ochre, 344c.; Venetian 
red, 2%c. Ib. i“ y 

Pound Lots—Paris green, in 1-lb. packages, 50c. lb.; in 
14-lb. packages, 51c. Ib.; in %4-lb. packages, 52c. Ib.; ultra- 
marine blue, 24c. Ib. 

Glue.—If the paint trade was dependent upon sales 
of glue for bread and butter they would starve to 
death. Not only is the demand very light, but the sup- 
ply in distributing hands is larger than desired and it 
will take a considerable amount of consumptive buying 
to put the market on a firm foundation. Because of the 
high cost of goods in stock, distributors do not feel they 
can lower their prices. 

Glue, ground, 14c. per Ib.; 
net, 37c. Ib. 

Lead.—The market for pig lead has advanced 35 
points to 5%c. per pound, a new high record for this 
movement, since last reports, which indicates that the 
paint trade will be obliged to raise its price for lead in 
September, provided, of course, the pig lead market 
does not decline to a 514c. basis in the meantime. The 
chances strongly favor a further advance in pig lead, 
rather than a decline. 

White. in oil and dry. 12%4-lb. kegs, 13%c. lb.; 25 and 
50-lb. kegs. 1314¢.; 100-lb. kegs and larger, 13c.; for 500-Ib. 
lots and over deduct 5 to 10 per cent. Dry red lead and 
litharge, 1214-lb. kegs, 13%4c. Ib.: 25 and 50-lb. kegs, 13\c.: 


plate, 35c. per lb.; clear bon- 
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100-lb. kegs and larger, 13c.; red lead, in oil, 121%4-lb. kegs, 
14c.; 25 and 50-lb. kegs, 13%¢. ; 100-lb. kegs and larger, 
13%c. lb. Orange mineral, 1214-lb. kegs, 13%c. lb.; 25 and 
50-lb. kegs, 1344c.; 100-lb. kegs and larger, 134c. 

Oils, ete-—Another advance in linseed oil prices, 
amounting to 6c. per gallon, is recorded this week, 
making the gross advance during the past fortnight 
3lc., and since June 1 about 61c., and since May 1 66c. 
Unfortunately, from the viewpoint of the consumer, the 
end of the advance is not in sight, for the crushers 
are still of the opinion oil is going still higher before 
there is a reaction, and they certainly ought to know 
what they are talking about. Oil prices have passed 
beyond the attractive basis of the average retail hard- 
ware dealer. He is not buying any more oil than he 
gets orders for, fearing he might get caught with high- 
priced goods on hand when the drop, if there is one, 
comes. Instead, he is buying and has been buying 
mixed paints more freely than he otherwise might. 

Last week we reported a drop of 12c. per gallon in 
the local price of turpentine. Since then the market 
has recovered this loss and more too, the exact recov- 
ery being 16c. Local paint houses are thoroughly dis- 
gusted with the turpentine interests, saying business 
conditions in this country do not warrant an advance in 
prices, and that the higher prices unquestionably are 
the result of hopes by the manufacturers that Germany 
will shortly be in the market for large supplies. The 
trade here does not object to the idea of soaking the 
German, but feels that if such is the desire of the man- 
ufacturer, he should make a special export price to fit 
the case and not squeeze the domestic consumer, who has 
paid war-time prices without a murmur of protest. In 
other words, the trade here feels the turpentine inter- 
ests are overdoing things, and for that reason it is in- 
clined to discourage consumers from buying rather than 
hustling to boom business. Kerosene has been marked 
up le. per gallon locally. 

Castor oil, $2.30 per gal; cylinder oil. 50c. gal.: gasoline, 
50 gal. or more, 25\4c. gal.; kerosene, 50 gal. or more, 16c. 
gal.; lard oil, $1.80 gal.; alcohol, denatured, 449c. gal.; wood, 
$1.40 gal.; linseed, raw, in barrel lots, $2.31 gal.; in 10-gal. 
lots, $2.36; in 5-gal. lots, $2.88; in 1-gal. lots, $2.41; boiled, 
in barrel lots, $2.20 to $2.31 gal.; neatsfoot, $1.85 gal.; 
sperm, $2.30 gal.; paraffin, 35c. gal.; floor oils, 50c. gal.; 
turpentine, $1.28 gal. in barrel lots: in 10-gal. lots, $1.33; in 
5-gal. lots $1.35; in 1-gal. lots, $1.38. 

Shellac.—The general asking price for average grades 
of shellac gums continues $1.25 per pound. The better 
grades, however, are commanding more money, small 
individual sales being reported since last report at as 
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high as $1.50. Local supplies are smaller than ever, 
and the market will be virtually cleaned up before new 
stock arrives from Calcutta. 

Sundries.—The leading feature of the sundries mar- 
ket during the past week has been the advance and 
strength of putty prices, the direct result of the sky- 
rocketing of oil values. Local interests are frank to 
admit that still higher prices for putty are very likely, 
as the margin of profit, even at to-day’s prices, is excep- 
tionally small. Oxalic acid is cheaper, now being quoted 
at 35c. per pound. The local paraffin wax situation is 
much firmer than it was July 1. The manufacturing 
interests apparently have realized they were cutting off 
their own nose in slashing prices and have discontinued 
the practice. The market has settled down to a 9%%c. 
basis for 118-20 melting, and business has improved as 
a result. 

Putty (best), in 125-lb. drums, 8c. Ib. ; commercial putty 
(in drums), 6c.; floor waxes, 45c. per lb.; paraffin wax in 
225-lb. cases, 118-20 melting, 914c. Ib.; 123-25 melting, 9'4¢. ; 
128-30 melting, 10%4c.; crude wax, 7c. per pound. Paint re- 
mover, $2.50 list; oxalic acid, 35c. per pound. 

Varnishes.—The demand for varnishes of all kinds, 
and especially the better grades, continues above normal 
for this season of the year. Prices are extremely strong 
and there is more or less unauthentic talk of an advance 
in prices based on the cost of raw materials. The con- 
servative paint element, however, do not see how prices 
can go up until fall, at least. 


Chicago Paint Market 


Office of HARDWARE AGE, 
Chicago, July 19, 1919. 


EARLY all of the large manufacturers of paints 
N and varnishes have sent out general notices to the 
trade announcing an advance in price on mixed paints. 
The increase in price is approximately as follows: 
House, porch, graphite and carbon paints, twenty-five 
cents a gallon. Inside floor, flat wall, barn and second 
grade house, fifteen to twenty-five cents. Industrial and 
other lines proportionately. 

The fact that the increase in paint prices has been de- 
ferred so long is an indication that the manufacturers 
generally were anxious to protect their trade, but the 
limit has been reached and they arrived at the decision 
that higher prices must prevail at once. 

Manufacturers of paint claim that business is brisk 
and the great problem now on hand is to ship orders on 
schedule time. It appears that the move to “paint up” 
old buildings, plants and other structures started with 
the negotiations for ending the war, and has continued 
with increasing force ever since. Paint dealers and 
master painters also report considerable movement in 
paint intended for new buildings, as well as a marked 
increase in sales for paints and varnishes for improve- 
ment work. 

Real estate men are urging owners of property that 
are offered “For Sale” to paint them and make a good 
return on the improvement. 

Advances on flaxseed evidently have not reached the 
limit and seed touched the high mark of $5.71 per bushel. 
The demand for oil is increasing and crushers are ship- 
ping as fast as they can produce and are far behind 


with orders. 

Brushes.—Naturally with the great amount of painting 
being consumed, the demand for brushes would be unusually 
heavy and manufacturers report one of the most satisfactory 
seasons on record. Prices on brushes are not likely to be 
any lower and it would not be surprising to see them go 
higher. Dealers evidently are depending on the jobbers to 
carry their stocks, as they are coming into the market 
nearly every week to replenish them. 

Mixed Paints.—Dealers who felt a little earlier in the 
season that prices on mixed paints were too high and put 
off ordering expecting lower prices, now are confronted with 
an advance of at least twenty-five cents per gallon. It is 
reported that some manufacturers will make an advance to 
exceed the above amount. Manufacturers of mixed paints 
are working full force and are unable to supply the demand. 

Linseed Oil.—The supply continues short and there is no 
desire to get new trade on the part of many of the crushers. 
The demand for oil is increasing daily and crushers are 
shipping as fast as they can produce. Oil took another ad- 
vance of five cents per gallon this week. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure linseed oil in barrels, single barrel lots, raw, $2.42 per 
gal.: boiled, $2.44 per gal.; 5 to 9 barrels, one delivery, raw, 
$2.30 per gal.; boiled, $2.32 per gal.; 10 bbls. or over, one 
delivery, raw, $2.18 per gal.; boiled, $2.20 per gal. 

Turpentine.—There are brokers who maintain that this 
year’s production will be equal to the domestic demands, al- 
though the contrary opinion is held by the producers. Con- 
sumers of turpentine are buying from hand to mouth and 
only in such quantities as to meet their immediate require- 
ments. An advance of 14c. per gallon is noted this week. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure turpentine, in barrels, $1.21 per gal. 

Denatured Alcohol.—There is an increasing demand for 
denatured alcohol. Jobbers report that they have good 
stocks on hand and are able to fill all orders promptly. The 
producers have booked very satisfactory orders for future 
delivery. Prices remain unchanged. 
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We quote to retailers f.o.b. Chicago: 180 deg. denatured 
alcohol, in barrels, 50c. per gal.; 5 and 10 gal. kegs, 20c. per 
gal. higher; 1 gal. cans, 25c. per gal. higher, which price 
includes containers. Where sold in bulk in less than barrels 
the price is 10c. per gallon more, with extra charge for the 
cans. 

White Lead.—Sales in this market are reported good and 
there has been no mention at this time of an advance. The 
present high cost of linseed oil has given some the impres- 
sion that this market would follow. However, manufac- 
turers desire to live up to their announcement to hold prices 
steady until November 30th. 

,We quote to retailers, f.o.b. Chicago: 100-lb. kegs, per Ib. 
13c. in quantity; single kegs, $13; 50-lb. kegs, per Ib., 13\c. 


in quantity; single kegs, $6.75; 25-lb. kegs, per lb., 14%4c. in 
quantity; single kegs, $3.45; 12%-lb. kegs, per Ib., 13%e. in 
quantity; single kegs, $1.80 (500-lb. lots or more, 4c. per 


lb. less). 

Shellac.—The market on shellac is practically the same as 
last reported. There is a very limitéd supply of shellac in 
this country and dealers are not accepting orders for de- 
livery before October or November. 

We quote to retailers, f.o.b. Chicago: Pure white shellac 
(4-lb. goods), in gallon cans, $4.75 per gal.; pure orange 
shellac, $4.65 per gal, 


Twin Cities Paint Market 


St. Paul and Minneapolis, July 18, 1919. 


HERE seems to be practically no diminution in the 

call for paint and paint materials. The advent of 
the mid-summer season with the accompanying amount 
of fall insects which usually are considered detrimental 
to painting does not seem to slow up this class of work 
to any degree whatever. Painters are all as busy as 
they can be, and could have considerably more work 
than they are doing at present, if they were able to 
accomplish it. Skilled workmen along this line are 
extremely scarce and very much in demand. Those 
who are working at this class of work are reaping a 
rich harvest owing to the long daylight hours in which 
they can put in so much overtime. 

Wholesale paint houses are, many of them, working 
overtime to begin to keep up with their orders both 
from city and country dealers. The interesting feature 
of the paint situation this week is the steady advance 
on bulk turpentine and linseed oil, although the latter 
is easily in the lead for higher place. Some whole- 
salers have already announced a change in price of 
paint, others are still delaying this move for one reason 
or another. It is bound to come, however, with the 
extremely high price that linseed oil is being quoted. 


Mixed Paint.—There seems to be no falling off what- 
ever in the sales of mixed paint, either in small quan- 
tities or in heavier quantities for housework. The 
price is very strong, and, undoubtedly, will be advanced 
as a general thing in the very near future. Some job- 
bers and manufacturers have already announced an 
advance in some markets, although there has not been 
very much of a concerted move along this line. 

We quote fro ‘al jobbing stocks: sady ixe ai é 
$0.56 co 6h46 ger Gok ae Beek cee tee ee eas 
to $2.50 per gal.; metallic paint in red, per pound, at 2 
to 2%e. 

_ Linseed Oil.—Linseed oil has taken another advance 
since last week, and the present price is the highest it 
has ever been. This will tend, of course, to reduce sales 
to some extent, but so far does not seem to have any 
effect on the local market. 

We quote from local jobbers’ stock: 
barrel lots at 
$2.35 per gal. 

White Lead.—There has been no change in the price 
of white lead and sales are at a rather low point. The 
tendency here, as evidently elsewhere, is to use a very 
little white lead and a considerably larger quantity of 


" Raw linseed oil in 
$2.33 per gal.; boiled linseed oil in barrel lots, 


the ready-mixed paints and paint materials. Prices 
show no change. 

We quote from local jobbing stock: White lead in 100-Ib. 
lots at $11.81 per ewt. with the usual differentials for size 


of package and quantities. 

Turpentine.—There has been three or four advances 
of turpentine during the past week, and turpentine now 
is at the highest point it has been in the history of 
price records. The call still remains very good, with 
plenty of stock on hand to meet any demand. 

We quote fro local jobbers’ stock: Turpentine ji yarre! 
we. a ets cg oy er toch Turpentine in barre! 

Denatured Alcohol.—The call for this material shows 
some increase with the increase in paint work, with 
price still holding steady as previously quoted. 

We quote from local jobbing stocks, 180 deg. denatured 
alcohol, barrel lots, at 50c. per gal. 

Shellac.—Shellac is also maintaining its high market 
price and call is for smaller quantities, but totals are 
running fairly heavy. 

Steel Wool.—Steel wool is still very much in demand, 
with paint work at its high mark. Prices are holding 
steady and strong, with the last advance as noted. 
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Pushing the Toy Department—Good Ads on Refrigerators and Oil Stoves— 
The Housewives’ Declaration of Independence 


By Burt J. PARIS 


Recognition for the Toy Department 
No. 1 (2 cols. x 7 in.) 
ARDWARE men are recognizing the fact 
H that toys are a bigger proposition than ever 
before. The word “toy” is no longer as- 
sociated only with gimcracks and Christmas 
stockings. Toys of to-day have been placed on an 
educational basis and, as a result, the toy depart- 
ment has come into its own. 
Here is a toy ad used by the Pennsylvania 
Hardware & Paint Company, Pittsburgh, Pa. It 
was published in the current issue of the firm’s 


1—Good talk on toys 


Rae 





IN OUR TOY 
DEPARTMENT 


Good, Dependable American-Made 
Toys Are Arriving Daily 


Your boy likes to ride a bicyele. 
Let him. It’ll do him a world of 
good. Come in and compare our 
quality and price with others you 
have seen. 





i BALL BEARING ROLLER 
SKATES 


| 
Union Hardware Company's 
best ball bearing Skates in 2 sizes 
‘We can fit the baby and the older 
FOR OUR KIDDIES 





Boy as well. Per pair, $3.00. 


Bring them in and let them ride 
on our Sammee Kars, Velocipedes, 
All sizes. 


ete. All prices. 





Have you seen the DOLLS made of metal? Body 
<nd head made of brass. Looks e xactly like a very 
nigh grade composition doll, But—they are abso- 
iutely inde etructible.....4 66s ass 


$2.00, $2.25, $2.50 and $3.00 
@ PENNSYLVANIA HARDWARE & PAINT CO. 
IIIA SINAN MIN oye 








TIONG 


The Drudgery of Shopping 
is Unnecessary 


IF YOU STICK TO TRADE MARK GOODS. 


Read carefully the advertising pages of your favorite 
magazine and when you have found what you want go to 
your local store and ask for it. You don’t have to question 
either quality or price; the mere fact that it is advertised in 

a standard magazine is a sufficient guarantee of both. The 
magazines exist only as they give publicity to articles of 
established merit. 


THE QUALITY GROUP OF MAGAZINES 


for June advertise the following: 





















Hoover Vacuum Cleaners 
Duplex Fireless Cookers 
-Mace Refrigerators 

Hoosier Kitchen Cabinets 
Conservo Cookers 

Hill Dryers 

Witt’s Ash Cans 

Mirro Aluminum 

Detroit Gas Ranges 

All of which we carry in stock 





“The House of Trade Marks” 


Ward's, 


Hox MT VERNS 


2—Reasons why advertised goods should be preferred 








attractive store paper, ““Penn-Ware News.” Notice 
the articles grouped under the heading of “toys.” 
That is an indication of the status of the toy 
business of to-day. Toys are no longer trash; 
they are solid, substantial items in demand dur- 
ing every month of the year. 

Emphasis is laid upon the fact that the toys 
arriving at the Pennsylvania Company’s store are 
American-made. “American toys for American 
youngsters” is a good line of argument for any 
hardware man. 

Get after the toy business in your town. 
see some more toy ads. 


Let’s 
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Our Refrigerators 


FROM THE J. G. DEPREZ (O.'S BIG BUSY STORE 


Have made a wide and favorable reputation 


by their convenient, sanitary arrangement 
and ice conservation. 

of sturdy, air-tight construction, they keep your food fresh 
and wholesome—preserved by an. even temperature. 

Don't put up with a make-shift ice box or worn out reftigera- 
tor. The ice they waste would soon pay for one of our modern 
and scientifically designed refrigerators: - 


Several different sises and modets that range im price from $12.00 
We bave a full line on display, and invite your inspection 


THE J. G. DePREZ -CO. 


18.20 PUBLIC SQUARE Sheibyville’s Greatest Store 


up 








4—A ppeals to every pocketbook 


A Corking Argument 

No. 2 (2 cols. x 6 in.) 

ERE is an ad worthy of your very special 

attention. It is one of the strongest and most 
succinct arguments for advertised goods which we 
have noted for some time. The angle of pre- 
sentation is new and convincing and has behind 
it facts recognized by every discriminating shop- 
per. 

The value of the argument is made greater by 
the reference to current magazine advertising and 
the list of items carried by Howard’s, Mt. Vernon, 
N. Y., the firm sending us this unusual ad. 

Our only criticism is of the line, “The Quality 
Group of Magazines.” We believe it would have 


3—Taking a fall out of the old wood burner 





D0 YOU USE IGE SKATES IN THE SUMMER? 
Why Don’t You? 
00 YOU USE A HEATING STOVE IN THE SUMMER? 


Why Not? 


00 YOU COOK ON A HOT STOVE IN THE SUMMER? 


Why Do You? 
Why use a hot wood stove in the summer when you can cook 90 a 
QUICK-MEAL OIL Stove with so much wors comfort? | 


! 
| | | Get a QUICK-MEAL Oil Stove—the stove that burns ordinary coa! | 
oil 
QUICK-MEAL—the oil stove that*makes 00 smoke, a0 smell, a0 


QUICK-MEAL Oil Stove—the ever ready stove; the safe stove; the } 
economical stove (note the short hood, the wick is only six inches | 
from the grate) . the stove that will make summer cooking less irk. i] 
soma, | | 

! 


We stock the QUICK-MEAL in the following sizes 




















| 
| 
| Two Burners (wickless)....... } 
| | 
| | OVENS—oné and two burners, plain and glass doors | } | 
to 95.50, 1} | 
| | an 
A ALATTLLE EEE I 





~ It will be our pleasare to show 
EY-CLAR you'the many advantages of the EY-C 
WE NbN === Dea 
ere +S we expect @ call today? ‘ — 
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been better to have listed the actual magazines 
belonging to the designated group. While, to be 
sure, publicity is given this phrase by each of 
the magazines in question, we feel that it is a 
phrase better known to advertising men than to 
the consumer who thinks of periodicals as sepa- 
rate units. 








The Housewives’ Declaration of Independence 


Tn the course of human events through the inventive genius 





of the race, it has become no longer necessary for us to slave over 
household duties, and ve insist that our husbands provide us with 
all the time and step-saving devices which their ingenuity has pro- 
duced. We gratefully. acknowledge the superiority of intellect 
that has given to the world so many wonderful labor lessening in 
ventions; but we demand that from this day, July 4th, 1919, they 
be severally and ‘collectively‘ dedicated to our wifely comfort 
We hold these truths self-evident—that all women are erea- 
ted tne equal of men, in their right to enjoy life, liberty and the 
_Pursuit of happiness, and that no nvere map shall, from this day 
and date, ever again bind us to the degrading conditions of the 
past To secure these rights unto themselves, men have risen ia 


kingdoms and 


arms and overthrawn principalities and it is tume 
that we women, the mothers of the human race, demand a just re- 
gard fo. our long snffeting endurance. We no longer, in the insti 
tution of the home, consider ourselves as the governed, but possess 
equal rights with our husbands m the administration of the house- 
hold and must refuse to recognize the dictates of manly authority 
Prudence, indeed, if no other consideration on the part of our huss 
bands (there always remain’ the threatening possibilties of Reno), 
wil protect us in the assertion of our liberation from the petty 
annoyances and Jrudgery of housekeeping, and no male of the spe- 
cies will'dare deny us. A long train of abuses has at last awak- 
ened us to the knowledge of our unmerited menial position and 
our long suffering patience has been exhausted. .The history ot 
the world gives repeated instances of the dire results of womanly 
impatience and we say to mankind, “Beware!” 
There has. been invented some little article or machine to re 
Neve us af the grinding hardship of almost every household task, 
! for our daily com 


and we msist that they be forthwith provide 


fort and pleasure. Men will find that, wha 





er the cost in dot 
lars and cents, it will be returned to them a thousand-fold in the 





luxury of living in homes made b er and happier by the pres- 


ence of contented women, dwelling in the midst of a land o 





petual honeymooning and sunshine. Husbands, fathers, brothers, 
sons— t is for you to decide.+ 


THE HOUSEWIVES OF AMERICA 





Mr. Man---It is Up to You 


We carry in stock every time and step-saving device invented 
for the pleasure and comfort of the REAL head of the household 
and invite your inspection 

CONSIDER YOUR OWN PERSONAL COMFORT 
and’invest. The returns will be the largest you have ever receiweed. 

CELEBRATE THE FOURTH 
*y presenting your wife with a Hoosier Kitchen Cabinet, a New 
Idea Washing Machine, a Hoover Vacuum Cleaner, a Mace Re- . 
frigerator or any orte of the hundreds of other Trade Mark hou--- 
keeping necessities that we can demonstrate to vou 








The Home of One Price, One Quality Merchandise 


WE CLOSE ALL DAY TOMORROW 


oward's 


E Owa rad 35 














5—Illustrating the advertising value of an event 


Snappy Talk and Good Display 
No. 3 (3 cols. x 7 in.) 
B. KNIGHTEN of the Blakey-Clark Hardware 
* Co., Ennis, Texas, sent us this ad, which may 
be termed a piece of real sales publicity. 
The heading is cleverly worded and makes the 
housewife see very forcefully the folly of using 
a stove in the summer that adds to the heat sup- 


plied by Nature. 
We think, however, the last line in the heading 
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would be improved by changing the word “hot” 
to “coal,” or “wood.” Any stove must be hot to 
cook but the point of difference is that the coal 
or wood stove is hot all over while the oil stove 
is “hot in the cooking spot.” This phrase, by the 
way, makes a pretty good slogan for an oil stove 
—what do you hardware men think? 


Appealing to Every Family 


No. 4 (8 cols. x 9 in.) 

HIS ad was used in the current number of 

“Dep’s Pep,” that live store paper published 
by the J. G. DePrez Co., Shelbyville, Ind. The 
advantage of an ad of this kind is that it appeals 
to every reader of the paper. It brings inquir- 
ies from every type of purchaser which the 
specialized refrigerator ad fails to do by reason 
of price quotation. 

Of course, this does not mean that it is pos- 
sible or even desirable to make blanket appeals 
on all classes of goods but it is a good plan to 
run occasionally an ad of this type which shows 
the reader that you are prepared for every pocket- 
book. 

The cut used is exceptionally attractive and it 
makes possible a very forceful display in 3-col. 
space. We would not advocate using a similar 
cut in less than 3-col. space. 


Lots of ‘‘ Pep’’ Here 
No. 5 (2 cols. «# 16 in.) 
OWARD’S rings the bell again with this ad. 
Although the Fourth is past and gone, this 
ad is valuable because it shows you what can be 





Hardware Age 


done by taking advantage of timely subjects. 
Just now we have the R-34 and the fourteen points 
of the covenant, prohibition and numberless other 
topics that can be turned to advantage in an ad- 
vertising way. One chain store organization 
made use of the fourteen points with a window 
display entitled, “The 14 Points of Economy.” 
There is one sure way to keep your advertising 
fresh and attractive—keep sandwiching in now 
and then an ad based on some timely topic or 
event. 

Read ‘this “Declaration of Independence” and 
then note how the advertiser loses no time in ty- 
ing up the thought tight with such articles as 
kitchen cabinets, washing machines, vacuum 
cleaners, refrigerators, etc. 


This copy is so good that it ought to be re- 
arranged with the Fourth of July thought left out 
and used again. It’s the kind of copy that makes 
the housewife dissatisfied with old-time methods 
and the man of the house sit up and take notice. 


Fourth of July Ads 


WE. received quite a number of Fourth of July 

ads and they all were clever pieces of pub- 
licity. The Carlisle Hardware Company, Spring- 
field, Mass., featured auto lunch equipments for 
the Fourth of July tour and the George H. Minier 
Hardware Company, Augusta, IIl., took the Fourth 
as the time to begin the campaign against flies in 
dead earnest. The thing about these Fourth ads 
we liked best was the spirit of timeliness and 
therefore the resultant news value. 


Peterson for a “League of Common Sense” 


Editor, HARDWARE AGE, 
New York City. 


Dear Editor: 


I read your story 
29 


About Business Bolshevists 
29 


But you only hit 
$2? 
The common rabble 
29 


And completely overlooked 
27 
The Lenines and Trotzkys 
$2? 


Who organize the bourgeois 
$?? 
And cop the cash 
$?? 
They are the vampire breed 
$?? 
Of Business Bolshevists 
$?? 
And their popular game 
29 
Is to promote 
A co-operative scheme 
$?? 
Consisting of an idea 
29 
And some shrewd stock salesmen 
$?? 


Who for twenty-five per cent 
29 


Of the stock subscriptions 
29 


Can make the jobber 
$2? 

And the manufacturer 
29 


Look like Kaiser Bill 
29 


And persuade the retailer 
$?? 
That the way to get rich 
29 
Is to disorganize present channels 
29 
Of hardware distribution 
2? 
And buy stock 
$2? 
In the co-operative scheme 
29 
So the captivated retailer 
29 
Swallows the bait 
$?? 
And puts up his dough 
$77 
Which the promoter spends 
$2? 
In further promotion 
29 
And when the company 
2° 


Is well promoted 
29 


_ The promoter finds 


$2? 


His cash is low 
$2? 


So he keeps promoting 
$?? 


While the promoting is good 
22 


And then they hold a post mortem 
; 29 


And the business coroner 
Says the business died 
29 


Of organization expense 
$?? 
And the promoter mourns 
$?? 
While the investor grieves 
2? 
Which is quite different 
$?? 
As you well know 
$?? 
So, won’t you please 
$2? 
Tell the retailers 
$2? 


To form a League of Common 
Sense 


$$$ 

That will forever boycott 
$$$ 

The Vamping Bolshevist 
$$$ 


Yours very truly 


$$$ 


$3$ 
By R. A. Peterson, 
Assistant Secretary, 
Wisconsin Retail 
Hardware Association. 


RAPS. 


Reading matter continues on page 86 
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McKINNEY HARDWARE 


Sor garage doors 








OUTSIDE VIEW INSIDE VIEW 


Keeping the garage warm 
in zero weather 


is in all probability the garage owner’s most trying prob- 
lem—a problem you are called upon to solve every time 
a customer comes to you for garage door equipment; for 
we all know, that regardless of the heating equipment, a 
close-fitting weather-tight entrance is the key to a warm 
garage. 

For this reason, if for no other, garage door hardware 
should not be selected in a hit-or-miss way. Sell Mc- 
Kinney Sliding-Folding Garage Sets No. 9007 and you 
eliminate all element of risk, for McKinney-hung Sliding- 
Folding doors close absolutely weather-tight, fitting 
snugly at the meeting stiles and jambs. 

You will thank your lucky stars next winter that you 
sold McKinney Sliding-Folding Garage Sets this summer 
—warm garages make warm friends. 


Ask for a copy of Booklet “G1” 


Mc KINNEY MANUFACTURING GOMPANY 


WROUGHT STEEL \ BULLDERS’ HARDWARE 
McK 


PITTSBURGH, PA. 
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Products Being Placed on the Market by Hardware Manufacturers 


‘* Blackhawk ’’ Wrenches 


A new and comprehensive line of 
wrenches has recently been placed 
on the market under the trade name 
“Blackhawk.” This line, made by 
the American Grinder Mfg. Co., Mil- 
waukee, is noteworthy both for its 
completeness and excellence of qual- 
ity. It includes individual wrenches 
for every purpose, suitable for the 
motorist, aviator, motor boat owner 
and mechanic. Also it includes com- 





“Blackhawk” 


combination wrench sct 
No. 10 
bination sets specially adapted to 
various makes of automobiles. 


All “Blackhawk” wrenches are made 
from the solid steel bar, and sockets 
are machine turned and broached out, 
making a wrench that is exception- 
ally strong and accurate fitting. The 
Parker rust-proof process employed 
makes the “Blackhawk” attractive 
and very serviceable, as it can’t rust. 


Diving Submarine 


A new diving submarine boat 14% 
in. in length, most realistic in de- 
sign, which runs on the surface, sub- 
merges, straight ahead or in circles, 
has been introduced by the American 





Toyland Creators, Inc., 351-53 Jay 
Street, Brooklyn, N. Y. The _ sub- 
marine will submerge, run for a con- 
siderable distance, rise to the sur- 
face and shoot a projectile from its 
mounted deck gun. 

The boat is an ideal toy for the 
seashore, park lake, swimming pool 
or bath tub. It is known as the 
“U. S. 7” and is beautifully finished 
in battleship gray, red and black. 
All operating parts are of metal with 
a pure rubber motor which, it 1s 
advised, will last a long time. The 
boat is so constructed that a new 
rubber band of any sort can easily 
be replaced. Its shipping weight is 
12 ounces. Each submarine is packed 
in a separate carton. 


Improved Luther Tool 
Sharpeners 


Grinder 
Wis., 
in its 


Luther 
Milwaukee, 
improvements 


The 
pany, 
several 


Mfg. Com- 
announces 
“Me- 





Improved “Mechanic Special’ tool 


sharpener 


chanic Special” line of tool sharpen- 
ers. This line is made in four differ- 
ent sizes, which carry “Dimo-Grit” 
wheels, 4, 5, 6, and 7 in. in diameter. 

In the new “Mechanic Special’ line 
each machine is large enough for the 





The “U. 8S. 7” diving submarine 
Reading matter continues on page 88 
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wheel it carries, and strong enough so 
that the user should be able to wear 
out several sharpening wheels during 
the life of the machine. 

The casing is very large, and does 
not have the lugs on the outside of 
the casing to hold the front and back 
together. The handle has been greatly 
improved. It has a positive hold on 
the shaft, will nover slip, and is guar- 
anteed to last up as long as the ma- 
chine itself. A new tool rest and chisel 
and plane bit guide have also been per- 
fected. The tool rest itself is a tool 
steel rod, which can be adjusted to 
any position on the wheel desired. 
The chisel and plane guide is ma- 
chined, and will do the most partic- 
ular work on any fine-edged tool. The 
casing is oil tight, all parts being 
machined or dise ground. 


Vaughan’s Vanadium 
Hammer 


The Vaughan & Bushnell Mfg. 
Company, 2112-2136 Carroll Avenue, 
Chicago, IIl., is making the Vaughan 
Vanadium hammer which has many 
good features. 

It is advised that steel purified by 
Vanadium will not crystallize or chip. 
Vanadium is a purifier of steel which 
literally eats up all impurities. The 
steel is heated to an even heat. Every 
hammer is individually hardened and 
the temper is drawn by thermometer, 
thus assuring an even heat. The claw 






ew) ? 
HOLE 


Vaughan’s Vanadium hammer 


and face are tempered separately. 
Its non-slip claw will pull a nail, 
head and all, through a block. All 
Vaughan’s Valadium nail hammers 
have the wax hole in the end of the 
handle. This is used to wax nails to 
be driven into hard wood. The neck 
of the handle is octagon-shaped, hand- 
shaved. Every handle is covered 
with a transparent envelope. All 
handles are packed in individual car- 
tons. 
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This Vise Shortens 
the Day’s Work 


aoa 











Ere 7 





Patentea 





i 
4 


Think of the amount of time that is saved in one day by the 


use of 


RICHARDS-WILCOX 
Rapid Acting Vise for Woodworkers 


ONE-QUARTER TURN of the handle releases or engages 
the jaw, affording instantaneous jaw adjustment to any width— 
against FOUR TURNS of the handle required on the ordinary 
vise to move the jaw one inch. 


THE VISE WITHOUT A VICE 





Write for illustrated catalog showing the Richards-Wilcox 
line of Vises and Benches. Sent without obligation. 





RICHARDS. 














RICHARD 
WILCOX (0. WILCOX > 
WV “A Hanger forany Door that Slides.” WW 
CHICAGO 6 5 q . BOSTON 
MOnCRR st.cou1s ¢ AURORA. ILLINOIS,U S.A. | new york MURORK 
wast PHILADELPHIA LONDON,ONT. 

















SAN FRANCISCO ‘TRAGE 
bead MARK Nd 
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‘Instant’’ Tire Carrier 
The New Era Spring & Specialty 


Company, Grand Rapids, Mich., is 
manufacturing the “Instant” tire 
carrier, which can be used on all 


cars. 

There are no bolts or straps to 
fasten or unfasten, no wrench or tools 
are required. All that is necessary 





“Instant” tire carrier 


is to hang on the spare or spares and 
snap in the lock at the holes in the 
latch in bottom loops. This, it is 
stated, makes the tires thief-proof 
without the need of chain. 

The “Instant” is made for two 
tires, each size adjustable for all 
height tires. The brackets are inter- 
changeable for the side or rear. Any 
forgeman can bend the rear brackets 
or bolt to old ones to fit. 


Flectric Transformer Tail- 
Light 

The Jefferson electric transformer 
tail-light, made by the Jefferson Elec- 
tric Mfg. Company, 426-430 South 
Green Street, Chicago, IIl., it is stated, 
eliminates all excuses for a faulty 
Ford tail-light. 

A complete standard electric tail- 
light with 4-candlepower bulb, a 
compact sturdily constructed trans- 
former, and enough rubber-covered 
wire to complete the simple installa- 
tion, comprises the outfit. The light 
is operated by the waste electric cur- 
rent from the Ford generator, which 
passes through the transformer and 
insures a uniform tail-light bright- 
ness, regardless of the speed of the 


ACCESSORIES 








engine. It is said to be the only 
transformer-operated electric  tail- 
light for Ford cars, and the only de- 
vice for its purpose requiring but one 
bulb. 
When the 


motor is stopped a 





Jefferson electric transformer tail-light 


switch on the face of the transformer 
is thrown to the battery side and the 
tail-light is kept burning brightly by 
two dry cells. Batteries will last all 
season with the low amperage lamp 
that is used, the manufacturer ad- 
vises. The simple installation, fully 
explained in the instructions accom- 
panying each device, can readily be 
completed in 15 minutes. 


Gemco Bumper 


The Gemco spring channel bumper, 
with its universal hook-on-brackets, 
attaches to all standard cars at the 
front and a number can be fitted in 
the rear. These brackets are made of 
high-grade oil-tempered flat steel 
springs, and are reversibly universal 
in their attachment. 

The bumper may be attached with 





Gemco spring channel bumper 


both hooks on upper edge of frame 
when the car has splash-pans at the 
bottom. These different methods of 
attaching insure an application to 
each and every kind of standard car 
frame. It may also be turned upside 
down and one hook may fasten to 


upper edge and the other to lower 
edge when the car has no mud guard 
or splash-pan. The forward ends of 
the brackets securely support the 2-in. 
channel bar by a strong yoke, which 
cannot loosen, become disconnected, 
or rattle. The spring channel 
bumper will fit the front of all stand- 
ard cars. It is made by the Gemco 
Mfg. Company, Milwaukee, Wis. 


“Zig Zag’ Radiator 


The Auto Radiator Mfg. Company, 
1714 South Michigan Avenue, Chi- 
cago, Ill.,,has brought out the “Zig 
Zag” honeycomb radiator for cars, 
trucks, tractors, etc. Its chief fea- 





“Zig Zag’ radiator 


ture is the great cooling capacity, 
contained within a small space, by the 
zig-zag flow of the water, through the 
radiator from top to bottom tank. 
The tubes, after being formed, are 
assembled in the core by the convex 
part, or offset of tube fitting into the 
concave or grooved part, and they are 
then dipped in solder on both sides. 


New Shapleigh Catalog 


The Shapleigh Hardware Co., St. 
Louis, Mo., has issued another new 
catalog, the third within a few 
months, to bicycles, accessories and 
motorcycle supplies. 

This publication is fully up to the 
Shapleigh high standard in such mat- 
ters, which distinguishes it as a care- 
fully and expertly prepared, thor- 
oughly illustrated, 


Read:ng matter continues on page 90 
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TRADE MARK 


SPRINGS 


The replacement 
spring business 
offers hardware 
dealers an unusual 
opportunity. Our 
proposition will 
interest you. 


Write Us for Details 






| co 
| JOBBING DIVISION CLEVELAND, O. 
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Notes of the Retail Hardware Trades 


AKERSFIELD, CAL. — Hayes & Murray, Inc., 

has increased its store space by the addition of 

another storeroom. An archway will connect the two 
stores. 

BRISTOL, CONN.—W. H. Cleveland has disposed of his 
building on Main and Pearl Streets, together with the 
stock of crockery, glassware, tinware and household 
utensils, to Morris Cohn. 

Woopstock, ILt.—The E. J. Field Hardware Com- 
pany is purchaser of the hardware stock of W. H. Whit- 
son at 211 Main Street. The store will be redecorated 
and new lines added, including electrical goods, bicycles 
and sporting goods. 

ANDERSON, IND—The Kaufman Hardware Com, 
pany, successor to Rex Kaufman, has been organized 
with a capital of $75,000, to do both a wholesale and 
retail business in automobile accessories, bathroom fix- 
tures, belting and packing, buggy whips, builders’ hard- 
ware. building paper, children’s vehicles, churns, 
crockery and glass, cutlery, dog collars, electrical 
household specialties, fishing tackle, galvanized and tin 
sheets, hammocks and tents, harness, heating stoves, 
heavy hardware, home barbers’ supplies, lubricating 
oils, mechanics’ tools, oil cloth, paints, oils, varnishes 
and glass, poultry supplies, prepared roofing, pumps, 
shelf hardware, silverware and washing machines. 

ALTA, IowA—Hetrick & Clemons have been suc- 
ceeded by Hetrick & Gallaher. 

BELMOND, Iowa.—Val Griesy & Son are planning 
the erection of a new building, 65 x 48 ft. 

MooruHEAD, IowA.—Williams Bros. have commenced 
business here, handling bathroom fixtures, cutlery, elec- 
trical household specialties, silverware, paints, oils, 
varnishes and glass, etc. 

Storm LAKE, Iowa.—The Mittelstadt Hardware 
Company will erect a new building and requests cata- 
logs on bathroom fixtures, bicycles, buggy whips, 
builders’ hardware, children’s vehicles and churns. 

Cook, Minn.—Edward Danielson has purchased a 
half interest in the hardware business of August Bu- 
boltz. 

ALDRICH, MINN.—The firm of Walker & Aldrich has 
been dissolved. E. D. Aldrich will continue the business 
under his own name. The present stock will be en- 
larged, and catalogs are requested on furniture and 
electrical supplies. 

Nassau, Minn.—David Woulfe has disposed of his 
stock to D. C. Schliep. 

MountTAIN VIEW, Mo.—C. C. Podgett, purchaser of 
the hardware stock of S. Weaver, requests catalogs 
on hardware and implements. 

JANSEN, NeEB—J. A. Thiessen & Sons have opened 
a hardware store here, dealing in the following lines, 
on which catalogs are requested: Automobile acces- 
sories, baseball goods, bicycles, buggy whips, builders’ 
hardware, children’s vehicles, churns, cream separators, 
crockery and glass, cutlery, dairy supplies, dog collars, 
dynamite, electrical household _ specialties, fishing 
tackle, furnaces, furniture department, galvanized and 
tin sheets, hammocks and tents, harness, heating stoves, 
heavy hardware, home barbers’ supplies, iron beds, 
kitchen cabinets, kitchen housefurnishings, linoleum, 
lubricating oils, mechanics’ tools, oil cloth, paints, oils, 
varnishes and glass, plumbing department, poultry 
s-nvlies, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, sewing machines. shelf hardware, 
silverware, sportine goods. tin shop, toys, games, 
wagons. buggies and washing machines. 

Comstock. NeEB.—The hardware stock of C. E. 
Brandt has been sold. J. F. Shafer is the purchaser. 

MARQUETTE, NEB—The Maravette Mercantile Com- 
pany has been incorporated with a canital stock of 
$15.000 to deal in the following lines: Builders’ hard- 
ware, children’s vehicles, churns. crockery and glass, 
cutlery, dog collars, electrical household specialties, 
fishing tackle, furnaces, furniture department, heating 
stoves. heavy hardware, iron heds, kitchen cabinets, 
kitehon housefurnishings, linoleum. mechanics’ tools. 
oil cloth, paints, oils. varnishes and glass. ranges and 
cook stoves. refrigerators. sewing machines. shelf 
hardware. silverware and washing machines. The in- 
corvorators are C. Krogh, J. J. Luff, J. J. Refshauge 
and R. C. Yost. 

NorroLtk. NeEs.—The Krenzien Cash Hardware 
prcheser of the stock of McGinnis & Co. 

T.vNBROOK, N. Y.—Hicks & Watts, Inc., conducting a 


is 
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branch store at Rockville Centre, recently suffered ‘a 
fire loss. Business was resumed after a few hours’ 
delay. 

YOUNGSVILLE, N. Y.—J. E. Alplanalp has bought 
the Stoddard hardware store, until recently conducted 
by the late Charles E. Roth. The new owner will carry 
a stock of automobile accessories, buggy whips, build- 
ers’ hardware, building paper, churns, cutlery, dog 
collars, fishing tackle, hammocks and tents, harness, 
heating stoves, heavy farm implements, home barbers’ 
supplies, lime and cement, linoleum, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, varnishes and 
glass, prepared roofing, pumps, ranges and cook stoves, 
shelf hardware and washing machines. Catalogs re- 
quested on barbed wire and woven fencing. 

HAZELTON, N. D.—The Hazelton Hardware Company 
has been incorporated. A. A. Simmer is president and 
B. W. Thompson, secretary and treasurer. 

HAZEN, N. D.—The Krause Mercantile Company has 
commenced business here, handling a line of hardware 
and implements. 

OveRLY, N. D.—George E. Arneson has purchased 
the building and stock of the late C. H. Shumway. He 
will carry a stock of automobile accessories, belting 
and packing, buggy whips, builders’ hardware, chil- 
dren’s vehicles, churns, dairy supplies, dog collars, 
dynamite, fishing tackle, galvanized and tin sheets, 
hammocks and tents, harness, heating stoves, heavy 
hardware, home barbers’ supplies, kitchen housefur- 
nishings, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, poultry supplies, pumps, ranges 
and cook stoves, refrigerators, sewing machines, shelf 
hardware, silverware and washing machines. Catalogs 
requested. 

SELFRIDGE, N. D.—The Selfridge Hardware Company 
has been incorporated by L. A. Tavis, C. C. McLean 
and George W. Janda as successor to R. B. Loubek. 
The capital stock is $25,000, and the following lines 
will be handled: Automobile accessories, baseball 
goods, bathroom fixtures, belting and packing, bicycles, 
buggy whips, builders’ hardware, building paper, chil- 
dren’s vehicles, churns, cream separators, crockery and 
glass, cutlery, dairy supplies, dog collars, electrical 
household specialties, fishing tackle, furnaces, furni- 
ture department, galvanized and tin sheets, gasoline 
engines, hammocks and tents, harness, heating stoves, 
heavy farm implements, heavy hardware, home bar- 
bers’ supplies, iron beds, kitchen cabinets, kitchen 
housefurnishings. !ime and cement, linoleum, lubricat- 
ing oils, mechanics’ tools, oil cloth, paints, oils, var- 
nishes and glass, plumbing department, poultry sup- 
plies, prepared roofing, pumps, ranges and cook stoves, 
refrigerators, sewing machines, shelf hardware, silver- 
ware, sporting goods. tin shop, wagons, buggies and 
washing machines. Catalogs requested. 

HAMILTON, OHIO.—The Wm. J. Fischer Hardware 
Company has purchased property in the rear of its 
hardware store, which will be used to house its imple- 
ment stock. 

PATASKALA, OHIO —The Fravel Hardware & Supply 
Company has increased its capital from $50,000 to 
$100,000. 

WEST JEFFERSON, OHIO —The Gambold-Guyton Im- 
plement Company has been incorporated with a capital 
stock of $10,000. The incorporators are E. H. Gambold, 
F. J. Guyton, Celia F. Gambold, R. W. Hollenbeck and 
B. E. Guyton. 

SALEM, ORE.—J. A. Patterson has sold his hard- 
ware business to Hirsch Shusterowitz and retired. 

KIMBALL, S. D.—The Larson Hardware Company is 
purchaser of the Glynn Hardware Company stock. 

LEMMON, S. D.—Meidinger Bros. have changed their 
name to the Meidinger Implement Company. 

MosripcE, S. D.—The Mobridge Hardware Company, 
purchaser of the Comstock hardware stock, requests 
catalogs on automobile accessories, belting and pack- 
ing, bicycles, buggv whinvs, builders’ hardware, chil- 
dren’s vehicles, chyrns. cream sevarators, crockery and 
slass, cutlery, dairy supplies, dog collars, dvnamite, 
electrical household specialties, fishing tackle, fur- 
naces, galvanized and tin sheets, gasoline engines, 
tents, harness, heating stoves. heavy farm implements, 
home barbers’ supplies, kitchen housefurnishings. lu- 
bricating oils, mechanics’ tools, paints, oils, varnishes 
and glass, poultry supplies, pumps, shelf hardware, 
sporting goods, tin shop, wagons, buggies and washing 
machines. 
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UNIVERSAL 


Vacuum Bottles and Accessories 














For Every Season :: For EveryPlace :: All Year Sellers 


When you tell a customer that “UNIVERSAL” Vacuum Bottles are superior, 
you are not spinning selling fiction. You don’t have to hedge, back down or 
hunt for an alibi. You can prove what you say as fast as you say it. Show 
the exclusive patented features of the “UNIVERSAL” line—supremacy will be 
evident without extended argument. 


Show how the spring steel holder grips the filler firmly in place and absorbs al! 
bottle-breaking shocks. Note the absence of unsanitary felt pads, cork rings and 
cement fastenings. See how the rubber gasket around the neck of the bottle pre- 
vents leakage into the case. Bear in mind that thorough tests have shown the 
greatest temperature-retaining efficiency is found in “UNIVERSAL” Bottles. 


“UNIVERSAL” Vacuum Bottle with extra cups is a patented “UNIVERSAL” 
feature. Whenever you sell a Vacuum Bottle, show the nested cup feature and 
you've added another selling point to your story. 


The Trade Mark Known 


in Every Home 





Pitcher Bottle with Nested 
No. 9822 Cup No. 571 








Carafe No. 2822 Tankard No. 842 School Lunch Box No, 2070 Workmen’s Lunch Kit No. 310 
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SPECIAL GOODS—Quotations printed in small type 


GENERAL GOODS—Goods which are made by more than one 
manufacturer are printed in Italics. 
those obtainable by the fair retuil Hardware trade. 
orders and broken packages often command higher prices, while 
lower prices are usueliy given to larger buyers. 


The prices named represent 
Very small 


(Roman) 


Current niliaiees Prices 


retail trade. 
able for large lots 


STANDARD LIsitS AND DIRECTORY OF MANUFA 
—Containus the list prices of many leading goods. 
lished in loose-leaf form and is kept up-to- date by a monthly 
7 x 1vU inches. 
ADDITIONS AND CORRECTIONS.—tThe 


subscription service. 4/2 pages, 


On some goods slightly lower prices are obtain- 





1S 


ACTURERS., 
It is pub- 


Price, $7.50. 
trade are requested 


= 
= 




















relaie to goods of particular manufacturers who request the to suggest aby improvements with a view to rendering these 
pub'ication of the prices named and are responsible for their quotations as correct aud as useful as possible to Letail Hurd- 
correctness. They usually represent the prices to the average ware Merchants. 
Hit idiiilili lili Hi iil Hill HV AUUAIAUMUAAAUULS HALAL HA4ULUAMLUUEN EAM iit 
NOs Ay MeO POEs» ovwnesesonch td 00! Pb. S. & W., Parker Supply Co.: meee 
Apvsusters—Biind— No. 55, all steel, per doz...$48.00 ‘ List Sept. 25, 1918. .1624 % ee oe. ae. = i alt 
H. B. Ives Co.: Machine bits— Sargent & Co., _ 7 4 Bee ee ee . $ 
Blind and Casement... Russell Jennings Mfg. Co..... - B59, List Sept. 7, 1918. .16% % sia Ff Alley eet Renee eels 0% 
Superior Spring Hinge C Lebauon Machine Co.: _ | BEATERS—Carpet— Sebe rn le Bolts 65 % 
Casement adjusters .......... Pyramid Point, Lemco....... 50% | Just Hight, per duz .......... $1.10 neo ites gp ras i sata 
Window Stop— Screw Voint..........+6 700% | BEL LS—Cow— Millers Falls, No. 3, per doz., $14.28; 
LL 33 43 % _ Post Hole— “Per doz. |Wrought Cow Bells.......++++ 30% 4, $18.03: No. 45, $18.69, | 
Ives’ Stop Bead Screws ‘aud “Wash- Hall, No, 1 Adjustable, 3 in 319 32| p Hana— PF enon tooag re 
TB _cccccccccccces cececeee 13 % *%= | Polished Brass ...++..++..List net 2 
ADZES— Hall, No. 2 Adjustable, 3 in a aa WhieMcicl . <<... List + 56 5. seenmae & Oo. padisee -22 
Carpenters’, Kings, per dez.. 4 - Hall, No. 3 Adjustable, 3 in 1. Nickel Plated ..+-+++s+++ List + 5% 6.23; Langdon Acme, size 1, 
men Lipped Sospeeanannesren a 0. » $21.72 | Swiss ....... sioig ain Gincats aack-stleee 9.14; New Langdon, Imp. sise 
Noe a —: -. iwan- Bros. F B ‘Miscelianeous— 5 & 53 DB ccvccecerccccccecesccese $7.2 
3 > ee 5% TM DEUS woseeee eee a 
Screw Anchors, Parker. ..75&10% sowed Hoie, Si 2 8 Os Chore rao School.... “ OR af A. H. Gre conelt 
ne Sees ——- ee Perfection, per doz......... 16.00|Trip Gongs, Brass and Bell Intercuanpeabic Locked Corner. 
eee eee 2s 60&10% | Srlit Hale. Diggers, per doz. 14.00| Metals .........- wee List + 204 Nos. each 1, ee 2, 1i¢; 3, 
ANTI-RATTLERS— ines eal : 20¢; 4, 26¢; 40¢; 7, 54¢; 
Fernald Mfg. Co. Burton Anti- |.,.,5hip Augers and Bits Trip Gongs, Steel. ...00es++-+-- 7 22, '29¢; 23, ‘st 24, 406; 
Rattlers, ei doz. pairs, Nos, 1, |S/ip Augers up to 12/ — -List, _ BELT DRESSING— lpradincdenddieedbend® 5 
$1.10; 8, $1.00; 4, eS OE ee List + y 3 See Dressing Beit, BRACES— 

1.75; Ship oe, up to and including BELTING—Leather— Common Ball $3.20@$5.00 

Fernald * Quick-Shifter, 2%, doz PITIENE oes cacao List, Net| From No. 1 Oak Tanned Butts. 8. & weit ibe: a ; 
cheneccuus sin 50@$3. [00 Eee scccccecscccecdsteh 105) Belting, Ex. Hvy., 18 O8s.ccsc00s Sweep..... 10 12 
safety dana Shifter, . doz. _|C. E. Jennings & Co.: Belting, Heavy, 16 02.....++++..40% Samson Per oS. 
see eeees 2.25 $2.75 L’Hommedieu’s ..-..+.+.+-List, Leo Belting, Medium, 14% og........45% Series 8000. .$39.70 $40.42 $41.74 
Auto “Door” *Anti- ‘Rattlers, er Watrous ...sccceseersserssoe Belting, Light, 13 0z...... 50 Series 7000.. 32.23 33. 

BOR DAIEE 5 ¢50000 50050000 1,80] Watrous, above 1% in. “List ‘nat Second Quality, Sides Berles 5000... 31:24 32:93 33: 
Fernald Steer-Aid, per doz. prs.$3.50 | Lebanon Machine Co.: Second Qualit Shoulieve.... 60% Series 5300... 22197 oa ot of 
Little B-R-A-T-S (Brake Rod 5 eepetererrers » + 60% L Yb Si Berles 3000.. 18.53 20.90 ; 

Rattle Stoppers), per doz. | Snell Mig. Co.: Cus Leather Lacing, er Series 3400.. 17.49 17.93 18.31 

58 I i Valet $3.50] Ship Augers, Blk, Twist..... 10% ir Se see +494) Vaughan & Bushnell Mtg. Co.: 

ANVILS—American— Ship Augers, Pol, Twist. .List, Net] Leather Lacing” Sides, "per a Fs 10 in. Ratchet, per 
Solid Wrought, per Ib....23@231%4¢! — Solid Center .....-+eseeeeeee 30%| ft. Kaw Hide, No. =? in sides ST Mi cages Re 39). 
imported— Lebanon Machine Co. : es 17 8g. ft. GRE OVE. cccceseres 47¢ onaecvé:: 
Peter Wright & Sons, ® Ib. 80 to Ring Augers, No. 700........25% | Under 17 5q. ftssscseceseeees 45¢| Atlas Mfg. Co.: 
349 Ib. 23¢; 350 to 600 lb....24¢/ AUTO TIRE PROTECTOR— Rubpver— ME 6.n60000 000600000 50@55% 
Anvil, Vise and Drili— Am. Automobile Accessories Co. : Competition (Low Grade)...... Griffn’s wro’t Steel........... oF 
Millers’ Falls Co., ea........ -$32.47| Insyde ‘I'yres .........0.-005 % New List 506102 | Gritfin’s Folding Bracket SR 
APRONS—Blacksmith’s— Automobile Accessories— ROE oc occesceel New List 40&10% | McKinney wro't Steel... .37 igkt0% 
Livingston-Cooper Corp. Warner Pattern Co.—Warner-Lenz: Best Grades -caaueeeu New List 354 | Stanley's No. 792............. %o 
Leather, Star Bread, Livingston 5 to 9 in., per pair......... $2.34/ BELTS— Stanley's Folding No. 794. * 30% 
list: £ to 10% in., per pair.... 2.671 w v R. & E, bias Steel 35410 % 
91% lig I I Woodworth Mfg. Corp.: 
Medium and Heavy, Split, 10% to 12 in., per pair..... 3.34] No-Stretch Fan, for 1916 Ford, | BRAKE SHOE 


List + 10% 
Medium and Heavy, 7. 
8 


t+ 10% 
AUGERS AND BITS— 
Ordinary Double Spur.......... 50% 
Jennings Pat., Bright.......... ~ 
Black Lip or 1) OT 
Boring Mach. —- wal ia ii 104 
Car Bits, 12-in. twist.....e0. 
Conn. Valley hits, eo 
right’s Jenn ngs wee as aes 25% 
W right’s Solid Center........ 25% 
Conn. Valley Blue Twist.. 25% 














W. A. Ives Mfg 

Mep sto 
c. KE 

No. 14 / 

No. 16 ext. lip, amen list. 2 

No. 30, standard list......... 25% 
Russell Jennings’, Standard List. 

15% 
Lebanon Machine Co.: 
No. 108 High Speed Z Twist, 
25&10% 

No. 1308 Cabinet Z Twist. 40% 

No. 0308 Liberty Finish. . '40&10% 
Laspnen Machine Co. 

No. 112 High Speed, Z Twist. .80% 

No. 118 High Speed Z Twist 

25&10% 

No, 2308 Bright, Hollow..... 60% 

No. 3308 fin’s’'d Shanks & Edges, 

Profile: BramG «20.0 60&10% 
No. 4308 Natrual Twist, Edges 
i eae 10% 

No. 3306 Profile Sets; ea..... $1.00 
Pexto Solid Center......... 30&10 % 
Progressive Mfg. Co.: 

Worstner ..coscecsccocccceces 25% 
Pugli’s Black .sccccccccccsccese 5% 
Snell Mfg. Co. 

Re - 40&7T% % 

Jennings’ Pattern -- 40671% % 

Car Bits— 

Russell Jennings Mfg. Co....... 20% 
Dowel Bits— 

Russell Jennings Mfg. Co....... 15% 


Lebanon Machine Co.: 
No. 105 High Speed Z 
Dowel and Tapping....... 
Expansive Bits— 
Conn. Valley Mfg. 


Twist, 
25&10% 


WHMCS PRUORE «0.20 cccccces 10% 
Wright’s Patent, Machine, 
List + 20% 
Clark Pattern ......2+.+0. 33 '5 % 
C. Al Jennings & Co., Arrow Head, 
0p ake bbs +b holies al 6% % 
my 9 No. 1, $30.00; No. 2, 
$24.00 per doz. 
Clark Pattern .....see+e. --.40% 
Russell Jennings Mfg. Co., % tee, 
BM te... BLOWS. «2. cecccnds 0% 
Pexto Clark Pattern...... oo ‘soa10% 
Gimlet Bits— 


(See Gimlets and Gimlet Bits.) 
Hollow Augers 
Rownev Pat., per doz.. *55. 50 @ $6.00 
D. O. Stearns & Co.: 
No. 3, per saphena oe 8: 








AXES— 
Single Bit, base weights, wnhgndion: 


er doz 
First OMGEY ccc ccianveves $15.00 
Second Quality ........ «oe $14.50 
Double Bit, base weights: 
Pare PME 6.0:0:00'0 4 +5060 21.50 
Second Quality ........... 8.50 
Extra for handles: Per doz. 
ser CORGHED 500600000000 75 
POCO o's 0060005: 500008 008 4.50 
ES ere 4.25 
SE SS Pe errr 3.75 


2 
Marble Arms & Mfg. Co.: 


Sefety, Llunting No. ‘2 Met. Jo 
Ildle., per doz........ $33.00 SQ 
Hickory, Nos. 5 and 6, ea. per 
. kceesescnsecseees 19.8 . 
Goan No. 9, Hickory Hdle.,.& 
per Gos. 2. .cccccccees $13.20 R 
Camp, No. 10, Ilickory Iidle., 
16 in. or 20 in., per doz., 
23.1 to 
Camp. No. 15, Dble. Bit, Hick. 1S 
Hdle., 2% lb., per doz.$26.40 ) > 


os suiaineereaen 
Chatillen’s: 
Light Spring Balances....List, Net 
Straight Balances ...... List, Net 
Circular peecs ocvcccccee 20% 
BP TIAL cstvec csc oe 10% 
Peck, Stow & Wilcox Co. 
‘CS. io 30 
So ee $16.60 $27.00 


BALERS—Waste Paper— 
Davenport Mfg. Company: 
Schick Steel Balers, No. 1, $45; 


No. $55; No. 3, $65; No. 
8, Open Top, ; No. 4, 
$95, and No. 4, Open Top, 
$110 each 

BARS—Crow 


Steel Crowbers, 10 to 40 Ib. 


per lb. 8@9¢ 
Pinch Bers, per ib....006008 8a9¢ 
Towel— 
Durand-Koering Glass Co., Ine., 
Crystal Glass, Nie. Pitd. Br. 
i x 24 in., ea. 90¢; % x 24 in.. 
chek ECKEaa TL DSLS TEES ESD 70¢ 
BASES—Porch— 
S. Cheney & Son: 
Zimmerman Paten --++-List net 
BASKETS—Galvanized— 
IIall Mfg. Co. 
ae 1 bu.. per ee $17.52 
Hall, 1% bu., eee 20.04 
BATTENS— 
F. D. Kees Mfg. Co.. 
Metal Barn, per 1900 ft....$14.70 
BATTERY BOOSTER— 
France Mfg. Co., ‘‘F.-F.,”’ ea 


$24.00 and up 
BEAMS—Scale— 
Chatillon’s No. 1, List Sept, 25, ae. 
No. 1....200 300 400 600 1000 
Ba. net $3.00 $4.00 $6.00 $8.00 314. 00 
es B GMS ccccscecsccensis 25% 








BLOCKS—Tackle— 

Common Wooden ..cereseeeeee: 30% 
PORE vcconccsscecsceecesecces 30% 
Drill— 

Athol Machine Co.: 
Drill Blocks ...-ccccccee List net 
BOLTS—Anchor— 
Ankyra Mfg. Company: 
Ankyra Anchor Bolts........ 30% 
Ankyra Collapsing Tools......20% 
Parker Supply Co.: 
Anchor Bolts or Screw Anchors. 


POSER” =v. n066.05.00.08% 75&10% 
Star ieesoston “Bolt Co. 3 
Sebco Screw Anchor 
Carriage, Machine, 
Common Carriage (cut thread): 
3% x 6, and smaller...... 40 & 104 
Common Carriage (rolled thread): 









3% x 6 and smaller...40 & 10 & 5% 
Lorger or longer. 30 & 10 i = 
Phila., Eagle, $3.00 list ieee 
Bolt Ends, P. Nuts 
Mlachine (cut thread): 
% x 4, and smaller....... 50& 104 
Larger or longer.......++. 40& 10% 
Door and Shutter— 


Wrought Steel 
Barrel Japanned— 


pad oS 
bo oe oon ew own eee 
Bartel | Bronzed — 
AQhE oavcrcececcccccs btst Net 
Heavy . 


Spring Jap 
Spring Neck 
Square ..... 
Brass: Barrel 
Spring 
Spring Neck 
Ives’ Mortise Door } 
Ives’ Wrought Door § 
Expansion— 
Ankyra Mfg. Company: 
Ankyra Anchor Bolts. 
Ankyra Collapsing Tools... saee 
Parker Supply Co. 
Lag Type. “Parker” 
eaies Bolt Type, 
Star Expansion Bolt 
Sebco & Star Expansion Bolts, 





-30% 
"20% 


eres et He 
~—ee* 55 
Co.: 


50&10% 

Sebco a Bolt type. .30&10% 
tove— 

Stove Bolts ceccccesces . 75&104 
Tire— 

Common Iron .ccccccceecevees 604 

DE. 6s nay tae ane der edennereces 70% 

American Screw Co.: 
Bay State, list Dec. 28, '99..60% 
Eagle Phil., list Oct. 16, ’84..75% 
Toggle— % 


Ankyra Mfg. Company: 
Ankyra Anchor Bolts. 30% 
, Ankyra Collapsing Tools.» "20% 








Adamson Mfg. Co.: 
Unlined, for Ford Car, ver bei 35¢ 
Lined, for Ford Car, per puir..70¢ 
Goodrich-Lenhart Mfg. Co.: 


Goodrich Ford Brake Shoes, 1& 
2 p. c., Unlined, ea. per set. Soe 
Lines, Sk ee 85¢ 
2 ec. Thermeid Lining, ea. ) ests 
TPO ree 50 | \ ee 
2 ba ce, Lined, Rival, ea. per ag 
eeeeereree ee ereeees rt Le 
BROILERS— 
Wire Goods Co.: 
Broilers, GOMMON 6.606000. 33% 
Brent _— Coes 10% 
BRUSHES— 
Wopttes- Ada So: 
se ree 20% 
Medium, pent eainab aOO'e be 6m 30% 
Good, Varnish coccccccccc es 20% 
Medium, Varnish ° 80K5 % 
Good, Kalsomine .......... 20£5 % 
Medium, Kalsomine ......... 40% 
OG, SINE hie 6:0-0:6. 00:60:00 40% 
Medium, Dusting ............ 80% 
Good, Floor & Household.. -20% 
Medium, loor & House- 
Pere eee % 
Shaving— 
Warner’s Leeresive shaving, 
SP eae 3.00 
Warner's Cream Cartridges 
for brush, per doz........ 


BUMPER S—Barn Door— 
National Mfg. Co., No. 16 Barn Door 
Bumpers, ® d 8 
Automobile— 
Milwaukee Auto Engine & Supply Co., 

Milwaukee, Wis. 


Guardian Bumpers. . . .$7.00@$12.00 
BUTTS— 

Wrought Brass ...........3 3314, &5% 

RIGHT 
Light Narrow ....cccceess 3314, &204 
Reversible and Broad..........50% 
Black Flaps ...... 35&54 
Table Hinges .... 251081062" 4 
gl Oe” eee 30& 104 
BRONZED 


Light, Narrow, Loose Pin.List + 404 
Light, Narrow, Leose Pin, Ball Tip, 
ber doz. pair, 

y 3% 4-in, 


1% 2% 3 
$1.60 1.95 2.15 2.55 2.65. 4.10 
Broad L. P. Ball Tip, per 100 pair, 


2x2 244x214 3x3 34x31 4x4 
$24.50 25.50 26.50 27.00 35.00 
4x4, 5x5 
51.00 64.00 
Caces—sira— 
O. Lindemann & Co.: 
Japanned Canary ...... unuee ee 
EE eee 10 
_ —. Aviaries, Cage 
CALIPERS AND DIVIDERS— 
Athol Machine Co.: 
mier; A. M. O........+.++25% 
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Play Important Part in 
Tractor Industry 





OR hours and hours at a stretch, the tractor 

engine is taxed to its utmost, imposing a sus- 
tained, maximum demand upon the spark plugs. 
In other types of engines, such as passenger cars, 
top speed and extreme demands are required only 
occasionally. With a tractor it is one long con- 
tinuous grind at heaviest load—motor pulling at 








maximum horsepower—spark plugs at sizzling 
heat—and no let up in the pounding, vibrating jars. 

To withstand such brutal punishment and not 
“miss” even temporarily, spark plugs must be of 
more than common hardiness and efficiency. 


Our famous No. 3450 Insulator, with its greater 
resistance to shocks and temperature changes, to- 
gether with our patented gasket construction, 
fortify Champion Spark Plugs for the terrific battle 
they must constantly wage in tractor engines. 





The established dependability of Champion Spark 
Plugs make them more profitable for dealers to 
handle our complete line. Go over your stock and 
order today. 





Champion Spark P lug Company, Toledo, Ohio Champion Heavy Stone 


Champion Spark Plug Company, of Canada, Ltd., Windsor, Ontario F | Slate ig =H toe og 
Se . 


UMI 
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CAL KS—Toe— 
bemnk — Measum, 1 prong, per. 
aJd ee 


Piatlty . prong, | ad 100 80.2 scx $6.70 


Biunt and Metaon, 1 prong, per 


BO BD. 3G ee-senc senses e%ess $6.70 
Removable, screw pat.....see0- I 
Removable, drive paz.....+.+ ooelae 
Snavp, 1 prong, 100 lb......... $7.20 
Vetachable, Screw .....sseeeeee 154 
Detachatle, Drive.......s.00- 10&°5% 
CARBOLA— 

Carbola Chemical Co. 

ee errr 17¢ 

10 ib, Pkges, per doz.......- $8.00 

BO 1b. DARE, OR +.0.0 0:00 0000000 3.00 


CARBON REMOVER— 
American Automobile Accessories Co. : 
Carbogon, Gt. can. $2........% 50% 
CARBURETOR PERFECTOR— 
Automotive Mfg. Co.: 
York Carburetor Perfector, ea.$6.00 
CARRIERS—LItter— 
Hunt, Helm & Ferris Co.-..... 25% 
CARTRIDGES— Metallic— 
F.O.B. Factory 
Black Powder, 22 ‘Rim, wae 80. 





Blank 18% 

32 Rim, $3.3 30 Blank...... 18% 

32 GC, F. 3600 Biank...... 184 

38 C. F. $8.40 Blank... ...18% 

B. B. Caps, Con. Ball, $2.65. .18% 

B.B. Cap s, Round Ball , $2.10.18% 
R. F., .22 Short and .22 Long, 


Black and Lesmok........18% 
R. F., .22 Long Smokeless. ..18% 
R. F., .22 Long Rific, Black, 


Lesmok and Smoleless.. ” 18% 
Smokeless, .22 Short........ 18% 
A GORE SBOE. oo 6c cccesven 18% 


C. F. Pistol and Rifle pius.184% 
Military and Sporting plus. .18% 
Peters Cartridge Co.. 














B. BR. Caps, Semi-smokeless...18% 
«. B. Caps, Semi-smokeless. ..18% 
.22 Short, Semi-smokeless....... 18% 
a Long, Semi-smokeless....... 18% 
a Long Rifle, Semi-smokeless. .18 
(. F. Revolver & Rifle......... 18% 
Cc. F. Military & Sporting...... 18% 
All smokeless cartridges. ..... 18% 


CASEMENT STAY— 
Monarch Metal Weather Strip Co.: 
Menuarch sash operator, adj., ea., 


$1.60 

CASTERS— 
a ro eee ere 
PEE cancccces swenenesns se 
Philadelphia 
Truck Plate 
Fanitless Caster Co 

Faultless (Pivot bieaitions 4O@MA% 





WMD pc csbsaceneeesade 40% 
Glass (Insulator)........ 35@40% 
Leather Wheel .......... 35@40% 
Plate ..ccscocscevcecsevecs 40&45 % 
Hospital ....ccccccccscccees 25% 
Schatz Mfg. C ompany : 
Acme Ball-be 7 reer. 30% 
I. B. Schenck Ce 
Steel Ges, Iron. Wheel, Pol...30% 
Steel Gem, Iron Wheel, Unpol- 
ee rrr 45% 
Iron Gem, Nos. 437 & 637... .45% 
Iron Gem, No. 837 and Larger, 60% 
TA. os o.0s0sseccerscccrsccsess 35% 
CATCH EAS—Grass— 


Specialty Mfg. Co. 
Easy Emptying Nos. i, y 16G, 


List + 5% 

oe Emptying, Nos. 1G, 2ti, 9 
©. ¢.nd00'00 0:0: 4keouen ist Net 

meer Emptying, Nos. 5G, 6G, 
Ee et Se re eer ek 


Detachable, Nos. 19, 22, 25.List Net 
Nos. 20G, 21G, 23G, 24G, 26G, 


DEH S ks tos Feu seeeatar es oe 5% 
Pennsylvania Lawn Mower Works: 

Ge Grass Catchers......... ‘o 

Pa, Braun Grass Catchers... .25% 


CEMENT— 
L. W. Ferdinand & Co.: 

Linoleum. 20th Century, per gal. 
CHAIN—Proof Coil— $2.90 
American Ce. a) Link: 


3/16, $15.00; Me $14.00; 5/16, $12.00; 
3g, $10.00;" 7/16, $9 75; 4, $9.50; 
5, $9.25; V4, $9.00; 36, $8.75; 1 


in., $8.50. Subject usual extras. 
z Halter— 
Liberty Pattern: 
Nos. 2/0 to 0, incl. .sceeee-40&7' 
4/0 to 6/0, Gmcl..cccccccccccees 30% 
Wow, 2 Gps a5 ss 50:69: 6:00:60 0 
0 to 6, incl..... ee re 304 
Jack— 
Iron Chain .... 40% 


Brass Chain 
Pump— 

Gatvanized Pump Chain, per ft. 3%4¢ 
Safety— 

Safety, Brass .....+. in bhew sane 40% 
Sas 


h— 

Niagara Falls Meta' Stamping Works: 
Premax Steel Chain Plain or 
Electroplated, Copper, Brass, 

Nickel or Zinc.........2..+- To 

Parker Supply Co., ‘‘Parker’’. List net 

CHAINS—Miscellaneous— 

Ningara Falls Metal Stamping Works: 

Premax Coil and Expansion oy 


pads 
Rowe Calk & Chain Co.: 
Anti-Skid Presto-O-Grip for 
Motor Trucks. o0cccccccses 25% 


Woodworth Mfg. Corp.: 
Size ; 
2%, Respen, fite 3-3% in., 


per set 
4%, Easyon, 





fits 4-4% in., 














5%, Easyon, fits 5-5% in., 
PCP SCE core ceccervccvecce 
Trace— 
Traces, Western Standard: 100 pr. 
64%—- 8-2, Straight, with ring. "$76. 00 
6%4—10-2, Straight, with ring. .$81.06 
NOVE.—Add 2¢ per paw jor Mooke 
Twist Traces; add per pair for Nos, - 
and 3, 2¢; No. 1, 3¢; Ao. 0, 4¢ to 
price of Straight Link. 






Eastern Standard Traces, Wagon 
TR EE I ne ee 20 
CHALK— 
Carpenters’ Blue ......... gro., $1.25 
Carpenters’ Red ......... gro., $1.25 
Carpenters’ White ...... gro., $1.10 
CHECKS—Door— 
Russell & Erwin Mfg. Co.: 
ROBT cocscccsosetevsvees 40% 


Superior Spring 
Superior Screen Door Check. 25% 

CHESTS—Tcol— 

Cc. E. Je nnings & Co.: 


ee Gee Dre eT r ror 0000l0% 

Machinists’, Empty ........- 20% 

Hlousehold and Boys’...... 33 by % 
Union Tool ¢ _— <, 4 

‘ool chests, . $12.00; AA, 


$15.80; B, “$iv.30 >; BB, $10.98; 
I, $8.70, and G, $5.76, 
CHIMNEY TOPS— 
Iwan Bros.: 
eee ry 
CHISELS— 
Socket Framing and Firmer 
Standard Lis. 
Socket Framing ee 2208 
Socket Firmer ...... 50 & 10 & 5% 
5. KK. Jennings & Co.: 
socket Firmer Nos. 10 and 70, 
= 


200045 % 


List Net 

Socket Framing No, 15....... 15% 
Pexto Socket, Firmer, Cabinet, 

Pocket, Butt ......-6. 60K2 1% % 

ee ee ete List Net 

Tangea— 

hg age PPMP 6s ocknwe acs List Net 
Jennings & Co., Nos. 191, 181 

* ME ccc cssesesenses List Net 

rT obereses List Net 

CHURNS— 


Sturges & Burn Mfg. Company: 
Sturges Steel Churn, 


os Dy DMR BOOMs cc:cccee $5.60 
ee ae ae eS ee 7.00 
BO. 3, 10 gal, Onl. 00004 7.85 
No. 4, 15 gal. with pulley, 
WN, a4 kd ws sare ae 9.30 
No. 44, 15 gal. with pulley, 
SE te eteskawce se sehe oe 10 
CLAMPS— 
Athol Machine Co. 
Machinists’ and ‘Tool Makers’, 
. List Net 
PY. Ss. & W. Star: 
Carriage Muakers..... List + 30% 
Star Expansion Bolt Co.: 
COee CARS 2 62052000000 


E. C. Stearns & Co.: 
No. 61 Mal. Cge. Mkrs., 
List + 25% 
2 Carp., steel bar 
List + 10% 


Nos. 1 and 


J. WW. Williams & Co.: 
“C’’ form Agrippa, Light Serv- 
ice, Tool Makers’ and Vulean, 
10&10% 


Machinists’ Vulean ....... 10&10% 
DeERD, VOR 60060 00.00 0% 10&10% 
Iluse Clamps, see Jlose Attachments, 
Saw— 
E. C. Stearns & Co.: 
No, O Stearns, per doz....... $6.50 
No. 3 Stearns, per doz....... 12.00 


CLEANER—Automoblie— 
Crew, Levick Co.: 


DEED. -60.0:0.610.0.0.0:0000.00% 30% 
Mistokleen refillers ......... 30% 
rere 30% 
Automatic— 
peo a a re $22.50 
Drain— 
Iwan Bros. : 
MES = 86:5 555540006050 48 40% 
Lawn— 
Pennsylvania Lawn Mower Works : 

Pa. Lawn Cleaner Rake.. 20% 
CLEANING IMPLEMENTS— 
Marble Arms & Mfg. Co........ 30% 
CLEAVERS—Butchers— 


Foster Bros. & Chatillon Co. 

List Jan’y 1. 1918, 20% 
CLIPPERS—Horse and Sheep— 
Chicago Flexible Shaft Co. : 

No. 2 Chicago Horse, 7 - 
Stewart’s No. 1 Ball Bearing 
Horse, each 9.7 
Stewart's New Model Shey 
Shearing Machine, each 4 
14.00 2 


Stewart Enclosed Gear Shevr- 
ing Machine, No. 8 each 
$12.00 
Stewart Ball Bearing Enclosed 
Gear Sheep ae Ma- 
chine, No. 9 each... .$14.00 
oilet— 
ae Flexible. “Ww Co.: 
Ss * ae 25% 
4 2 Fetlock, $1. 16 bos eeewee® 25% 
CLIPS—Nali— 
C. Cook Co: 
Gem, per G0Z......cceeceees $2.50 
Ansonia, 
CLOTH—Emery— 


Brass Hardware list: 
Plain Bibbs, 50&10%; Globe, 45&5%; 
Kerosene, 50&10%; Racking, 3344; 


Liguor, 331446244; Bottling, 40 
2G 
Compression ROE 6 sch ocan 50 & 58 


Tron Petroleum 40% 
COMPASSES. DIVIDERS, &c.— 
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0 Marble Arms & Mfg. Co.: 


Coat, Poi. Br., per doz. 
$16. 50 and $19.80 
Pocket, Pol. Br., per doz 
$13.20 and $16.: 30 
Pexto .. ccccccccccs- B38 0 
CONDUCTOR PIPE— 
Corrugated, Rowand or Square: 


R woe 


Galvanized Steel ...cccees 50108 54% 
Galvanised Toncan Iron...... 444% 
COPPEF  wcseretases cccccccccce ofS 


See also Eave Troughs. 
COOLERS—Wat ter— 
“XXth Century’? No. 56, Ma-] 





Ar ea. $15.00 | 
PSSM ge $16.60 | 
No. 16 Mahogany...... .$12.00 | 
ALL WHITE Renee $13.00 | 
No. 156a 
ALL WHI‘ | ° 
No 116a Waltc: | & 
ALL WI’ .00 | 
No. 7 Mah gany. $20.00 | 
ALL WHITE .......$21.59 | 
No. 160 vs thogany or. $17.00 | 
MEEs WHITE: ov occvvs $18.50 | 
Note: ‘These prices are without 
bottles. 
L. & G. Mfg. 


Co. 
} ee a Lined, side baudles, 
3 4 6 8 


al. 
Bath $3.00 3.25 4.00 4.75 6.00 
White Enameled Lined, Side 
Handles: 
Jal. 2 4 G6 68 
Each $5. 00 5.50 7.00 9.00 11.00 
COPPERS—Soldering— 
300 Ib. lots... 00 see boewnees coanen 
100 to 300 Ib.... 
ee Ue eee 
CORD—Sash— 
ES are ere lb. 85¢ 
Braided y Asp Com., No. 6, 60'2¢; 
No. 7, 59¥2¢; No. 8, 5826. 
India Hemp, “Braided Sek ohare lb. &5e¢ 
1: dia Hemp, Twisted..... lb. 2014 30¢ 
Patent India, Twisted .... 
iiraided, Nos. 8 to 12, 3 Ib, 
Samson Cordage Works: 
rab Cotton, 97¢; white, 
Cotton, 88¢; Spot Cord, 88¢ 
Massachusetts, white, 7 lb 83¢ [8 
Massachusetts, drab, % ID 91¢ 
Thoenix, White, Nos. 8 to 


12 
Silver Lake 
Braided Aoi 8 to 12 ine. 
Silver Lake A, pe” Ib. 
A White, 85¢; Drab, 92¢; Lemp, 
$1.00; Linen, $1.25; Silver Lake 
White, 83¢; Drab, 90¢; Eddy 
stone, 70¢. 
Wire, Picture— 
Tinned, new list, 15 ft, 25 ft. 
oe ee re ae ees 7 
Brass, new list, 15 Yt. a ft. 
yd. P| rare perigee ere 





Toreer & Btenton Co.....2 6620 Te 
E. H. Tate Mop & Cordage Co.: 

We FACIUTe COG cp ces wees TO% 
CORNERS— 


F. D. Kees Mfg. Co.: 
So. 4/0 Metal Bldg.. 
No. 6/0 Metal Bidg., por 1000. 
No. 106/0 Mtl. Bidg., per 1000. 
COTTERS—Spring— 
Spring cotters in packages...... 904 
COUNTERSINKS— 

C. B. Jennings & Co.: 

Countersinks Nos. 001 & 002. 162% % 

CRANK RELEASE— 
Sandbo Ball Bearing.....2 

CRAYONS— 

White Round Crayons, Cases, 100 
gro., $8.00, $8.50, $9.00 and §10.0( 
according to grade. 

Joseph Dixon Crucible Company: 


5@ 30% 


No. 520, Red, per gro...... $10.80 
CRUSHER—Ice— 
Alaska Freezer Co.: 

TOY TOWN, GRCRe.c.ccccccees $4.00 

UPS— 

Priming— 

Morgan Mfg. Co.: 

Per aah er ee 50&20 % 
CULTIVATORS— 
Pull- Mag Mfg. 


Co.: 
PEC Hand Cultiv: ator, 


ner doz., $12.00 
PEW 2 Wheel Cultivator, 
per doz., 34.00 


PEJ 1 10 in. Hdte. Jr., 
per doz., 4.75 
PEJ4 4 ft. Hdle. Jr 
per doz., 6.00 
PE 5 War Garden. per doz. 9.60 
CUTTERS—Glass— 


Srescent Co.: 

Crescent No. 6..sscccccccess 40% 

Fletcher, Terry Ce.: 

Glass Cutters .......... 80@50% 
Meat and Focc— 

P S. & W. Favorite: P dow. 
Gmatl, No. 17....ccccoccnce 14.41 
Family, No. 27.....cccccces 16.99 
Large Family, No. 37....... 21.23 
Hotel, No. 47...ccscceccces 33.99 

Slaw— 


Bluffton Slaw Cutter Co. : 

Rapid Slaw and V egetable Cutter, 
No. 0. per a. with metal box. 
$15.00; No. 1, per doz., $4.35; 
No. 2, $2.50; No. 3, per doz., 
$1.00. On Nos. 0, 1 and 2, 
extra 8% disc. in gross lots. 


Dampers— 
Parker Supply Co.: 
Damper quadrants........List net 
DISPENSERS—Liquid Soap— 
Chas. Morrill Soapurn, ea. 


No. 1 wall, $4.00: No. 1 
slab $5.00 No. 2 
$3.75; 
















DRESSING—Belt— 
Jobbers’ Mfg. Company: 
Blue Ribbon Bucs, BW D.6 ca. 24¢ 
Paste, 5 & 10 I) cans, P ID. 24¢ 
Liquid in gal. cans, @ gal. $2.25 
DRILLS AND DRILL 
sSTOCKS— 
Twist, Bit Stock............ 50& 10% 
Turst, Taper and Straight Shank, 
45 


Wire Gauge, Jobbers’, 
aaa ere 

Brace Drills for Wood 

Gooddell-Pratt Co......... ° 

a ot) eee ‘ 

Brick and Stone— 

Star Expansion Bolt Co........ 60° 

POLeer BUOOE CO. 606:05:000 + 0+ IO% 

DRIVERs—screw— 

Crestent Co.: 
ae eo eee 50° 
_ No. 











Hye Mig. Company: 

lligh voltage Electricians... . 
M-B Tool Co.: 

Tnsule To tric PEN E  TC e 

: “246, per doz. 

Millers Falls, @ doz., Nos. 

$2U.61; 12, by Peara: bo, 

21, $20.61; 41, $25.56; 
POND) BOUMOE o6-scsvecees 
rento No. 9.2.00 
DUMBWAITERS 
Sedgwick Mach. Works: 

aaut SOU wy 20, BOIBs. 6.6445... 0% 
Sedgwick: 

Sedgwick Hd. Power Elevator, 





- so 
Eaves TROUGH— 
Galvanized Steel .......... 60 & 104 
Galvanised Toncan Iron...... 554% 
RO Sé6hc ce cacesedvatensowd 40% 


_ alsu Cobauctor Pipe und EL 


how. 
ELBows AND SHOES— 
Galvanized Steel: 


Plain, Round and Corrugated, 
Mil S508 10 SiGe ec cvrivvcced 70% 
_ Squares, ail sizes to 6-in..... 60% 
Copper, all sigs... .eeseeccece edt 


Ferdinand Dieckmann Co.: 
Plain Round and Round Corru- 
gated gal. steel. 






Be sccatecnevubesde 65% 
BO GREED cccececeebececes 50% 
alten. ee ee 25% 
Square Corrugated A, B and vc 
taugon galy. steel. 
ge Ser ee 50% 
PY  csteadv amas nde cd 35% 
Es csaas ean dee Wows 10% 
EMERY— 
“Sultan” Brand: 
25 lb. cnd up, per lb........ $ .10 
10 ib. cans, Per CON... ccccece 1.30 


5 lb. cans, per can es 
2 D.C, OOF Cc ciccove 28 
ENGIN ES—Chemical— 
O. J. Childs Co.: 
Copper ‘Tank, 40 28 ea. 
?- “1? 450.00 
Steel Tanks, 20 gal. ” 
ts. 00 to $100.00 
Steel Tanks, 40 mi eu . 
$165. 00@ $100. 00 
EXTINGUISHERS—Fire— 
QO. J. Childs Co : 
Utica, en. $25.00...........25% 
Childs, ea. $15.00...........25% 
Nu-Ex Fire Appliance Co. : 
Nu-Ex Fire Killer, 1 doz. lots. .5% 
Nu-Ex Auto Extinguisher, 1 doz. 








ME peer ees sires heehee ad 5% 
In lots of 50, 10%; 50 or 
on, MERU CET TOU E ER eee 15% 
EVELETS— 
Solid head, per 1000............ 40¢ 
Fasten ERS—-Casement 
Ul. B. Ives Co.: 
CASSMORE ceccorccccervece 8333 6% 
Cord and Weight— 


II. B. Ives Co.: 
Ives Patent 
Titan 


coecsccces eda kh % 
C20 CeCe eeoesen eee 33% % 
Corrugated— 
Acme Steel Goods Co.: 
Saw Edge 
Plain Edge 
sary Mfe. Co.: 
Saw Edge ... 
Plain Edge 
Stanley Works: 





BAW Base cecvccccccccecces BOR 
PE GD cvedccecwnrseens 60% 
FAUCETS— 


Cork Lined, Common, 404; Best, 
Metallic Key, Leather Lined... 40% 















Ree Cedar .<cc0es Kewnewanesene 254 
POO cv tnviseccenceccss cece 
John Sommer Faucet Co.: 
Diamond Lock ......... 10% 
Peeriess Tit BOF. . vccccc ccs 10% 
wk eae 15% 
Vietor Metal Hey..sccccccccs 20% 
pages .; al Ke, ey : 






xX. L. Cor 
Hieltab‘e Cork Lined. 
O. K,. 










Chicago Cork Lined.......... 20% 
Washington Red Cedar....List Net 
Leader Butternut Key... List Net 
FILES—Domestic— 
Best Brands ....... bale ils ea 
Standard Brands ..... Pe 





AIMOTICBR. 60:06:65 00006 
ORI 60 0g00:60.0 00:6 












Delta 
Delta 
Detta 
OOO oc cccenatibesties 0 

















TT <=... 





July 24, 1919 HARDWARE AGE 


DIFFERENT HARDWARE STORES 


One store has placed their order for G. & B. Equip- 
ment end it will be installed in a few days. In the 
other store (Strelinger’s of Detroit) this double battery 


GILBERT & BARKER 
T-29 Self Measuring Pumps and Tanks 


has justified the decision that G. & B. Equipment 
would solve their oil problems. 


Cleanliness—Safety—Economy—Profit 
Dirt—Fire Henerd—~Waeste-~Lees 


The choice is yours and the right way costs nothing 
for it pays for itself. 


Right now is a splendid time to send for Bulletin 55. 


GILBERT & BARKER MFG. CO. 


18 UNION ST., SPRINGFIELD, MASS., U. S. A. 
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FILES—(Continued) Se 
Kearney & Foot.....-- 50&1087 14 % 
McClellan ....++s++++ SUK1LONT 3g ec 
McCaffrey Amer. Standard... .40&10% 
McCaffrey siencaenaedl beeen F 

Pattern) .-List, net 
Nicholson ...+-+++e+e+ -40&10% 
Simonds Mfg. Co....---++ee+-. 40% 
J. Barton Smith....... 5OK1ORT 4 “% 
dts pas wedi cenees List, net 


FIXTURES—Fire Door— 


RKicbards-Wilecox Mfg. Co.: 
~~ 102, Monarch A; No. 201 
Mutual .....--- careeeeeeelO% 
Fusible Links. No. “96. -40% 
Grindstone— 
Net Prices: 
Inch saad 17 19 21 
Per doz..$6.80 - 7.33 8.20 9.00 
FLAGS— 


Prismolite Co.: 

Whirlyflags, Auto. per % doz. a? +4 
Whirltlags, Auto. per doz. 

FOBS— 

Mealy Mfg. Co.: 
Bullet Fobs, 
Military Khaki 

FRACTORS— 
Crew Levick Co secvceset 

FRAMES—Grindstone— 

Net Prices: 
Teach 10+ 15 17 21 
Per doz...$6.80 $7.33 $8. 50 $9.00 

Athol Machine Co.: net prices 
Iron Grindstone Frames. List+20% 


FREEZERS—Ice Cream— 


$15.00 
$48.00 


Alaska Frecter Co.: 
Alaska 4-qt., each..........- $3.40 
North Star 4-qt., each....... $2.95 
North Pole, all metal, 2 qt., 
per doz. ....--eeeceeeees $20.00 
Peerless Freezer Co. 
Peerless, 4-at.. list, -. 90. «2. sB0% 
Frezo, 4-qt., list, $4.7 pues wie 30% 
Envsign- pickboce, Co.: 
Hemp .....- osvcceses » BRS 
Single Tape ..cccccee $8.55 ] 
Double Tape ....+.+++.% $10.00 | 
Beaver Brand eee $8.50 Lo 
Charter Oak .....- ese $8.75 (SR 
Anchor Brand .......- - $9.90 
Clover Brand ....... $9.40 
Reliable Gutta Percha. $11.35 
Gates—Molasses and Oll— 
E. C. Stearns & Co., 
Lock-fast Pattern 9000 0002 c8O OD 
GAUGES—__. 
Marking, Mortise, etc......25&10% 
Athol Machine Co, : 
Depth, Screw Pitch....... List, net 
Center ....-.--seeeeee .--List, net 


GAUGE GLASSES— 

Durand-Koering Glass Co., Steam 
Gauge Glasses, %x12 in. per 
doz., $1.08; 5x16 in., per do ‘ 


a ag AND GIMLET 


Gimlet Bits. Per Gro. 
Common Dbl. Cut... 00eee $8.40 
German Pattern, Nos. 1 to 10, 

$10.80; Nos. 11 & 12, $12.50. 

Singie Cut Gimiets Ass't fer gro. 

Nail, Metal, No. 1, $4.00; 2, $5.00 

Spike, Metal, No. 1, mg 2, $9.00 

Nasi, Wood Handled, No. 

$4. 4H; 2, $5.50 

Spike, Wood Bante, 

No. 1, $8.00; 2, $9.00 

GLOBES—Gas— 

Safety Wire Ges Globe Company: 


4 


Protect-a-lite Inverted aud Up- 
— per doz., $2.50 per 
eee gen tienes) )n 27.00 


Pistect- -a-lite Inner Wire Globe, 
per doz., $1.20; per gross, $13.50 





GLUE— Cents per Ib. 
Cabinet . bebe wns . 5@40 
Common ‘Bo one ‘1eene oe ee lL5 @20¢ 
Fish, liquid, bottles or cans, 

with brush .... seccceses 25@1.00 
Fish, liquid, 50 pal: * bbis. x 

per gallon ..... oer 7 pen: 75 
Foot Stock, White .... 
Foot Stock, Brown.. pee 
Medium White ...... «++ -30@40¢ 

Marine— 


L. W. Ferdinand & Co.: 
Marine, Jefferys, small cans, 
25% 
Marine, Jeffery’s, bulk, per I. 
¢ to 40¢ 
Waterproof, = per gal...$4.65 
GONGS—Ste 
P. Wall Mig. ee Co. 
Foot or Hood, Street * Railway, 
20% 


- 50% 


Spring or Locomotive...... 
GREASE—Axie— 
Common grade: 
1-lb. tins, ; B08. ccssece oo 60 
14 Ib., pail, per doz.. . $14.00 






















Dixon’s Everlasting. 10- bb. * pails, 
per Ib., 24¢; 1 Ib. a, 30¢; 
2 Ib. cans, 26¢ per Ib. 



















Harris Motor Grease: 





Bbl., 174 1, bbl., 18%¢ 
per ID: 50 Ib tins, ea. | 
$10.50; 25 Ib tins, ea. | & 
$5.50; 10 TD tins, 6 to case, = 
ea. $2.30; 5 ID tins, 12 to s 
case, ea. "$1. 28; 3 I tins, 
18 to case, ea. £80; 1 ID 
tins, 50 to cuse, ea, .30. 

GRILLS— 


American Electrical Heater Co. : 





Am. Beauty Table Grill, ea.$12.50 
sRINDERS— 
American Grinder Mfg. Co.: 
List Aug. 1, 1918. 
De rrr covcccces Se 
List Aug. 1, eee 
Chauipion ..... rrrrrrrr ry b/. 
\tnol Machine Co.: H 
Bench Grinders .....+.0+++-20% 
s. Cheney & Son: 
OT ..Net List Price 
Luther Grinder Mfg. Co.: 
Dimo-Grit: each 
No. 14 (Mechanic Special, No. 
No. 15 (Mechanic Special, 0. 
GM) cccccccccevecene - $3.91 
No. 16 (Mechanic Special. No, 
GM) ncccccccccscccsece $5 
No. 17X (Mechanic Speci: a 
Ge, TEP sn ccvecccoeseces 7.48 
No. 175 Railway Grinder.. ‘$7. 45 
No. 51 (Best Made)....... 5.34 
No. 63 (Farm Special, No. 3) 
12.76 
_ No, 271 (Hummer)..... $16.57 
No. 309 (Power Bench Grinder). 
.36 
No. 310 (Power Bench Grinder). 
10.90 
No. 86 Tool and Sickle. ..$5.34 
Star Spec. Mfg. Co. ., New List.. 40% 
Hytield Mfg. Co. 
Perfect Emery “Wheel..... List, net 
Wonder Electric ......... List, net 
Wonder Ft. Power....... List, net 
Valve— 
Frank Mossberg Company: 
For Fords, 607 Improved......36¢ 
M-B Tool Co.: 
M-B Valve. gittinder, List Der 
i rrr 50% 
Adjustable ao Valve Grinder. .40% 
Guards— 
Superior &pring Hinge ns 
Door Guairds........ open e 20% 
GUARDS—Nose— 
Acorn per doz....... eee 
B—Co. per doz. eae 
Flexible, per doz. oeccce eccce 
GUNS—Shot— 





Iver Johnson 

Champion Single Barrel, 
$12. D5 and $14.50 
TE... "beds Barrel. .$28.00 


ALTERS AND TIES— 
Cow Ties, new list, per doz 
List + 254 
Halters List + 154 
Niagara Falls Metal Stamping ae 
Premax Special Halter & Coil. .15% 
Cow Ties and Tie Outs. .List net 
Kt. Rugg & Co.: 
Wed HGere ...ccccecs 
Jute Rope Halters and Ties . 
Sisal Rope Halters and Ties. 
Cotton Halters and Ties...... 
Cotton Livery Ties 
Leather Halters 


HAMMERS — Handled 
mers— 
Maydole list: 
Blacksmiths’, 
Bricklayers’ 
Farriers’, Driving...... 
Machinists’ Ball Pein.. 
Nail, Adz Eye. 
Riveting P 
Tinners’ 
Note.—For extreme Wes 
prices are approximately 5% Saener. 
Pexto, Machinists 5% 


25% 
“+25 % 











nea oe v2 
Pento, Wall 00s 0c50% Lee Bei 
Vaughan & Bushnell Mfg. Co.: 
Vanadium Nail, per doz..... $15.00 
No. 11% V. & B., per dozen. 11.00 
Brick— 
Wm. Rose & Bros.: 
Crucible Steel with without 
hdls hdls. 
No. 1% . $15.00 $13.06 
a ae er 5.70 13.75 
NO. 23 ccccceces 16.38 14.55 
Scutches ......-. 15.70 13.75 
Heavy Hammers and nage 
3 to — rer reer 
Over 5 lb 





Magnetic— 
\. R. Robertson: 
*‘Horseshoe Magnet’’ tack 4 
50¢@$2 sg 
Billposters .....$1. 15@$2. 50 s 
HANDLES— 
Cross-Cut Saw— 
IRS in660s52seennaa sine . -List, net 
Mechanics’ Tool 
Auger, assorted. ..gro., $3. $3.50@$4. 00 
Brad Awl .........970., $1. 75@$1: 85 


Chisel Handles, Ass’d, pr. gro.: 
Tanged Firmer, Apple. . «$3.00 @ 





Automoapile— $3.25; Hickory $6. 00@ B86. 50 
Cem taeekTo.: = §|...| Sirkss’ Beau’ sable 
Grease in tubes .......... - 80% Socket Ti ehory SPEED s $2.25@ 
Ps — SiGe: +++ +80% | Socket Framing, Hickory 
Harris Trans. Compound, Pe assorted ...... - 40 
bbis., 15¢, and % bbls., per Saw, Varnished, dos. | «$1.37 
Th., 16¢; 50 Ib. tin, $9.00 "Not Varnished occ esc eees $1.26 
25 Ib. tin, $4.83; 10 Ib. tin, Plane Handles: 
$2.05; 5 Ib. tin,$1.17; Harris Jack, doz., 12%34; Fore, doz. .12%2% 
Transmission Grease, {©|Grover File Co.: 
Grover File Handles...... List, net 



















Nicholson Spun 
Handle, New 
EN POI 


Ferrule 


File 
) Sees bk : 








HANGERS— 

Note.—sarn Door Hangers are gen- 
erally quoted per pair, without track 
und Parlor Door Hangers per double 
set with track, dc. 

Allith-Prouty Co. : 





House Door ....-+ eocccce 20@45% 
Accordion Door .....+.. 0@ 43% 
Garage Door .......+. «+ -20@45% 
Grithy Mfg. Co. 
Koller Bearing, No. 11, $15.00. 
5 © 
oe Bearing, evel Hy., No. 22. 
rerery o0cccce eR 
Bull Dog, $24. 00. eovccces 50&10% 
Iluut, Telm, yoves & Co.: 
Cannon Ball ..cccccccsevcees 59 
20th Century ....... P doz. $1° 5.00 
eer e doz, 11.86 
Mchiuney Mfg. Co. 
Roller Bearings, ‘Nos. 1 and 2..50% 
Anti-Priction ..ccccccccccces 30% 
Hinged Hangers, King Charm, 30% 
Pittsburgh Trolley ....... List Net 
Ff. E. Myers & Bro., Stayon; O. 
O K Adjustable; Sure Grip; Sure 


Grip Adjustable; Sure Grip Tan- 
dem, Sure Grip ‘tandem Adjust- 
able; Tandem = Sygaa Myers 
Garage, new list 8313 % 
New Way B.A Ww. 

Tandem, new lists......... 13313 
Giant Tandem, new lists... .33's 


7 
oe 
% 


Giant ‘Tandem Adj. ‘Tubular, new 

BS cccdevcenssevccensoee 33': % 

Faultless ‘Tandem and TFaultiess 

Tandem Adj. Covered...... 33'3 % 
National Mfg. Co., J doz. : 

Big 4, $12.00; No. 66 Sto:m 
Proof, $16.00; No. 77, Storm 
Proof, $17.00; No. 88....$19.00 

Richards- Wilcox Mfg. Co.: 

Hangers, Nos. 147, 247....... 380% 

Roller Beuriugs, Nos, 37, 38, 41 
OD ophnce conneessec0nseene 30% 

No. 44, size 1, $12.00; size 2, $16. oo 

Anti- ‘friction, Mi ABs « onde. ve %o 


No, 44, sizes 2% and 
$20. 00&$37.00 
Swivel 


om er B. R. No. 
135 No ‘ 





_ Screen Door ...... 13.00 
ince naan ian ~ 7 777, Sheet Steel Holdback, 
sg . D. No 20 List Net No. 858, Non-Holdback, ® gr. $18: 00 
No. er 5 PATE 10% Chief Ball Bearing Floor Hinge 
BOD caecnskenwnae List Net 6545 % 
. Spring Butt Hinges.......... 
Troiey" By Dit. Bhs oscsese 15% PYadjustabl ie Ga aes’ iia” 43 
ican: tia rhage —— Spring Hinge Co.: ‘ 
100ds8 3 = uperior Floor Hin 46 
= 17 in. No. 0411, Boos Gaperier Door eldiee. ‘ tee 2 
neesiote, fold’g nick’d, per doz.85¢ Strap PP go ky oa 
Picture— Light Strap oscicvsese eeereny 
Moore Push-Pin Co.: | eae 355% 
Moore's Push-less Hangers, per pe a See 12.4 
dos. packets, 80¢; per gross.$9.00] Heavy T , ph ‘List’ + 35¢ 
wat ere Gn and Storm Sash— Extra Heavy T.....» 25&10% 
Nationa ea fe a ee 
Screen and Storm Sash Ilangers, sane Mein Sees eam List + a 
No. 80, Jap. Automatic, or. pa? Co Ce oo0ne 
# doz. 75¢ Cer. Ex. Heavy 1 ee weet tne . 
80, Sherardised wowkees a a RES ceric Rn . List + 10% 
F. a Kees Mfg. Hook .veces coccccccce List + 10% 
No. 20 hen “(Goneett) screen, Heavy Eye ..... eseceeeel4¢ per Ib. 
POP GOB. cep cvccccccrvvcce @ 0| HODS—Coal— 
HASPS— Net a, dozen 
Wrought Hasps and Staples. ..6674% nch. 1 1 18 
Griffin's Security Hasp........ % \Galv., funnel. + $8.31 9.28 10.01 10.82 
McKinney's Safety No. B820, Jap., open .... 4.74 5.27 5.88 
List + 10% |Galv., open.. +50 8.10 8.83 
HATCHETS— Masons, Etc.— 
Regular list, first quality. .List + 5%] Cleveland Wire Spring Co.: 
Second quality ......... ist + 15% Steel, Brick, No. 162........35% 
COMMON cecccceccvccccsersese cb 20 Steel, Mortar, No. 158.......2 2540 
PextO ..cccccccccccces List + 25&5% | HOR S—Eye— 


ag we — Automobile and 
Carriage— 
Chiengo Flexible Shaft Co.: 








Clark, Carbon Bricks, doz., 
$0.75; Clark, No, 5B, $ 
No. 3D, a i) ee 
No. 7D, $2. 753 8A, |e 
$6.50; SxX, $10.00: Big Hit i 
Assortment, ®P case. $17.00; | & 
Peerless Asstmt., $19.50: 
nior Asstmt., No. $s 
Junior Asstmt., No. 2, $9.75 

bg Tank— 

Hunt, Helm, Ferris & Co.: 
Pere each $19.50 
Standard 
Standard 
Harvard 
Harvard 





Black ak No. 1F'l't = 


ach 
Black Jack No. 2 F'l't Grote 
each $7.88 
HINGES—Blind and Shutter— 
Wrought Steel Gravity Locking Blind: 
ie Sets with Fastenings, No. 
, $1.65 without Screws. 4 
PP ny No. 3, $0.90; No. 4. onl .25 
Parker Wire Goods Co. : 
Hale & Benjamin ray ed 
OO” eee 
Stanley's Gravity Blind. 
No. 1647%, doz. sets, with- 
out screws, 33. 65; with screws, 
$3. 
Gate— 
one oviee 06 O02 $2.40 
‘ .doz., $1.70 


Western: 
With Latch . 
Without Latch 


Jamb— 


&10 
331; 





. 5% 


-" zR 


Miscellaneous— 
Griffin Mfg. Co. 
Fleur de Lis Surface Hinges 
dos. prs. .«. $1. wo@sh. 90 
Lawson Mfg. Co. : 
Lavatory, brass 
Matchless Mortise Floor. 


pn Doo 









Surface 
yuo . 
Jamb, * 
Jamb, “* 

McK sneeg 
Small S 


Bommel bros, 


Floor, Novus. 500, 60U 
TTTTTT TTT 20&5% 
Nu” Steel...0-. 33K10% 
‘Nu”’ Brass eereboees 33 ‘3 Yo 
Mig. Lu 
urtace Embossed. doz. 
D S00 ek one enews 1.50@$2.09 
rivot— 
Pivot, Ball Bearing 
15&5% 
Spring— 
Cast Iron...per gro.$12.60 


Holdback, 


Non- -Holdback, Cast Iron, 


Allith-Prouty Co.: 
Screen ...... 


Floor .... 


Bowwer B 


Spring Butt Hinges 


Surface 


Mortise 


Lavatory Hinges 
Engive House is dithges a 
1 


OO, aa b2 6 So 
Non- Holdback Screen Door No. 

20 ccocccccccecccs cant % 
Non - Holdback Screen Door 

inges, No. 2100........ 164 % 
Non - Holdback Screen Door 

Beene, Wes GORs bc ccccvccace 

Holdback Screen Door, No. 960. 
Chicago Spring Butt Co.: 

Triplex Spring Hinges...... 10&¢ % 

Chicugy Mortise Floor  (Svvuv) 

: 5&10 % 

Chicago Relax Floor (uuu) 

‘ 80&209 
Chicago Premier (4000), 

. 10&542 4% % 
Chicago Ajax (3000)...... BURKS 
Lavatory Dour Hinges...... 10&5 
Chicago Screen Dvuor (200u, 

4081045 “% 
Chicago Screen Door ;svuv) 
25&10&5 % 
a wan Screen eiate 
UA Pbe hee Gab eee ew 40&7 % % 
Shelly , =n ra Co. 3 
uckeye All Steel — ae 


Scovil and ys" al Pat 


Grub, list 


HOIST AND STRETCHER— 
— Llvist = Stretcher, 


— 


—. * ey Mfg. 


Nos. 


Bie and Too 


Nicholson 
Handles 


Sanitary Tooth Brush— 
a =f Wire Gas Globe.. 


Per doz., $1.75; per gro., $19.50 
Watch— 
Mealy Mfg. Co. 
ey Belt Wateb, per doz..$3.50 
HOOKS—B 
Nos. lee. an Nines. 000 60 0OOe 
‘Bush— 
Light. doz., $8.75; medium, $10.00 ; 
ROG ccvecceces éhaewon vue $15.78 
Ceiling 
Atlas Mfg. C0... ccceccccece 85@45% 3 
Shelby Spring Hinge Co........ Yo a 
Coat ane — 4 
Atlas Mfg. Co.... eoccce 35@45% , 


Morgan Spring Co... 
Varker Wire Goods Co 





King, No, 10, Steel 45410 % 
No. 10, BFO88..cccccccccces 45% 
No. 11. Steel... -45&108210% 
No, 11, BEMRS. 6s sc0cses 45&10% 

Shelby ea Hinge Co........ 60% 

Wire Goods Co.: 

Crown, 45%; Chief, 40%: 
Chieftain, 40%. 

Corn— 

North Wayne Tool Co.: ® doz 
Brooks ..cccccccccccccccecs $. * 
Harles ....scecccecs eeccece $4.u- 

Grass— 

Bent shank, per doz.......++++$5.00 

North Wayne Toot Co. # aoz. 
Little Cust ovens eoccee ‘ 5.00 





Lawn 















Kon 
oo Giant, 


per gro., $14.40 





Tos. : 





Floor, Bail Bear 


wok? ee 


20. 
Floor, Ball Bearing.15a5° < 


List 






Feb. 23, 1899....40 & tos 


Co. 
119, Sure Gilp....+.5% 
File older. “and File 























oo 4 

* adjustable. a 
eocenteos We 
B00 





m 
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MERGENCY 


Drivers can loaf along on the 
level with plugs of indifferent 
merit. 


But when there’s a hill to 
climb or a rough stretch to 
travel or a fellow driver to 
be towed out of the mire— 


then they appreciate the 
Rajah —the super plug — 
built to stand the gaff—a 
tight, heat-enduring, quick- 
acting tie-up between the 
battery and the mixture. 


Power when needed — 
faithful, economical ignition 
all the time. 





SPARK 


Rajah Ferrule Clip 
Terminal 
Thrust Form 








¢ 
Termina 
Hook Form 


Rajah Pores Clig 





The Rajah Plug embodies no 
freak ideas or experiments. 


There are but five parts, all 
interchangeable, easily taken 
apart, cleaned and assembled. 








Short Clip 








Manufactured by 


RAJAH AUTO-SUPPLY CO., Bloomfield, N. J. 


Sales Department 


EDWARD A. CASSIDY CO., Inc., 280 Madison Ave., New York 


Rajah Ferrule Clip 
ermina. 





Rajah Regular Clip 
Terminal 


ermin 
Adjustable to any cable 


me) 


™ —— ey 
| ee Lely, 
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That’s the Rajah, the plug 
that carried the airplane to 
its greatest height and 
brought more racing 
first under the wire than all 
other plugs combined. 


cars 


Sell a set to every cus- 
tomer—one plug tells noth- 
ing. It takes a Rajah for 
each cylinder to put real 
power behind the piston 
and give the satisfaction that 
brings you spark plug profit. 


Order from your jobber. 





RAJAH 


PLUGS 





Rajah Stud Terminal 
Adapter for Buick, 


Chevrolet, Oldsmobile 





Rajah Thumb Nut 


= = Terminal 
Adapter for Dodge, 
Rajah Ball Terminal Ford, Hup, Hudson, 
Adapter for Franklin, Maxwell, Mitchell, 
Lecomobile, Willys- Packard, Twin Six, 


Knight Chandler, etc. 
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Wall, etc.— 
C. T. Williamsuu Wire Novelty Co.: 
Wall, Picture, ‘kuumb, Moulding 
or —— oveccvcececnee BU% 
Punch Bowl .....--.cceesees 0 
HOOKS vAND ‘EYES— i 
rrr reer a Tre ey 854 
Maileable dron....80 & 10 & 10% 


HOSE ATTACHMENTS— 
Sartlett Mfg. Co.: 


Hose Clumps .....+.+. covcees se 
Morgan Mfg. Co.: 
Hose Clamps ...-ssseecs 50@80% 
William Yeruon: 
Hose Clamps, Garden Ilose, Cast 
Brass, per d0Z........648 36 @1A0¢ 
All other sizes, Water, remus, 
Air, etc., according to quantity, 
5U@d5 % 
HOSE—Rubber— 
Garden Hose, ¥2-inch: 
PDIP sinaks einice one oh aeeen ft. 15%¢ 
DOES i605 22K anc0w one ft.. 134a¢ 
TDD cabo 00 eviennenaeees ft. 7a¢ 
Garden Hose, 34-inch 
Competition ...seeeeeeeees ft. 14¢ 
3-ply Guaranteed ........ ft. 1442¢ 
ply Guaranteed ........ ft. 164¢ 
Cotton Garden, 34-in., coupled: 
Good quality .....+. cosanye UG 
CE b> ag gl 
Gifford-Wood © 
lee Tools ... Mr 
IRONS—Sad— . 
from 4 to 10....lb., List + 404% 
Mrs. Potts’. .Nos. 50 5 


5 60 65 
Jap’d Caps . $1.74 1.68 1.72 1.67 
Tin’d Caps.... 1.80 1.74 1.78 1.73 
Note—Some |\Vestern manufactur- 
ers quote lower prices. 
American Electrical Heater Co.: 
Am, Beauty Electric, 
Chicago Flexible Shaft Co.: 
Princess, Electric, $6.00. 
Soldering— 
American Electrical Lieater Co. : 
Am, Beauty. ¢a., 


-30&T 2 % 








Be 00, $11.00 and $15.00 
Bar and Corner— 
Richards wile oc Mtg. Co., Tar 
Irons, List net; Corner Irons, 
Nos. 77 and 79.......6- List net 
Jacks—automobile— 
Elite Mfg. Co. 
Reliable Auto & Motor Truck, 
No. 1, 32, 35, 40, 48...... 30% 
No. 32 35 46 4 
Ea. 2.00 1.25 2.50 4.50 4.50 
30% 
JACKS—Wagon— 
Rich®e™ - Wilcox Litg. Co., Tiger 
Steel No. 130.....-eeee. +0000 lB % 
ETTLES— 
Wasnee Bile Th....c0sss000%6 List, net 
KIDDIE TOYS— 
ll. C. White Go. 
Kiddie-Kars .....ccccccecs 88%% 
Kiddie-Kar Trailers .......- 314 % 
KNIVES—Bread— 
North Wayne ‘Tool Co.: Pi dov 
Brooks Bread Knives........ $3.00 
Butcher, Kitchen, &c. 
Foster Bros.’ Butcher, &c..,.List 
Sane BO, 198. ....sccccsece «220% 
Drawing— 
at PE eee re 58 
LK. Jennings & Co., Nos. 45, 46, 
List net 
C. E, Jennings Folding Handle 
ist, net 
Jennings & Griffin, revised list, 
Nos. 4 | Pe ee, 20% 
Pexto No. "10, Fidg. Hdle, = list, 
<— 314 &5 % 
North Wayne Tool Co.: # dos. 
Brooks rn oe +.-- $12.80 
Little Giant ......... Me ose BRO 
Iwan Bros. 
Sickle Edge. ner doz......- $15.50 
Hunting— 
a Arms & Mfg. Co.: 
deal, 5 in., per doz 
G in., per doz. a 
7 in.. per doz.... € 
8 in., per doz.... = 
Expert,5 in., per doz...§ 
Woodcraft, 41% in., per “doz. 
NOBS— $19.80 
Base, 2'4-i0ch, Birch or Maples 
Rubber Tip ..ccocceess gro., $2.00 
Cherry and O2k.....-.-+5 aro., $4.40 
Door, Mineral ....... jon doz., $1.70 
Door, Por. Jap’d.....s+0- doz., $1.89 
Door, Por. Nickel. .......d08., $4.50 
GLASS— 
Moore Push Pin Co.: 
Push Screw Knobs, % in. per 
GTO. ws ccccsccrescovcscoe $3. 
ADDERS—Store, . 
Bicycle Step Ladder Compan: 
Ladder: ee - ee $10. oasis, 00 


Track, per ft — 30¢ 
sanaee? Noiseless Store Ladder: 


New lists, “3314 4% 
Milbradt Mfg. Co.: 
Rolling Step Ladders, each $8.00 t 
$15.00; Tracks, per ft. 25 to 35¢ 
LADLES—Melting— 


& G. Mfg. Co.’s list, es 
and Plumbers’ ........... net 
LANTERNS—Tubular— 
it. %. Diets Co. : Per doz 


Wizard Short Globe......... 11.35 


V.ittle Wizard Short Globe... 9.15 
Farge Fount Wizard, No. 2.. 12.65 
Victor Hot Blast........ 7.50 
Monarch Hot Blast...... 7.50 
Oe PS oe 8.35 
Buck-ye Dash Lamps....... 10.15 
Mo. B Wieser... 62008000008 11.35 
Junior Wagon Lamps........ 13.75 
Octo Driving Lamps........ 31.90 








Union Driving Lamps....... 35.90 
Eureka Driving Lamps...... 15.95 
sestov Hand Lmaimps........ 7.00 
Pioneer Street Lamps..... ea. 4.80 
LAIUMEs—vour— 
wational Mig. Co.: 

Washburn, No. 28, per doz...$2.50 

All Steel, No. 29, per duz. .§2.8V 
Ricuarus-Wiicex Mig. Co. 

Bull Dog, Heavy, No. 588.62 3u 5% 
LAVATORY HARDWARE— 
Lawson Mfg. Co.: 

Sr re re 33 '3&5% 
LEAUVERS—Cattle— 
Small, dos., 75¢; large...... oooh DD 
LENSES— 
Prismolite Co. : 

Nu-Ray, Auto, per pr.$2.00@$3.00 


Sun-Rauy Auto Lens, per pair.$1.75 
LEVELS— 
rank LB. Hall Co.: 
Stevens Line Level, 
J. Sands & Sons: 
Carp. Aluminum, per doz. 
$24. 00 to $72.00 
Walnut, per doz., 
$600 to $45.00 
Masons, per doz.. .$15.00 tu $54.00 
LIFTERS—Stove Cover— 


per doz.$12.00 
less 6633 % 


Carp. 


Morgan Spring Co. 

Straight Udle., with Ting, 

gro., $7.00 
Eeep TGs... ssccceses P gro., $9.00 
ransonm— 

R. & E. Mfg. Co..... coveeseeelLO% 
LIGHTERS— 
Davenport Mfg. Co.: 














No, 


40 One Min. 


Single Tub, 


Power, Swinging Wringer. $33.50 


No. 


41 One 


Min. Singie ‘Lup, 


Electric, swinging Wringer, $61.00 





Voss ros. Mig. Company: Hach 
CORE WUE cecas cies eceuwes $9.00 
Sunshine, Hand Power...... $11.75 
Vucuum, liund Power....... 11.75 
senttorm, NO. G-lisccocece 34.25 
Vilatform, No. E-1, Electric. .59.25 
Swinging Wringer, No. G-41. 129. 50 
Viatform No, k 24, Electric. .69.75 

Woodrow Mfg. Co. 

No. 1, Bench Power, ee 42.00 
No, 2, Bench Electric, ea....70.00 
No. 5, Tilting Twin Power, ea. 
56.00 
No, 6, Tilting Twin, Electric, ea. 
84.00 

MALLETS— 

Hickory ...s« pee eesee esteem + 60% 

Lignumvitae ..... eevee eList + 60% 

tinners’ Hickory “and Apple- 
OE is o00 i entnne «eee List + 604 

MATCH BOX— 

Marble Arms & Mfg. Co.: 


Waterproof, per doz.......$4,62 
MA1S—woor— 


Acme Flexible Steel............ 40% 
Cary'’s Flexible Steel...........25 To 
25&5° Yo 


Wire Goo 
Elastic 


ds Co. 


Steel, “od list......20% 


McKiuney Mf 


g. 
McKinney Steel” 


sizes 


McKinney Steel peneine. 
Sizes, per sa. ft. n 


Folding, stoc k 


spec iy 
50¢ 











Cigar, Electric, Model L, per doz. | ‘8izes, per sq. It. met........ 

$12.00] MILLS—Coffee, tase Etc.— 

LINES— Charles Parker Company: 

lve Clothes, Nos. 18 19 20 Ball Bearing Store.......... 25% 
TE i ae $5.00 4.25 4.00| Box and Side......... List net 
i en. $4.50 3.75 3.60| MI RS— 

Chaik Lines, Cotton, Ya-tt ee oe =: t t 
BN lees ean —— eel ‘Trench Mirrors, waterproo 

3 Balls, F mcgr ore 14-4b. 55¢ lined Khaki, per doz, cases . $3.00 
eg eg See $1.50) MOPS— , per ib. 

Samsou Cordage Works: Common Cotton .....List + 333% 
Solid Braided Chalk: PUI icGrbie ox bisa ats-0% List + 33144 

S08. 1 eo eee ee List = 33) 44% 

Per gro.$11. oe $12.35 $15 39 $14. 56) E. H. Tate Mop & Cordage Co. 

Solid Braided, Masons’ Lines, Shade Best ‘Twine, - BPs eh aes ean 40¢ 
Cord, a: pe doz: ; White Cotton, a ee, Oe 23¢ 
No. No. 4, $3.90; No.) MOTOR MICA. PRODUCTS— 
4h, i 68; No. 5, $13.00. Motor Mica, 1 gro. % oz. pkges., 
Saison Spot Cc iothes Line: ge Serer rr eer ees $7.50 
50 ft., $11. JU 75 ft., $16. 75; Motor Mica Grease, 1 doz. 5 Ib. 
100 ft., $22.3: DOUG, DOF CROO. ccc civcessves $9.00 

Silver Lake Clothes Lines: Motor Mica Tire Powder, per gro., 

50 ae ere $69.00 $9.80 

75 ft., per gro.......$108.50 ¢Net|i MOWERS—Lawn— 

100 ft., per gro...... $138.00 Milbradt Mfg. Co., Power, Gasoline, 

Chalk Lines, No. 0 to 3. ol rarer $600.00 

White Cotton Mason and Shade|Pennsylvania Lawn Mower Works: 
Cord, No. S44 to 4%...List Net Penusylvania and Continental. .2: > % 
Awning Lines ...... List + 20% Pennsylvania Junior B. B....209 

Turner & Stanton Co.; Great American B. B..... 40&10% 
Solid Braided Chalk, Mason's ané Shock Absorber: 

Awning Lines ..... List + 20% 15 7 19 21 in. 
er 30% $11.00 $12.00 $13.00 $14.00 
ie, SOI or ee nen waa 30% Pennsylvania Trimmer, 
Clothes Lines, White Cotton, $12.00 40% 
sist + 20% Undereut Trimmer,$12.00 30°% ry 
Shade Cord, Cotton....List + 20% Penn Putting Greens: = 
LINING—Transmission— 2 16 181n, ° 
Advance Automobile Accessories $24.00 28.00 32.00 36.00 25°% a 
Corp.: ts Golf Ball Bearing: +o 

Aas ance Cork Insert for Fords, 9 21 in, yy 
ES eye 2.25] $3 ma 00 «88.00 32.00 25% | & 

nian ance White Stripe....... $1.33! Penna. ‘'Trio” 86 in. cut. | & 

LOCKS— $350.00 ™ 

Goodrich-Lenbart Mfg. Co. : Penna. Grand Horse..... 10% 
Goodrich Steering Column Lock |. Pemba. Pony ........... 20% 

in 3 sizes for all cars, ea. .2¢) E. C. Stearns & Co. 

Perfect Rear Compartment for | No. 1, 9 in, wheel.......% ares 
MME Mie oc ac cua eee $1.0 oe A: ee. ere ee 
All other cars, each......... $9.2: No, 3, 11 in, wheel...... i010 

Sash, &c.— 

Ives’ Patent: Naics— 
a a A 7 o9, fat s Mi 3 
egg ae Gravity Metal Sash. —_ and Brads. Miscel 754 
Ot. Bie BO). sss ss00s0eee 4% i pega” Retidies Sidhe Bhatt” oP 
Window vonibinhins evccce sig Cut and Wire. .See Market Report. 

LOCKSWITCH— Ilungartan, Finishing, Upholster- 

Goodrich-Lenhart_ Mfg. ers’, &c, yg 
Goodrich, for Ford’s, 3. 50. ae 

%8 25@33% % ae i Special ae No. ‘. 
and lerger, Per 10. ..ccccvcces 9¢ 

M ACHINES—Boring— Livingston-Cooper Corp. : 

Millers Falls, Nos, 145 146 Anchor, No. 6 and larger are 18¢ 

Each $12. 19 $13.34] Unton Horse Nail Co.: 
Ice Cutting— Star No, 5 up. 30% 
Jennings & Co.: Northwestern. os cccccccvecces 0 25% 
“Gee “gg re 50%. ne 
Washing— 2 4 3-in. 

Dexter Company: Tac: peed Hd., gro. .$0. "0 1.05 7) 1.43 

a. a Tub Power, 50.0 l'lated 1 Neal gro., all sizes...... 50% 

Se ee eee ee 01 lane 

pate Satis Sib sta bare, ee de Nel 
so — 21 age Me Se ee es ae 104 
“roiser Vacuum Hand Power. RS Ktanton Co. 3 re r 

Dexter Climax. Model CE... & — Fao le Sala mint ae 
Duchess Power, Model 3P... 35 Pint, ss cinincinaecain aaese aa Gi 
Duchess E’ectrie, Model 3E PiMted ws osn eso ee cc ress s evo ed an 

Ea - : ge ne NUTS—Blank or Tapped— 

Zagle Woodenware Co.: 
liydra, Water Power... .ea.$14.00| Cold Punched, C. T. & R.: 

Grabe Automatic Washer Co.: Hexagon ......+.000. List + $1.00 
Simptex, Auto, Boiler Type, Square, C. T. & R....List + $1.00 

Ne. ae $1 Tlot Pressed: 

Maytag Co.: Ce PMT Te dF 
Hand Power, ea ee Re List + $1.00 
Power, ea. 

Electric, ea, ... ILERS— 
Multi-Motor, ea. tel; COpeey Pied «os veces aed 60% 

the. yo Electric, ea........ 105.00 Chace, Brass and " wiepbeee 10% 
. ite Mfg. Company: Ci Zi PI s 
No. One Minute’ Mand lace, Zinc Plated 

ORS ee $12.00| ailroad, coppered 
No. ie Bench Power Washer. Railroad, DOOD 5002 bse esn ness 

VY Wall Mfg. Supply Co.: 

No. 15 Electric, Long Sanch Rench Ollers .....cscccscoss 

eereppri..<be> $67.00 Railroad Oilers .......... 50&10% 
No. oF “twin Tub Bench Washer, |OIL— 

1 Peg Dolly, 1 Vacuum Dasher, Marble’s Nitro-Solvent, gun oil, 

B54.00| 2 68... POP GOB. 0... ccescccnn 2.10 

No. 87 Twin Tub Electric Bench 6 02Z., per dOG......ee.e+ e+ $4.20 


a Washer, 1 peg dolly, 1 Vacuum 
83. 


Dasher ....cee- 








O1LS—Motor— 


00° Crew Levick Co......... 





OPENERS—Box— 
Chas. Morrill, No. 1, Doz...$24.00 
45% 
Can— 
Fletcher, Terry Co.: 
Can Upeners ..... oe eee 30@40% 
Schatz Mfg. Company: 
Oe SS > ee $8.50 
Kan Kut, per gross.........- 8.00 
ACKING— 


Asbestos, Packing, Wick and 
Kope. any quantity.. 


Kubber— 
(Fair quality goods.) 
NE NG . Div nan sac cnecneasees 35¢ 
Sheet, C. O. z FOC aOR eee me HOKE 36 
eee, C. Be Becevvcsssoceseses 
Sheet, Pure Guin Peace ae a 00 
Sheet. Red . perveuwes enue 
PAILS— 
ewerette= 
Cordley & Haye 
Star, “pibrotta,’’ per doz. eg rg 
Galvanizea— 
i, per Fs 
Quarts 12 14 «16 
Light $3.45" 4.00. 4.55 5.00 6.00 
Ex. heavy Aaneweere sk $6.00 6.85 8.95 
wound Bottom 
Fire Pails, Red 
Painted .. $650 7.00 7.50 
Well Pails. $6.80 7.85 8.50 


PAINTS— 

Charles H, Brown Paint Co.: 
Brown's pure linseed oil paint, 

ordinary shades, 1 gal. cans.$3.49 

Brown's Flat Wall Finish, white 
and ordinary shades, 1 gal. 
EE er oe $2.49 

Joseph Dixon Crucible Co.: 
Silica-Graphite, in % gal. 
$3.55; 1 gal. cans, $3.40; 5 
Legs, $3.05; 10 gal. kegs, 
25 gal. bbis., $2.47; 50 gal. 
$2.40. 

Hilo Varnish Corporation: 
Hilo Moitmauite White nue, St 


ga 
Lilo Compo Coating a iat 
Wall Enamel), @ gal. .$4.50 
Montauk Paint Mfg. Co.: 
Di-mel-ine Prepared Paint, Screen 
amel, Stovepipe Enamel; 
pints S, ea. per gro., 
Di-mel-ine Enamel Paint, 
and 6 colors; % pints, 
Per gro., $16.80 
Di-mel-ine Gold and gro, $16. 
Paints, % pints, per gro., $16.80 
PANS—Dripping— 
er 20& 10% 
Refrigerator, oo po 
h 12 14 


16 
$4.13 4.73 5,83 $33 
PAPER—Building, Lc. Li— 
Per Roll. 
Resin sized Sheathing; 500 sq. jt. 
rolls, 36 in. wide. 
| SS eee 
30 Ibs. to roll....... 
BOM hs 86. K6e oe 60% 
Deadening Felt, 50 sq. yd. 
36 in. wide, per ton......... 
Rooting, Kubber, see Rooting. 
Flint and Emery 
Flint Paper and Cloth. 30 & 104 
ek EIT PA net 
Emery Paper .......... 
hen A. ee 
OIRO CID «6:6 000000606 
Tirred Feit— 
l-ply, per ton + «+ $61.00 @ $63.00 


on MSt + 154 
List + 10% 


40- Pb naees 
PATCH— 
Las-Stik Patch Mfg. 
a Stik Rubber 
382146¢, 60¢ and § 


Co. 

t ‘ube Patch, 
0¢. 

6 doz. assd. 10% 

Perma-Loc Mfg. Co. 
Perma-Loc Fabric" 


ea. 


30, 60 & 90¢ 
Rubber —_ > 
, 60 & 90¢ 
Blowout Patch. 


ia. 3% 4 4% 
E: .31¢ 33¢ 387¢ 43¢ 
PENCILS Garpenten— 
Joseph Dixon Crucible Company: 
No. 997, 7 in., Red with Blk. 
Bevel, 
No. 3 


ean Phageie tog e 
Ea 


5 
45¢ 


‘ Dixon's 
Framers, Maroon, Bevel, 
H Leads per gro.......... 
PICKS ANB MATTOCKS— 
re PRE rr 30 @ 30&5% 
Cuntractors’ Picks 000 L3G 2585% 
~IINS—Escutcheon— 
PORE ciccesetbxnten +s 
Pus 
Moore Push-Pin Co. : 
Moore Push-Pins, per doz. pack- 
et, 80¢; per gross 
PIPE—Vitrified Sewer— 
re Pipe and Fittings: 
New York ph arog carloads: 


seeeee eee . 


3 - 24 i Oe Te 67% 
NG SOM cas anstevesiccee' 664% 
| eS eee rere. 
PLANE IRONS—_ 
Wood Bench ........++..List Net 
PLANES—Wood— 
Bench, first qual.. . List + 20¢ 
Bench, second qual. eis SEs + 20% 


Molding coccccccccocccedetst -- 20% 
PLIERS— 
Button, fair guolity, ber oo, 


Inch... 10 
- $4.67 $5.10 $5.44 $6: 98 $8.52 
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Every Boy and Girl in the 
Neighborhood Wants a 


‘kudder, 


no-dead-center { ej" 


=e BALL-BEARING 








ERE’S one case where the product 
actually sells itself. One boy or 
girl with a Skudder Car soon means a 
neighborhood full of them—that’s how 
easy it sells. A profit-maker of the first 
rank. Has no competition—no other 
car operates on the same principle. 


Ingenious double-ratchet direct 
drive never fails to operate smoothly. 
Simple, trouble-proof. Merely shifting 
the weight of the body from one foot 
to the other on the tilting board sends 
the car ahead. Speeds up to 10 or 12 

e Bell- miles an hour. Coasts like a coaster wagon. 
Janesville Bearing Coaster Ball-bearing, wire wheels, rubber-tired. 
Strong, rigid steel frame. Staunchand sturdy 
throughout. Three sizes for youngsters from 
3 to 12. A car that gives them real sport— 
fascinating fun. And parents like it because 
it builds strong, healthy children. 




















Rear Axle 
Skudder Car 
Enclosed 
Ball 
Bearing 
Ratchet 


Built better, sells faster than any other 
coaster wagon made. Ball-bearing, auto- 
type wheels. Stands hard usage. Hauls 
heavy loads, better for work and play. 
Strong axles securely braced, front and Rack 
rear. An unusual wagon with a strong 
campaign behind it to help dealer sales. 


Write ad for ouputete eo 
bout t i ler = . wil ° 
sonmareiies aad tie exauiele line of Double Ratchet Direct Drive 
Janesville products which includes 




















the Jiffy Scoot and the Spee Dee Here’s the most remarkable feature ever in- 
Hand Car. Every one an excellent corporated in a car for the kiddies. Pat- 
seller. ented—no other car has it. Rack works up 
and down with the tilting board, engages 
* the gears and drives the car ahead. Ball- 
Janesville Products Co. bearing ratchet construction—no springs, 
Dept. 73 Janesville, Wis. levers or delicate parts to get out of order. 
ad J Coasts without motion of the operating 
ahs . mechanism. No dead center—tilting board 
Made in’ | is always in a position to operate the car. 
See, 
~ ¥ seg ) ’ 
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Gas Burner, fair quality, per doz., 
5 in., $3.08; are $4.34 
Gas Pipe. 7 10 = 12 in. 
$4.86 $22 5.94 643 8.40 
Pexto No. 30 per doz.: 
5 6 7 


$13.14 14.41 17.38 
solidned Tack Co.: 
Bolidued myeiet, per doz. 
Vaughan & Bushnell Mfg. Co 
No. 5, V. & B., Nut Plier, 
DE ncescinednseucesscons 
PLUGS—Spark— 
Champion Spark Plug Co.: 
Heavy Stone 
Aeroplane and Heavy Duty. 
Overland, Studebaker, Maxwell, 


9 
20.40 30.52 
. -$12.00 


per 
$5.00 


Lots 
10 to 13¢ 


62¢ 
 , ( QPPeeerer reer eee Ty 59¢ 
Eclipse Mfg. Co.: 
Hercules, Giant............- ea. 65¢ 
Hercules, Junior..........+.-. ea. 40¢ 
Hercules, Giant Airplane, 
Spec. ea. T5¢ 
Hercules Giant & Airplane, 
spec. porcelain..........+. ea. 35¢ 
Hercules, Jr., Forcesay occ s@a. 25¢ 
Derf Mfg. Co., In 
Standay 4 High per 
ee ee i $2. 
Less than 200. 1.05 733 
200 or over...... 95 1.20 


‘rungsten Mfg. 


Regular age aon. lots, ea. .52%¢ 
SOD Bots, CR. oc cssiowccces 47 %e¢ 
Heavy Duty, doz. lots, ea..... T0¢ 
20D 2008, OR. cvcvveccescees 65¢ 


Hartiord Muchine Screw 
Master Calorite, Lots of 12 ea .55¢ 


ts of GReccccccccccese or 
Lots of _00 and over........ 
Ex. long styles Model ' take be 


advance over these prices. 
Morgan Mfg, Co.: 
Spark Plugs .......-+++. 40@60% 
A. «0. Mosier & Co.: 

Spit-fire, Platinum Point, % in.; 
metric 
in. long, % ~ long, ea... .$1. 
in. and % in. ex. long, ‘ea. 1.25 

Vesuvius .......- ¢ 

Motorcycle, Mica or Mica Stone 


eeeeee ree 


ase 
Vesuvius, 


‘Tractor, - % in. % 
in. long. 
% in. x % in. long, metric, ea. ate 
% in. x % in. = np. and 
% in. ex. long, ea. 1.10 
Superior, Ford Special. eeccceces 40¢ 
Silvex Co.: 
Bethlehem, 1 point...list ea...75¢ 
Regular, hy, in. standard and 
mt A. Tt. coccccos Wey 
‘ord type, Mig CR cccccce J 
Bethlenem, 1 pt. mica, %& & % 
im. metric, Cf... ccccccccce 1.00 
Mica-Porc. insui. 


% in. —— 
$1.00 
Extra Cores .......+.-. “30 iad 
United Mfg. ‘% Distributing Co. 
United, a 
Junior, 
PLUMBS. “AND LEVELS— 


Athol Macbine Oo. : 
and Machinists’ 


Carpenters’ 
Plumbers’, Pocket ......List, net 


POINTS —Glaziers— 
Per. oes. 


Bulk aud 1-lb, papers......00+ $2. 
W-lb, Papers wcccccccccccesees b 
SEIU. MEE sc0scneeeeseonses Me 
POKERS— 
— Spring Co.: 

Nickel aes. Straight or Bent, 

% x 20 in., ® gro.......$10.00 
POLISH—Auto, and Furniture— 
Am. Aut les Co, 

SRAMERE nic scores cones 
O-So-Ezy Products Company 
O-So-Ezy cedar oil oo 40% 


o 
af 


Iron 








Stove— 

Jos. Dixon Crucible Co.: Par 
Joseph Dixon . $6.66 
Fireside 2.50 
eer 4.00 
Japanese .. - $3.50 
Jet Black . $6.66 
Dixon's Plumbago Bm 12¢ 

Eclipse Mfg. Co.: 

Metalglas, 4 oz. size, per doz, 
$1.60 
1 Ib. sise, per doS.......... $4.00 
Oe EE IR bien wie we Sade oe $1.50 
OT. WR, Oss bs case mse oe $3.00 


Liquid Veneer, Regular— 
Buffalo Specialty Co. : 


4 os. 12 os. ats. 

Per dos..... $2.00 4.00 8.46 

gal. gal. 

AER: cacwssecne -20 2.10 
For ee 

L-V Sprayer, per doz....... 2.00 


doz 
1 gal. Veneer and Sprayer, ea.$2.10 
POPPERS—Corn— 
1 qt. Square. ..doz. $1.15; gro., $15.00 
1% qt. Square.doz. $1.50; gro., $19.00 
2 qt. Square..doz. $1.75; gro., $24.00 
POTS—Glue-— 


EY ee List + 404 
Tanned Gnd Tarned...soco0rs0ev% 204 
American ne ger oat 474 Co. : 
Am. beauty, ea. 2.50, $25. 00 & 
$45.00 
PRESSES— 
Athol Machine Co.3 
Pr. Idst, net 
Lead Seal— 
Chas. Morrill: 
mo, 2 Dee Bh... <.263 $36.00—45 % 
*‘Pocket’’ per doz... .$27.00—45% 
PRIMERS— 
All Nos. 100 in box, new list...25¢ 
PROTECTORS— 
Mealy Mfg. Co.: 


Wrist Watch, Duo, per gro..$15.00 


Warrior Wrist Watch, per a... - 
Cross Wrist Watch, pp ~ ‘tise 


Eagle Shield, per gro. 
MUadiO ..ccccccsccccscsscce ee * $12.00 
=no—Nai, Etc.— 
Millers Falls No, 3, per dos. .$18.67 
No. 40, per ec ccasanwen 316,64 


Chas. Morrill: 


No. 1 Nail Puller, @ doz., $36. - 
% 

Vearson . C aed Spike on 
each, $80.00 ...ccccccccccce % 

a i caeaenn Wheei— 
Awning or Tackle, Pap’d.......- 30% 
Awning or Tackle, Bhs 0+0.0.9:5.0:0'% SU% 
Hay fork, Swivel or Solid Eye ns 
Hot House .ccccccccccvcccccees 30% 
BONE ccacvecnecceveseetccsecess 30% 
Sash— 

Common Frame; Square or Round 
End, barrel lots, per doz...... ¢ 
Small lots, per doz...+.e+se0- o¢ 


Niugura —_ Metai Stampin wee? 
e 


Niagar: 
Puliey miecins——-thee Blocks. 
PUMPS 
Cistern, Iron 





Bee a60,06008h0 0503.00 00s ° 
Pitcher Spout, \ 
Se: Side cars er 
Burnes Mfg. Company: 
Iron Pitcher Spout........ 50&5 % 
No. 4 Fig. 606 set ee with 
in. from cyl......+. $6.00 


Double Actin pls 
Favorite, Tank, Iron Fig. 828 
ea. $10.00 
Goulds Mfg. Co. 
Double-acting | Thresher Tank, 
Diaphragm No. 3, Side Suction, 


Fig. 1129 and White 
5.7 


Spraying 
washing 
Lift and Force Pump Standards; 
Force Pump Heads; Packing 
Box Heads; Cylinders (Iron) ; 
and Iron Rotaries 20% 
D. A. Force Challenge: 
phragm Suction 
ee PSP 
Goulds Comb. 
Pea eee 20 
All Doubie Acting Force Pumps, 
plain Cog Gear and Windmill: 
All Three-way and Windmill 
Regulator Pumps; all House 
Pumps and Hydro-Pneumatic 
Pumps and all Cylinders, New 
share ese kes 63s ee ee 336 % 
All Set Length Single ‘Acting 
Force and Lift Pumps, and =, 
Stands, New lists..........25 t 
All Bulldozer Power Pumps ly 
Working Heads, New lists.33':; % 
All Hand and Power Spray 
Pumps, Net lists........ 33! % 
All Thresher Tank Pumps, Myers 
Century and general purpose 
Low Down Plain and Cog 
Gear Pumps, New lists 25% 
Cylinders— 
Myers & Bro.: 
doar Polished Iron, Brass and 
Brass Lined Working Barrels. 
DO OE vs cecene nes - 3814 % 
Brass Body: Brass Lined and all 
Brass Cylinders and Poeumatic 
Cylinders, New lists.....8314% 
Pump Leathers— 
Plunger Leather, Crimped, per doz.: 
Cylinder Diam, 


Fr. E 





Heller Bros. .........- oman 
McCaffrey Am. Standard....... 
Black Diamond ........... “er10% 
DSCROINON sce nscrrseevsesse 4UK10 % 
Superior ......-scccccccs TO&1U&5 % 
RECTIFIER— 
Krance Mfg. Co.: 
Magnetic ‘‘F-F’’, ea. .$24.00 and up 
Current F-P, ea..... . 24.00 and up 
RetlLo—nose— 
Specialty Mfg. Co.: 
Detacuabie ....... eececcccoe 25% 
BARE pcs ncccccevcescavvocs LU % 
Handy Hose Kack and Carrier, 
oVuKaz5% 
FrEFRIGERATORS— 


araverse City Ketrigerator Co.: 
Economy, Kivre, No. ¥, eu. .$16.50 
Economy, Fibre, No. 1, ea.. 21.0U 


Economy, wince, Nu. 4, ea.. 25.00 
ReursteRs 
varanned, Electroplated and 

err ce Tie errr 
Solid Brass or Bronze Metal 

List + 10% 

REPAIR GUM— 
Adamson Mfg. Co., per Ilb......$1.40 


nREVOLVERS— 
iver Jobuson Safety Automatic Tiam- 


mer, $13.00; Hammerless, $14.00; 
J. Model 1900 Double Action, 
"$6 .00. 
RHEOSTAT— 
France Mfg. 
D. C. ee “F-F,”’ e 


’$18. “60 and up 

RINGS AND RINGERS— 
Bull Rings— 

2 ¥% 3 inch. 

Steel ...0000+-$0.75 0.80 0.85 doz. 

Copper ...e0+--$1.40 2.40 2.65 doz. 

Aluminum... .....+.$1. 

Hog Rings and Ringers— 

Pe Ee: avneceenes se cee 


5) /dill’s eens, Gray Tron, doz., 


$1.25 

Hill's Ringers, Malleable svem, 
doz., 75 @85¢ 
Blair’s Rings. ..per gro., $5. PATS 50 


Blair’s Ringers....per doz., 65@70¢ 
RINGS AND HOLDERS— 





Buteher  .ccicsscvces oe +.25% 
Cross OU cocccceseoces List, net 
Une-Man Cross Cut....... List, net 
Narrow Cruss Cut........ List, Det 
Hand, Rip and Panel....suist, vet 

Miter ox and Compass. -List, net 
Mulay, Mill and Drag......... 5 
We BS cocccccssoccoese 20% 

C. HK. Jennings « w.. 

RS errr List net 
PE ous cbanssuend eo es List net 
Compass and Key Hole...List, net 
RE Saree a net 
Wood Saw Blades. . 33's % 
Combination Sets ......... 16% % 

Millers Pails Comy any: 
Butcher Saw came: 
14 16 18 
Per ore. $14.22 $14. 82 $15.43 
2 26 in, 
$16.40 $17.36 $18.27 $19. 12 
Simonds Mfg. Co.: 
Butcher wenaoeeseess needa on 
eeeccccceeess» List, ne 
aT ee nant: List, net 
Ce GS vnccwecsrcsecsc List, net 
Buck— 
Red, St’d Brace, per doz...... 8.00 
Red, D’ bie Brace, per doz. - $8.50 
Plain Frame, per eR oi co caed ; l50¢ less 


Hack Saw Blades and Frames— 
Crescent Co.: 


SC CeSesrereoecesces 20% 
Orient .occcccces Cebectoned 40% 
Goodell-Pratt Co. ........... 30% 
C. bk. Jeunings & Co. 
Frames, Ne. 175, List net No. 
MOE. Sct bwic deere reeceeses 25% 
Arrow Head Blades.......... 10% 
Millers Falls Co. : 
ae eee 7 
Per gro.. os. 25 $5.63 $6 00 $6, 75 
Inch .... 12 
Per gro... 187. 50 $8.25 $9.00 
Scroll— 


Millers Falls Co. : 
Rogers, complete, each, 
$7. 15 and $8.23 


SCAL 

Join Chatillon & Son: 
Bureka ..........+.+++..-List, 
POVOTNG .cccccccccceccccess 
Grocers’ Trip ...........List, net 

Jacobs Bros. : 


net 
10% 


C. T. Williamson Wire Novelty Co.: 
Key Rings and Holders, No. 02. | Gmion 22222222208 
gro., $12,00........ 200 25% SCciISSORS— 
oear aes Burrs. 27% oe zones. 
Tinners’ and Miscelianeous..50 & 10% en ~~ 
Bifurcated— E. C. Stearns & Co.: 

Assorted in Pasteboard Boxes, No. 10, each.... $15.00 
Per dozen boxes, 100 counts. ...$1.50|National Mfg. Co., per doz.: 
Cop’d, Clinch, Asst. 91¢, Solid. ..25% on x," Self RTM $1.10; No. 
ROADLIGHTER— right, $ ae 
Ford size, 8% in. and smaller, Richecte-¥ fleox Mfg. Co....... 15% 

POP PE. cc cccccccccvccsccecs $2.75] Safety Wire Gas Globe ¥ 
All larger sizes, per pr......... 3.50 Simplici ty, per dos., $1.10; a 
Carton, 10 pr. single «r “ass’d sizes, Di bewctons waet va OO 

% To Sidewalk— 
ROLLERS—Stay— 3 Conron-McNeal Co.: 
Myers’ ...ccscees New list, 3343 % Cleaner or scraper, per doz. ..$6.25 
National Mfg. Co.: In six doz. lots, GaBe ove 6.00 


Barn Door Stays, No. 18, ® %. “0 
Richards-Wilcox Mfg. Co.: 
Handy Adj. and Reversible No. 






Lag Screw, Nos. 
Underwriters’, Nos. 59, . 
Favorite, MOP tORT ialiiacenes 
ROOFING— . 
Rubber, 108 sq. ft. rolls, 32 in. wide, 


5% 
-15% 











Band re {aie ees IIE 


as ik ea 





| ae apg yoo and Hand— 
Bench, Iron, p 0Z.: 
1, i682; 1 TK 9787; 1%, $9.45; 1%, 


-50% 

PE, POND occccacercciceccss 4 
Coach, Laq ‘and. Hand Raii— 
Lag, Cone Point. .rcoece oo 50. 

Coach, Gimlet Point.. 

Jack Screws— 

Standard List.. 





inch 2° 2% 2% 2% er roll: Machine. 
$1.05 $1.20 $1.59 $1.95 $2.10 : Fir Cut Thread, Iron, 
—. r Flat H. 

a a ee $3.84 ie = piu 
Not Crimped: 23 3 ply—s55 Ib. rolls...... Fillister or Oval Head... .50&10% 
inch 2% 2% 2% S lity: Brass: 

72¢ =«81¢ 4 96¢ | 1 ply—35 Ib. rolls......++++$1.30| Flat Head or Round Head 
2 ply—45 Ib. rolls..seeeseee. 1.00 50¢710% 
a $1.05 $1. 8 sis 3 ply—55 Ib. rolls..seeee++++ 1.90)  Filtister or Oval Head .. 40&10% 
i er: ROPE— Rolled Thread Iron: 
nch % 2% 2% Eastern Retail Trade. Pevlb.\ FF oH or R. H 80 & 104 
90¢ 96¢ $1.20 $1.29 si) 80| Manila, % in. diam. and larger: Filister or Oval Head.......+. 
3% 4 Highest SD -¢c0nsssiaeneen 27 Rolled Thread Brass: 
$2. 40 $3.06] Second Grade .....ccseseeees 26¢ 1" FH. or R. 60 & 104 
PUNCHES— _ : Hardware Grade..........00. 24 Rilssher op a ead.. 60% 
Saddlers’ or Drive, good full polish. Sisal, 4% in. diam. and larger: Set and Cap— wie 
ial ber on Highest Grade et COE as cnctensnneets 65 & 10% 
gh abe eee eeerccrcvceees $1.70 Second Grade 20¢ Set (Steel) net advance over 
eee ceceees plea aie ¢#eisreemmaeey Sisal, Hay, Hide and Bale Ropes, Tram. 25% 
ke ere paigiemibigs aa aiekie $2.42 Medium and Coarse: s "td e Cap aie nein rt 
St POND onenscne<ceseces 10¢ less Pirat Quality occocdescvccen 23%¢ Her. Bek CGB. fo occ ecccc ewes 65% 
Spring, single tube, good quai- eT ae 20Ya¢ Filli: aoe Bd. Cab... PSE hd es 45% 
MOT, pe oe hee ae: 4 Sisel. Terred, Medium i.uth - ae . Wat. —_ 
voiving (4 tubes)...... BY ccesevoss 
ae olving (6 tubes)...... doz. $13.00 ct ae sm cashes ae 20¢ | Flat head, wy ss , & 10 & 14 
as. Morrill No. 1, Doz., $24.00 Cotton Rope: Round Hea 3 & 10 & 106 
Hercules, 1 die, each, $9.00. Ba Best 5-16-in, and iarger... .49@50¢ Flat Head, Brass....... 60510108 
Parker Supply Co.: Medium, 5-16-in, and larger Round Head & O. H. Brass, 
Portable, Metal. Hand........ 20% E ; 47 @48¢ 57%, &10& 10% 
PUSH PLATES— Comme, SI. HO ke eel, Dna... 55&10&10% 
Steel eee seeeeeeea ees 20810% | jute: @40F | Round Head & O. H. sy 
ME d269 0bepws cee eaeeaccuae % . Yr 
No. 1, %-in. and up....seeoes 19¢ as 
Racks—whip— Mo. & Win. mae te... PEN ase pt 
John I], Best & Sons: : Wire— List, net 
Portable Revolving Whip Display.| Galvanized .......0000 List + 154 SCRIBERS— 
each; No. 1, with Display Shelf,| Special brands .......eeeeeeess F. Brais & Company: 
$1; 5.003 No. 2, without Display Sr 30E 2144 “Improved Gem, per gro....$26.00 
Shelf, $12.50 Bright Irom ..ccccccsccccscecs 24415CY THES— 
cee ark, Barn D & Hye hing or C — 
. r is oor, Ce ufkin Rule Co.: 
RASPS—Horse— Steel Board ........ verses 110% Piste Foe, Cy Eads ost. 50 
Livingston- Cooper Corp.: Hickory Lumber ...... cocee odO% sate’ Steel, ra Cutting Edge 
W. L. Cooper's Star, 18 in. Sash Operator— Only Polished os. 50@$15.00 
plain, slim, per doz.. Monarch Metal Weather Strip Co. : B how ft and Bram 
$7,007.50 net| Monarch, e& ....+.++- ooee $1.40] Bush, Weed and Br 814. 25@ $14. 75 
14 in. tanged, slim, per Aras 4s Sawe- “~ Grain, Cutting Edge Pol $1700 
Delta. all when hand me. + Saag gg ny BH TTT TT. mE " Tool 01 Co: ° es 
in- on list. ee Little Giant Grass, $16. o0@sis. °50 
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SPRINGFIELO “Gentlemen, seeing you were interested 

485. U.S * in my letter, I thought I might write an- 
other some time, as when it comes to 
knowing tools I know them all from the 
ground up, and when it comes to wrenches 
I swear by the Moore’s Stillson. 


I bought my first Moore’s Stillson out 
of my wages when I started in as plumb- 
er’s helper. My boss didn’t have a wrench 
that would stand up on a real job so I 
bought my own Moore’s. 


The boss was “pennyroyal” and pound 
foolish or whatever they call it. 





Because I’ve always been a stickler for 
the best tools money could buy and that 
policy has brought me right along through 
one good job after another. 


So now my advice to every young fellow 
“ fe) co” is go to the best hardware store in town 
M R — and get a Moore’s Stillson. Yours truly, 


lene taeiil Mart.” 














Carry the complete Moore’s Money-back Stillson Wrench 
line. Wood Handles—6, 8, 10, 14 inches. Steel Handles— 
6, 8, 10, 18, 24, 36, 48 inches. 


This Drop Forged Pipe Wrench has combined steel- 
integrity and brain-mastery for job-success. 





Your Jobber will supply the sizes you lack. Don’t let an 
inferior Stillson go out on a Moore sale. Busy workmen 
can’t wait for their tools. Their tomorrow is your today. 
Do it now. 





Moore Drop Forging Co. 
Springfield, Mass. 


SALES REPRESENTATIVES 
Sur; 1 ss, Dunn & Co., 76 Murray St., New York City 
and 34 North Clinton St., Chicago, Ill. 

















UMI 
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Little Giant Bush and Weed, 
$16.25@$16.75 
Aroostock, Be Ve Be & Puritan, 
Same as Little Giant 
Black Diamond, —. 
15.00@$15.50 
Black Diamond Bust, ani Weed 


5.25@ $15 5.75 
Swift Cutter, 


Same as Black Diamond 


SETS—Awl and 1ou:— 
Millers Falls Company : 
Tool Holders, per dvz. 


| 
$12.89 $15.98 $22. 37 $12. 45 
. Cellar Window— 
McKinney Mfg. Co. 





Japanned, per gross, sets....$19.00 
Galvanized ....+e06 cecccce $28.00 
National Mfg. Co.: 
No. 70 Sherardized, @ doz....$2.10 
aui— 

TEE ocnns Foserer sete doz. $1.00 
Swan's, Kuurled, 7 gro........ $8.40 
tivet— 

Reales TR incnssseccsecen 50&5¢ 
Saw— 

Chas. Morrill, Inc.: 
er 
No. 1 O. 8S, hand...... $18.00 4 
No. 1 band........-.+. 22.50 | & 
No. 95, hand........-. 24.00 }3 
Special, hand ........ 24.00 
Nos. 3 and 4, Cross Cut. 36.00 
No. eer 54.00 
E. ¢. 8 a. 8 
No. i: Pat. , per doz.$8.00 
No. Anvil, per 
0 EE Pe ek i $12.00 
No. Anvil, por 
Pere ee Le ere $12.00 


Screen Loor— 
McKinney Mfg. Co.: 






Japanned per gross sets..... 
$29.00@ .00 
Plated’ .......... $32.00@ 00 


SHAKPEwERS—tiazor Liade— 
Hytield Mfg. Company: 


‘Hatfield Machine ............25% 
SHAV ES—Spoke— 
BPO ov cevencoustecpenewe doz, $1.9° 
Wood, doz., * in., $5.25; 3 in., $0-lv 


Millers Falls ¢ 
Nos. 1, $9. 52: ‘2, $17.44 net per doz, 


SHEA een | Iron— 
8 


Yin. 
' Rest ....83.55 3.95 4.45 dos 
: Good ....$3.25 4.00 4.50 doz 
Cheap ..$1.60 2.40 2.75 doz 
Strawut egg“ Ge: 
Best Quality Jap— 
6 9 7 8 10 in 
$5.00 5.75 6.50 10.00 
a ae N. — 
Thin 
$6. 40 FA 25 3.50 13.00 
Zatlors’ Sheers ....0-sceees 40& 108 
Pruning— 


Bartlett Mfg. Co.: 
Tree Pruners, Nos. 1, 3, 4 and 


iT No. Peer ee 25% 

Tree Pruners, Nes. 808 and 
Lledge 10% ; 888 rer List net 

Clyde Cutlery Co. 

No. 5400, per “doz., $26.40; No. 
5401, per doz., $22.00; No. 5408, 
per doz., $20.00; No, 5406, per 
doz., $8.80; No. 5407, per doz., 
G ft.. 1 .00; 8 tt. $11.75; 10 
ft., $13.35. 

Pexto No. R 70, a. doz., $14.18; 

No. 50, $7.09; No. 60, $9.13; No. 


R 85, $23.15. 
Tiuners’ Snips— 





ESE 5 & 54 
Rive! Latd Blades ...060000% 15&5% 
Bartlett Mfg. Co.: 

Compound Lever Svips..... List net 

Bench, Nos. 20 and 3U....List pet 
Jenuimes & Grillin Mfg. Co.’ 5 6% 

Oe OP Gh. accuceevans New list, 18% 
Pexto 1819 Original....List + 10% 
os W. Sameon.....ccccccce 15% 
Smith & Ilemeuway Co., Inc. : 

“Rel Devil” ..006s0ccccewesn 30% 

Wiking, GACh .ccccccecccees $18.00 
SHELLS—Brass, Empty— 
Remington Arms- Union Metallic 


Cartridge Co.: 


First Quality, all gauges......25% 
Club, 10 and 12 gauge........ 25% 
Paper—Empty— 
Peters Cartridge Co. : 
League, 19 and 12 gauge...... 25% 
League, 16 and 20 gauge......25% 
Target and High Gun........ 25% 
Ideal and Premier........... 25 


% 
Remington Arms- Union Metallic 
Cartridge Co,: 


Arrow, 10, 12, 16 and 20 gauge. 
5 
Nitro Club, 10, 12, 16 and 20 5 


wow ‘Cin, 10 and 12 gauge. 
New Club, 14, 16 and 20 gauge. 
25% 


Loaded— 

Black Powder. ...cccccccs occes o l8S 
Smokeless Powder, medium 

WM 555 Sass a0 esanecs operas 18% 
Smokeless Powder, high 

DIGOS 66 5pbn nas castes ees panne es 18% 
Smoke le ss Powder 410 

POOR CCT TL Te 18% 


Boys’ pee Shot, case 31 lbs.$4.90 
Peters Cartridge Co.: 
Leaen*, Plack Powder........ 
Refer-e, S mi-Smokeless .... 
Target and iligh Gun, 
Ideal and % 
Remirgten Arms - htaliie 
Cartridge Co.: 
Now (nb Black Powders..... 18% 
Nitro Club, Smokeless Powders.18% 
Arrow, Smokcless Powders... .18% 





Union 


Back 
Pattern Scoops: 
lirst and second grades. 


Daidwin Tool Works: 
unin Lacs, No. 2 Black, 
Deliur brand, 


Pinnacle, per doz..... 


mel Shove 
Long Hendie, steel Node Ty yp 
Hunter's Imitation, per g) 
SIGNS— 
Lebanon Machine Co, : 
EU—1RON, Ilighw ay, 
$12 20 


Comb, Streer & Lighting, 


eer rer rt fey re 
TERMS coccicseaeesrveee 
Traftic, with light....... 


ournes Mfg. Company: 
Cast Iron, painted, 
and smaller. (Low List 
Cast Jron painted, 20 x 
and larger, (Low List) I 


20 x 


Silver Plated— 


Chicago (Coil) 
Reliance (Coil) 
Lawson Mfg. Co.: 
MEE Sse 00.66.0060 

Morgan Spring Co.: 
Perfection cccce 
1% in. and larger: 
are 
Half Bright . occ 
Bright 
Wagon Seat— 
Painted Seat Springs: 
1144 «2x 24% 












Third and fourth grades. 


per doz... 


Hunter’s Genuine, per gro... 


Carriage, Wagon, 3 





SHIELDS— 
Parker Supply Co.: 

Lag Screw Shelus....... sooo 
Star Expansion Bolt Co. 
| Sebco Machine Holt “type. 38010 % 
SHOCK ABSOR 

Arrow. etc. “oy mt. - - -9200.06 
Star Specialty Mts. 

Star Cantilever, per set. . -$3.50 

WK, Per BE. ccvwccesscceces Bb. 
SHUcS—Horse, Mule, Etc.— 

vo... Littsburgh: 

Iron or Steel..per keg. ae base 
SHOT— 5-6. 
Drop, UP 86 Bic ccosseeervnnns $2.10 
Drop, B eed MPG svvevvses 2.35 
CREE cn ccctncrvees benpeeess 2.60 
8) PTET ery Terres eee 2.00 
SHOVELS, SPADES AND 

SCOOPS— 

jain Back: ; 

First and me grades..List net 

lhird gra rrr yrs: List net 

Fourth pre ET EI List net 
Hollow Back and Back Strap Shovels: 

Paral -GPGES oko vivsrnrs List net 

Second gradé ..ccsersccce List net 

Third and fourth grades..List+54% 


Strap Lastern and Western 


renee 2u.4 
List net 


.$16.00 


coe 14.97 
Semper Idem, per doz.... 13.71 
Kuox a per dozZ........ 12.45 


pe. .$10.50 


SIEVES AND SIF" TERS— 
rO.« «$20.00 


$23.00 


0 @ $50.00 


SINKS—iron and Steei— 


Stand- 
. » -$30.00 
re i 
coe 22,50 
36 in. 
) List net 
40 in 


uist + 5% 





I. alance & Grosjean: 
OF ara cocccceeeldd% 
SKATES—ice— 
Conron-MeNeal Company: 
Extension Rocker, Hockey: 
Men's ond heys, per pair: 
a EPC eT ere $1.10 
Polished and plated....... 1.65 
Girls’ und Ladies’, per pair: 
oo ree $1.21 
Polished and plated........ 1.87 
Extension } +s or Scovters, per 
ptir. polished ...ccccscscccs ck 9 
Polished and plated........... OS« 
Roiler— 
Self Commie, B.B. No. 200, 
OOP ORI 6660025 0h000 08% 1.87 
Self Contained, B.B. No, 100, 
errr err $1.08 
oR od ee eee $2 2.2 
No. 150 Boys 
SNAPS—Harness— 
DOOPSC ic0xs 50s 6598058 List + 401 


Niagara Falls Metal woppyeertl veer 3 
Niagara Harness ........ 


SNATHS— 

Grass Scythe, per doz... .$11.90 | w% 

Bush, Per GOs. s.rccav0eee $13.00 § > 

SNIPS—Tinners— 

See Shears. 

Cee 

A. W. Harris Oil Co. 

Harris Motor Soap, ” bbls -» 25¢] 
and % bbls. per Ib., 26¢) w 
25 Ib. tins, ea. $7.38; 10 Ib. { © 
tins. $3.05; 5 Ib. tins, ea. | 5 
$1.65. J 

SOL DE R— 

Half and Half. .ccccccccccccees 45¢ 
RO: 2 6500s eenws occrccccceees 40¢ 
Refined ....4. peboonhe us scnk sey 

SPITTOONS— 

Indu-Namel Der doz. s 
NO. 2 aovcccssien . - $25.00 
NO. ZB cocccesecvesscve 19.20 ¥ 
Te rer eer 17.30 


SPOONS AND FORKS— 


Good Quality .ccvvccvesseces 2744 
Miscellaneous— 

CRD: ivincde eeans errr e ee 12140 
German Silver weccsseccccccees 15% 
Tinned tron— 

TiS: -cavdeusatearkane per gro., $2.75 
POE sien tn canoe bee per gro., $5.50 

SPRINGS—Door— 
Chicago Spring Butt Co.: 














SPRINKLERS—Lawn— 
Stuber & Kuck Co.: 





Athol Sadtbins Co.: 


Combination .ssseeeeeees List, net 
Pexto squares ....-++++--10K24%% 
SQUEEZERS—Lemon— 
jLood Porcelain Lined: Per dos. 

CROP c.ccccve save cccccesce o$h.10 

Good grade..... errr 
Tinned lron: 

ow Grade ....0+ eeoaeurede $1.50 


Medium Quality ..ccccceeees 


90 
Iron, Porcelain Lined. 


STAINS— 
Charies H, Brown Paint Co.: 
Tom, ready mixed, 1 gal. 
Cans, per gal....eeee 9 9 fa $1. 43 


STALLS—Cattle— 
Uunt Lelm-Ferrlg Co.: 

Star, Steel ...cccccccccvceess20% 
STANCHIONS—Cattle— 
ilunt, Lielm, Ferris & Co.: 

Star .... 
STAPLES— 
aes, Bright, $3.80: 

Galvaiised, -_ 50 ) fo. b. Pittsburgh 
Poultry Netting. -Per 100 lb., $7.00 


STEELS—Butchers’— 
John Chatillon & Son: 
Chatillon’s..List June 30, 





0+ -20% 


1917, 


0 
Foster Bros.’..List June & 
1917 20% 
STEELYARDS— 
Peck, Stow & Wilcox 5 
t + 20&10% 


STOCKS, DIES AND TAPS— 


PP PET ey PPC eT Tee re 10% 
Hand Taps, 4% to 1 inch........ 45% 
Hand Taps, smaller than % in..454 


M.S. Taper Taps Nos, 2 to 12 inc. 


O5&5% 
M. S. Taper Taps, 


«000 6oe 
STOPS—Bench— 
Chas Morrill: 
Nos 


larger. 





° 1 
Per doz....$18.00 ......000++.45% 
STRAPS—BOX— 
Ame, Embossed, cases.......... 10% 
Cary’s Universal, cases 
Stanley, Twinrod, cases........ 10", 


STRETCHERS—Wire Fence-- 


ilunt, Ilelm.. Ferris & Co.: 

Elwood Rod, No. 191, per doz., . 
11.05 

Elwood Pattern, No. 190, per 
MOE. ascovsstccebessenss $10.20 
Little Giunt, Sr., per doz..... $9.78 
Star, No. 482, Pain iin: $14.45 

Star, No. 482, Roller Bearing, 


$15.30 


EF. J, Townsend ; 
‘Townsend's Wire Fence Stretcher, 
per dos, .....ccccccece + -$13.00 
SWATTERS—Fly— 
Bouquet—Brownson Co., Inc.: 
Per doz. 

BB1 BR2 BB3 BB5 
40¢ 65¢ 80¢ 0¢ 
BR10 BB15 
70¢ 90¢ 


SWEEPERS—Carpet and Vac- 
uum— 


Bissell Carpet Sweeper Co.: Per Doz. 
Am. Queen, Cyco B.B. Nic. . .$43.00 
Crown Jewel, Jap’ t ‘Fittings. oy 00 
Elite, Cyco B.B. Nic...cee. 8.00 
Grand, Cyco B.B, Nic 20680 2.00 
Grand, Cyco B. B. Jap. 37:00 
“ee Rapids,’’ Cyee ‘RB. B. 

Pere T tee tes 40.00 
“Grand Rapids,’’ Cyco B.B. 

THD. vovcecesivesseeonee 35.00 
Gr and Rapids, Vacuum Swpr. 

PURE, cabo 0seo bbe v0 8s eee 74.00 
Tonsehoid Vacuum = Swpr., 

BD. condcccssvccversece 64.00 
Parlor Queen. Cyco B.B. Nie. 46.00 
Princess, Cyco B.B. Nic.. 41.00 
Standard, Nickeled Fittings... 26.00 
Standard, Japanned Fittings. 31.00 
Superba Vacuum Swpr., Nic. 88.00 
Universal, Cyco Bearing Nic. 38.00 
Universal, Cyco Bearing Jap. 33.00 


Subject to quantity allowances. 


Prices guaranteed by manufac- 
facturers ags vinst their own decline 
to Dec. 31, 1919. 


SWINGS—Lawn and Porch— 
Myers Low Down Roller. 
New list, 331: % 


New list, 331; % 


T ackLeE—Fishing— 

Wise Sportsmans Supply Co.: 
“Jim Dandy’’ bait, per doz. .$6.00 

TACKS— 

Carpet, Bill- poses, ete. 

List + $8.8 base, per 100 lb. 
Finishing Nalis— 

Cobter NO si:0.0060 008 ber Ib., 55¢ 

a ee oo re per lb., 61¢ 

Trunk Nails, etc. 

List + $8.80, base, per 100 Ib. 


Myers Porch Swing, 




















See also Nails, Wire. 
Double ene 












Thumb— 
Mrave Push-Pin Co.: 


Per doz., Nos. 1 & 4, $6.45; 2 & Brass, Nos..... ig @ 32 33 
5, $4.05; 3 & 6, $3.10. | ae % in. 5% in, 
r doz,, %o ~ 65¢ 75¢ 
SQUARES— [ Nickeled "steel, 
Nickel Plated Steel and Iron..Net\ — Nos, ........ 1 52 53 
Rosewood Hdl. Try Squares and. % in. ve in. % in. 
BUUES oo ccccdswoscrcerer6 ost doz. ‘4 aos 40¢ 45¢ 
Iron Hdl. Try Squares and 7- Celluloid, Col'd 
Bevele sccuesns webiniber 60 00K 25% Nos. .....--. 


59 
% in. 7/18} in. 
Per doz., 70¢ T2¢ 80¢° 
Solidhed Toumb" tack Display 





As- 
sortment No. $9. 
No, 24 asstmt. 6.00 
Handitax 4% in. steel, ‘per 1000. 1.50 

TAPES—Measuring— 
American Asses’ Skin.. nut + 16%% 
Patent Leather ...... coves sktet + 5¢ 
BE 659 650 5.000660 40004 List + 204 
Lufkin. Rule Co.: 
Asses | rrrerrrr re net 
Metallic coos bist@List i 20° ¢ 
Bend, Leather ........ st+10% 
BED 66606 006csceed bcexens 10% 
Oe oeeeee List, net 
Wiebuseh ‘& *iliige 
eo 8 Sretaitte ie 34L, 
cone eKenses - List + ao% 
Chesterman’ 8 Steel, "No. 103 
S heaceesee ne oo st + 16% 
TAPS— 
See Stocks, Dies and Taps. 
THERMOMETERS— 


tim Case, Cabinet, Flange, Dairy, 
Diccane -New list, 20% 

TIMERS— 

eee Auto Engine « Supply 


seine Timers for Fords, ea.$2.0u 
TiPS AND BUMPERS— 





Klastic ‘Tip Co.: — Complete, 
eT er ee $12.00 
Rubber lead Nas, er gro., Nos. 
’ + 1, 55¢; 2, 45¢; 3, B5¢ 
Bumpers, per gro., Nos. 1, 3564; 

2, 506s: 2%...... 8 

Wood Peg Tips, per gro., No. 1, 
$1.80; Stetson Tips....... :$3.00 
Slotted Screw boy er gro., Nos 

231, eo 232, $2.50; 233, 
$3.00; 334, $3.50 aoe baine ak 30% 

Rocking’ Chair Tips, per doz., 
iD. ¢2¢00CAR ORS vO eet0e8 % 

TIRES AND TUBES— 

McGraw Tire & Rubber Co. : 
McGraw, Ribbed Tires, 30x3 in., 
$17.40 ea.; 30x3% in., $23.05 ea. ; 
34x4 in., $39.45 ea. 

McGraw Tubes, Red Tube, 30 x 3 
in., $3. 90 ea.; en. $4.85 ea.; 
34x4 in., $6.85 ea 
Combination, Red, ae in., and 
30x3% in., 30 e 
Star Rubber Co.: 
Star Tires 
Ribbed 
30 x -20 $28.70 
33 x 5.9% 44.00 
34 x x 45.25 
Se SD Owe vcccis 32.00 60.60 
Cord Fires 
BA S Bio ccccccess $74.90 $71.20 
Oe SS Beceecsvnvses 92.00 87.40 
ST XZ Bevvvccvceece 95.80 91.20 
TOOLS— 
Cement— 

S. Cheney & Son......sseeee+-15% 

TOOLS—Haying— 

-iunt, Ilelm, Ferris & Co.: 
llarvester and Peerless Hay 

Se OT eee eee 348 %o 
— - Track llangers and Brack- 

Occ ees eeedeascctesce 14 % 

Slings, Forks, Pulleys, etc... .25% 

”. MK. Myers & Bro. 
liay Fork Unloaders ; Myers 


Double il; Myers Single 
Rail; Clover "Leaf and Fault- 





less, and all bod track fork 
uploaders w lists, 3314 % 
Sling  Unlon Myers Sure 
Grip, Clover “Peat and Cross 
TENS cvcccess New lists, 3314 % 
Steel Vrack and Steel Vrack Wix- 
tures..... -New lists, 3314 % 


All Myers Forks, except Harpoon, 


Nellis & Walker, 
New lists, 3314 % 
All Myers Pulleys, Harpoon, 
Nellis) and Walker Forks, 
all Slings.......New lists, 25% 
Saw— 
Simonds’ Crescent: 
Nos. 340 and 842...... oc0e+ 80% 
PE “Sibecavbescececeed 380% 


TRACK—Barn Door, &c.— 
Griffin’s: 
a Menem, ® 100 ft., 1% 
$8.50 


8-16 le 
Sent, Helm, Ferris & Co.: 
20th Century, round, per 100 e . 


00 
Phene, Bet. BOD Gbswcccceces $6.50 
McKinney Mfg. Company: 

llinged Ilanger ‘Track, ® ft.. 

TUG wcccccccccce eoecccecs 80% 

14% x 38-16 Track..... eeeeees 380% 

Trolley Track ..ccccccccccess 5% 
Myers’-Stayon ‘I'rack. Myeis New 
Way, Giant and Hercules, Tub- 

miar Track .....+.. New list, 25% 


Faultless self- scene, * and Hercu 


4 
New list, 3514 % 
National Mfg. Co.: 
Braced Rail, per 400 ff......5 $°.56 
Btorm-Proof Rail, per 100 ft.$26.00 
——— a Mfg. ~ 
65 @38.50 





Special Hinged wee Tall, » oe: 


Lag Screw Rail, No. 65.. 15% 
Gauge Trolley Track, ib] tt 












Doub Poin d g 


No. 31 cocceccccccenes 
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For Remington UMC 
Dealers 


IIS book was designed and printed for YOU. It 

yt in full coior the various “helps” turnished the 

Remington UMC dealer free of all charges. After 

you receive the book all you have to do is to fill in one 

of the enclosed post cards, stating what you need. The 
items you choose will be sent you immediately. 





Send for your free copy of this Rem- 
ington UMC Dealer Helps Book today 


The Remington Arms Union Metallic Cartridge Co., Inc, 
Woolworth Building New York Gity 
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sud HARDWARE AGE July 24, 1919 
Wire Goods C 

Nos. 61, $6.65; ais HRs ‘a hat Oe P+ 4 Warr ce 1rRons— Bright Wire Goods... peecirstt 

7.75: 64, $8.50; $8.75; PE ea eee "9° 7314¢+ “12,| Wagner Mfg. Co.......- occceeel0% : BO renecescc ee 10% 

mi $3.50. ; =. Laid rig ry aor be WAGONS—Coaster— Cup and Shoulder Hooks......75% 


Adj. Track, Bones 19.. 
Adjustable Track d 


No. 1 U 
mupal Lejemabhe ‘Track No. 122, 
20% 
TRAPS—Fly— 

Balloon, Globe or Acme, gro. .$15.00 
er, Champion or —— 
Harper, p yo 

Wire Gas Globe Pi te Bas 
ag Sanitary...per doa. $1.00 
fig gross $10.5U 


-20% 
Tandem ‘frolley 





Ga 
Niagara Falls Metal o stamping pe 4 





Lightning 
Clincher 
Oneite Community Ltd.: 
Victor— er doz. 
With Weems 
oo Chains 
- 6a enee $1. 0 1.07 
No. 1. cccceee $5 1.23 
No, Bibsesicsss 28 1.98 
No. 2B ceccoeves 3.46 2.96 
NO, Bo snecniee 4.89 4.19 
No. 4 ceceeee 5.87 9.16 
No. 91 «ees 2.32 1.89 
No. 91%4....---- 3.29 2.81 
No. 1 ecooece 2.02 — 
Giant— 
me. 1. os02e» $2.02 
dos. 
a” ae Without 
{ Chains ains 
No cen eee $1.91 $1.46 
No. 1  .ecceoee 2.25 1.69 
No. 1%...-.--- 3.36 2.69 
No. 2 ceoccooes 4.94 4.23 
No. SS ssevees 6.58 5.63 
No. 4 ceoceces 7.75 6.80 
No. O21  .cvoces 2,81 2.23 
No. 91%....--- 3.99 3.28 
whouse— Per dos. 
mm Size With Chains 
Be; 0 cscacviancccevcsee $ 3.2 28 
Se ee 3.85 
MG, BL 8.kks0seeeeneia ees 4.48 
No. 91 ian penne 4.88 
Se rrr ry rs es or 78 
No. 814... eee eeeeeeees a 
CS rrr re 7.3% 
No ae Spee aRR RCE a 8.54 
No. 2M. cccccccccsccsce 13.44 
ET A EES 10.56 
a ec ee 
“S| Ree rs 5.05 
No aa AEMAS oe 13.44 
No. 44p..ccccccccsevccs 33.75 
Me, BD 66s veewscieees 100.00 
Mie. 6. s.i2000s%ss0eu~emeeen 


Mouse and Rat— 


Mouse, Wood, Choker, gro. totes, 


Mouse, Round er Square Wire, 





02., 96¢ 
Lovell Mfg. Co.: Per dos. 
Brie Rat ....cccesercccece $2.00 
Star Rat 1.75 
Sure Catch Coe 75 
Sure Catch Mouse.....-. +e 20 
Wood Chokers, 4 hole....... Td 
Niagara Falls Stamping 
Works: Enticer Rat... .15% off list 


Oneida Community Ltd.: 
Net per gr. 
$2. 





Victor Mouse .......-++++e8+ 60 
Victor Rat .....-ceseccccces 11.00 
Holdfast Mouse .....++++++++ 2.60 
Holdfast Rat .....---+--++- 11.00 
Official Mouse .....----+++4 4.00 
Offic ‘Nal Mat 22. ccees 13.50 
Out o’ Sight Mouse.......--- 8.00 
Out o’ Sight Rat...........- 15.00 
Wood Choker, 4 hole......... 11.00 
Out o’ Sight Mole.......... 100,00 


No. 44 Pocket Gopher.......- 20.00 
End o’ Mice, 1000 
Bushel Baskets—Net per basket. 


2% gr. V. or H. Mouse...... $6.00 
‘With tripod .......++eee-- 6.20 
4% doz. V. or H. Rat........ 4.00 
With tripod ..........5.-- 4.20 
Combination Bushel ......... 5.50 
With tripod .....-.eseeeee 5.70 
TROWELS— 
Wm. Rose & Bros.: 
Phil. Pat. Wd. Hdis 
$11.85 11.85 “ie. 50 13.00 
10 10 11 11% in. 
Wide Tleel, Wd. Hdles. 
$11.75 12.25 12.90 13.40 
10 10% 11 11% in. 
E. C. Atkins & Co.: 

PE oss s50seenenow -- -B0% 
TRUCKS—Warehouse, &c.— 
McKinney Mfg. Co.: each, net 

No. 1, $21.50; No. 2. $18.50; 

No. 1-A, $24.50; No. 3, $15.50 
Te-wae 


Nos. 1 2 3 
Gal., per doz.......$10.75 $12.50 $14.50 
Cypress— 


Eagle Woedenware Mfg. Co. : 
los. 1 é 
"313.50 $12.00 $10.50 List+5% 
TURNBUCKLES— 
National Mfg. Co. Screen Door, 
Ne. 195, Japn’d, per dozen. $1. ‘20 
TWiNE—Miscelianeous— 


Flar, % and %-!b Ba!ls: 
Se ee eter 65¢ 
No. P DcikbGdenseSeurekeerine 42¢ 
eS err 40¢ 
Le | I. 39146 
Se ee Sacnaae 3814¢ 

Cotton Seine, er. 
Soft Laid thread—9, 66¢; 12, 65¢; 


VOPGEP vccvccccvvecvvvesoes Ons 
Medium Laid thread 6, 71%¢; 9, 








Staging, 2 to 4 oz. balls, in bar- 
rels, 65¢; in 5-lb. sacks .. 
Trot Line, in balls, % to 3 Ib., 
in barrels, Nos. 1,24 sd ib., 
er Ib. secccece 65 
Cotton Wrapping. white, > ‘balls 
to Ib.: 


COMMON <ccsvcccsssccc¥O 80 558 

GO0d wccccccccccccesscececes 60¢ 
Culion Wrapping, * partegated, 

5 balls to ID. rceccoccccceeces 65¢ 
American Hemp, 2-Ply, % and 


¥4-lb. balls ......0% senna 
American 3-Ply Hemp, i- “ib. —, 


India 3-Ply Hemp, 1%-lb. reed 
(Spring Twine) ..csccee - 2e¢ 
India, 3-Ply Dark Hemp.. 





ee 3-Ply Light Hemp... 23¢ 
2, 3, 4 and 5-Ply Jute, %-lb. Balls, 
25 @ 28¢ 
__ Common India, No. 18... .27@30¢ 
Jot Alattiress, % and "Y ib. 
"Bails, according to quality..... 
85¢ @$1.25 
Cable laid flies Wa. B s620% $1.50 
Italian, A, Ib.. 18, 71¢; B, wt 
Wool, 3 to a nh eoueereeian 16¢ 
VarNisHEes— 


Hilo Varnish Corporation: 


Hilo Flat Finish, per gal., S 
$4.00 \& 
Hilo Floor Finish, per gal., {2 
25IR 
Hilo Varnish Remover, per 
gal., $2.50 


Montauk Paint Mfg. Co.: 


Di-mel-ine Furniture Varnish ; 
\% pints, per gro......... $16.80 
Di-mel-ine Varnish Stains; 
% pints, per gro......... $16.50 
VEHICLES—Children’s— 
Arden Mfg. Corp.: 


Roly—Autos, per dozen, 
$55.00 to $81.00 
Roly—Kars, per dozen, 
$21.00 to $42.00 
Roly—Pets, per dozen, 
$30.00 to $34.50 
VENTILATORS—Sanitary— 
Cloth Window— 


Continental Co.: 

Per doz. 

Continental No. 92, 9 in. high 
adjustable, 15 in. to 26 in.$4.00 

Continental No. 93, 9 in. high 

adjustable, 23 in. tu 37 in. 
| PPR CT CEO TTT Te 4.25 

Continental No. 94, 9 in. high, 

adjustable, 31 in. to 49 in. 
ORS TerY Pere 5.25 

Continental No. 96, 9 in. high, 


adjustable, 34 in. to 59 in. 







WIRD: voce ease arn kesO ns 6.00 
Continental No, 1% 15 in. 
high, adjustable, in. to 
Bt EB. WIG. viccrrcvvccess 5.75 
Continental No, 154, 15 in. 
—. adjustable, 31 in. to 
im. Wide..cccccccccccs 6.75 
VISES— 
Hand— 
Athol Machine Co.: 
Hand Vis 2 .0sccsevcvs -.10% 


Chicago Flexible Shaft Co.: 
$20.00.25% 


Stewart H'd’y Worker, 
Parallel— 
Athol Machine Co. : 
Simpson 
Standard 
Starrett, Improved ....... 
Vise Attachments, Taper. 
600 Line, Stationary Jaw. 
600 Line, Swivel Jaw, List+52!. 
Millers falls Oval Slide Pattern, 







In. 2 2% 3 3% 

Ea. $1.94 $2.30 $2.80 $3.58 $5.19 

Parker's: 

Eclipse ...ccccssceceess List +5% 

Regular ...ce-eeees petri 

WHOUOE o6v.0 60600200900 List + 25% 

Pipe— 

Athol Machine Co. : 

Combination ......+++eeee. 2065 % 

Parker's Combination: 

BT Marlies 2. vcccceccvssesees 30% 

J. UW. Williams & Co.: 

Vulean Chain Pipe........... 15% 

Portable— 

H. P. Martin & Sons: 

Vise, Stand & Pipe Bender, com- 
plete, either chain or hinged 
EP PT Ee 

With vise. less legs........ 50 

Without vise, with legs...... 13.00 

Withont vise or legs.....--- 11.50 

E. (. Stearns & Co.: 

No. 500, Folding, por doz...$12.00 

No. 11, Filing and Guid>, per 
ee ee $53.00 

Wood Workers— 

Athel Machine Co.: a 
Simpson ee ee 21 2 
Standard ....--ccccecces svku" 

VIILCAN!ZERS— 

Adamson Mfg. Co.: 

Adamson, Model EF, en...... $ .70 

Model T, eaf...... 1.05 
* Model U, ea...... 1.40 
. Model 8, @a....... 8.40 

G. A. Shaler Company: 

5-Minute, $1.50; in dos. lots. .30% 
List we: 

Ford—Tube—Kit .......$1.75 | & 

TODO. oc pe vccccnonse 2.00 } 3 

Ford-Kit ....ccccssscees 2.75 | 

ok are 3.50 | 

Motorist’s Electric Heated 
ee .50 less 25% 


Hunt, Helm, Ferris & Co.: 
Star .. 





Overland and 20+ 20% 
WARE— 
Enameled— 
Lalance & Grosjean Mfg. Co.: 
Agate Nickel Steel Ware.... 
El-an-ge 
All white Enamel........ Net List 
Vollrath Co.: List March 1, a A 
New Idea Kettles, Cast Iron. .309 
lmiperial Hollow Ware, Cast irou. ’ 
Cc 


Steel, White 
10%; Special 


eccccccescee %o 


Enameled Ware, 

ood White, 

ae aa Aluminum— 
Wagner Mfg. Co. 


Iron, Hollow ......-ccccccee 35% 
Cast Aluminum.........+.+ List, net 
beg | a ae ES— 
Eagle Woodenware Co. : 
Folding Wash ‘Benches, per doz., 
$17.00 
WASHERS—Bibb— 


Durst Mfg. Co.: 
Dumaco, all sizes, per 100.... 


Over 


-60¢ 
M ast— 
\4-in., bbl. lots, per 100 Ib. 
$8.00 


— or Steel— 
Size bolt..5/16 % 4 HK 
Washers. $1. 00 10.00 9. 35 8.80 8.70 


Per 100 lb. 
Usual extras for less than full kegs. 
Leather, | 


Solid ccoss evcccccccecce . 75% 
PRONE 60:0:0:060 0006986 0008000008 80% 
vue 1% 1% "1% inch, 

22¢ «= 25¢ = OS¢ 34¢ per box 
WVASHING MACHINES— 

See Machines—Washing 
WASTE—Cotton— 

Wiite ter lb. ee red per lb. 


No. 1 13%@14¢ No. 1 

No. 2 12%@ = 

a or 12¢ 

WEANERS— 

I’. D. Kees Mfg. Co.: 
No. 727 Calf, per doz..... 


eee I@10¢ 


No. 828 Calf, per doz......0.¢ 1.75 
WeEDGES— 
OS errr errr 1b., 9¢ 
WEIGHTS—Sash— 

Per ton, or 00, F.0.B. N. Y. 
WHEELS—We _ 
8 in. to 14 in. Fa AE Fe Pe 154 
WHIPS— 
Featherbone Whip Co.: 

Drop ‘lop ‘‘Featherbone’’, __ ber doz. 





5 @$7.00 
Straight Featherbone, y. 
@$7.50 
**Anti- Whalebon: 


Straight 
| Sree $9.00@ $14.00 
‘Rubber Bone’’ . -$9.50@$12.00 
WHITE LEAD AND OXIDES— 
National Lead Co.: 


-_t 
bug 





~~, White Lead, Dry and in 
Kegs “1242: Ib. 25 ‘ bed Ib. 100 Ib. 
ae 13¢ 
ORD 58 0:56166:0 e 8 0:6:0-0:00 Ib, 5 Ib. 
¢ 15¢ 
Dry, Red Lead and a 
a ee 13¢ 
In 25 and 50 Ib. kegs....... 134¢ 
Se ye eae swe 
Red Lead in Oil: 
Se ee Os I as xa eels. vk w eS 14%¢ 
In 25 and 50 Ib. kegs....... 14 ¢ 
Be 125% Bev BeBiees ccc ncescces 15¢ 
Lots of 500 lb. or more, less 
Rrra 10% 
Lots of 1 ton or more...10&2%° 
WINDOLATORS— 


Prismolite Co.: 


Mos, Ot, BS. OF, Ohi ccs ccvsces OM 
ms Es MRS aco 3 6 'baue-n ee oe eae O56 
Nos. 88. 31, 4D, Of. ccsccvcsss 306 
OT A eae re ae: T5¢ 
WIRE—Barb— 
See Market Report. 
Fence— 
Market 100 Ib. Bundies— 
See Market Report. 
Bright and Annealed: Per 100 Ib. 
6 and 9 I.c.l. 1000 1b, 


and over to retailer .base $3.80 
Snaller sizes take fence 
extras: for smaller 
uantities, viz.; to 999 
b. and 100 to 499 Ib 
extras are charged. 
Galvanized, subject to same 


SUS 6.6 2500000000 bas $4.40 
Coppered, subject to same 

COMMONS. 5. 0'45:09:00 60:8 base $4.20 
Tinned, subject to same 

SE as kawiinvnees base $4.70 


tone— : 
Less than car loads to retailers 
Bright and Annealed 


Nos. 16 17 78 19 20 

Per 100 lb., $6.50 $6.90 $7.10 $7.75 $8.25 

Sneclted— 

Innealed and Tinned.........- 404 
a, OTT OUE RT CE Tee 10194 
RT IOS Core ae ee rn 10510 
Retailers’ Assortments, per box $4.25 
E. = Tate Mop & Cordage Co 


‘omner Srool Wire........ 30. oa 
eae s Snmool Wire.. % 
~S and Tinned Annealed Broo! 


UU. 5, ig sta tb 6.6.0 o oN 8 ON 1-5 % 
Woe "enone 
Steel Wire Goods. .cccccecseces &54 
Rrass Wire Goods...ssecceeeees 854 
Cur and Shoulder Hooks.....+.+ 754 





WIRE CLOTH AND _ NET- 
TING— 


List Sept. 1, 1917 
Galvanized Poultry Netting: 
Before Weaving -50% 
After Weaving ....0.. 45% 
Screen Cloth, 12 Mesh, Per “i700 sq. 
ft.; Painted Black,’ $2.25; Gal- 
vanized, $2.85; 14 Mesh, Copper, 


$8.7. 
Stanaard Galv, 





Hardware Grades; 
100-jt. rolls, 24 to 48 in. wide, 
Per 100 sq. mn 3 
Ne, 2 Pile. sos ote Sas 
No. 2% mesh 70 

No. 3 mesh 
No. 4 mesh 
No. 5 mesh 
No. 6 mesh.. 
No. 7 mesh.... 
No. 8 mesh : 
American Wire Fabrics “Co.: H 
Galvanoid Electro, galvanized 
after a Pet sq. ft.: 
12. mesh, | mesh, 
=. 20; 16 a $3.70; 18 
ME ccvtuankatans eens ed $4.5 
Gilbert & Bennett’ Mfg. Co. : 
a **Pearl,’ net, ed 100 
iQ. 


t. 3. 
Ex. Livy. “pearl, ” tiet. ‘per ‘100 


aq. ft. 
New York Wire Cloth’ G 
Screen Cloth galy., per Oo 00 sq. ft. 


Opal Zine Coated, 12 mesh, 
= H mesh, $3.20; 16 
m..... Sats ragss bes raskeses e 


AluminA Rustproof Electro Zinc 
coated after weaving, per 100 sq. 





ft., 12 mesh, $2.75; 14 mesh, 
i ae 16 mesh, $3. 70; 18 mesh, 
Sun-Red Edge Black, 12 mesh,’ 
$2.25; 14 mesh, $2. 75 ; 16 mesh, 
$ -15. 
WRENCHES— 
CeCe 
Alligator or Ss enon 50% 
Drop Forged S.. Pr 4 
Stillson pattern .. 
Genuine Walworth, Stillson: a5 
Athol Machine Co.: 
Rapid Transit ..........List, net 
Art Metal Works, Ine.: 
Ronson, per dos. . Arr rere $6.60 
EOP GPO. cocves eeutes $66.00 
Bemis & Call’ 
Adjustable Ss: 15%; Adjustable 


S Pipe, 15%; Str’t Hd’le Auto. 









15%; Briggs Pattern, 714% 
Combination Bright, 16%. 
Steel Handle Nut............ 10% 
Combination Black .. .....15&5% 
BECTPICK PREGOEM oc ceccccccce 10% 
A OS Serene 15% 
Steel Handle Screw......... 7% % 
Wood Handle Screw........ 714% 
es’ Genuine Knife Hdl...List, ne 
Coes’ Genuine Steel Hdl... .List, net 
Coes’ Genuine Key Model...List, net 
P. 8. & W.: 
mo. 100 . . -List-+5&214 % 
Oe ee List + 24% % 
BEGIN ono vck kvdnsveses 40% 
Pexto, Stillson Patn............ 60% 
Keystone Mfg. Co.: 
Keystone Rate hets setesawnne 15% 
Westcott ‘S”’ cocccccee se 1LI% 
Lakeside Forge Co. 
eee ee 25% 
EE = Dies. wine ka kare doe os 40% 
Frank Mossberg Copager: 
ae A a a” ee N50¢ 
0. T Socket, Set ‘$3 70; No. 
10, $9.00; No. 14, $15. 50; 
No. 20, $20. 00. 
Niagara Falls Metal Kempiag Werns: 
Single and Double Vestpokit. ..5% 


Prismolite Co.: 


Universal Grease Cup, ag doz.$6.00 
KRiehards-Wileox Mig. Co 


Shark Adjustable ‘bus awh eee 60% 
Wizard Adjustable Ratchet. ..50% 
Whitman & Barnes Mfg. Co. 
Fee OT re are 0% 
Alligator Patterm, Bull Dog. ..50% 
Machinist, K. H., case lot...7%4 % 
Less than case Mtiis< sacs: Net List 
Railroad Special, case lots...7% 
Less than case mes. rrr List 
J. Ul. Williams & 
Agrippa Chain Pipe "and Witiewe, 
25&10% 
Vulean Improved Chain Pipe. .15% 
WRINGERS—Mon— 
Bouquet-Brownson Co., Inc.. 
POUNY, POF GOBeccccoswess $15.00 
Kavle Woodenware Mfg. Company: 
Eagle Mop Wringer and Bucket 


Combined: 


Domestic 10 qt., per doz....$17.40 
Standard 14 qt., per doz.... 19.75 
Janitors 22 qt., per doz.... 24.00 
White Mon Wringer Co.: 
Household per doz. : 
No. 2 Small Size, West. 
1.00 
No. 3 Fam. Size....... $35.00 oo 
Janitors’, per doz. : & 
No. 0 Extra Large. ... $40.00 aR 
No, 00 Extra Large. ..$48.00 ie 
No. 1 Hotel Size...... $33.00 5 
| a ee $38.00 
No. 5 Round Mop.. ..$38.00 
WRISTLETS— 
Mealy Mfg. Ca.: 
— r. Watch, 12. size, er 


Joffre Watch, 6 sige, per doz. 4. 50 











